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Whether  you’re  a  vice  president  in  Chicago  or  a  research  scientist  in  Texas,  you  make 
important  choices  every  day — personal,  career  and  political  choices.  You  need  accurate 
information  to  make  these  decisions,  the  kind  of  information  you  find  in  USA  TODAY. 

And  when  it  comes  to  political  issues,  The  Nation’s  Newspaper  brings 
the  vital  interests  home.  USA  TODAY’S  unique  national  news  per¬ 
spective  links  the  concerns  of  small  towns  and  big  cities  all  across  the 
USA. 
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m  No  wonder  3.7  million  daily  readers  are  making  USA  TODAY  the 


nation’s  choice. 
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-M-  he  San  Francisco  Examiner’s  writers, 
photographers  and  columnists  have  been  out  on 
the  campaign  trail  since  late  last  summer. 

When  the  Rev.  Jesse  Jackson  was  traveling 
around  the  country  on  his  voter  registration  drives 
prior  to  announcing  his  candidacy  for  President, 
The  Examiner  was  there. 

When  Ohio  Sen.  John  Glenn  was  deciding 
whether  or  not  to  continue  his  campaign.  The 
Examiner  was  there. 


When  Colorado  Sen.  Gary  Hart  won  big  in 
New  Hampshire  and  began  his  roller  coaster  ride 
through  the  first  half  of  the  primary  season.  The 
Examiner  was  there. 

When  former  Vice  President  Walter  Mondale 
wondered  aloud  “Where’s  the  beef,’’  The 
Examiner  was  there. 

And  come  July,  The  Examiner  will  be  at  the 
Moscone  Center  in  San  Francisco  providing  the 
most  comprehensive  coverage  of  the  Democratic 
Convention . 
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A  Division  of  the  Hearst  Corporation 
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time  while  increasing  sorting  efficiency. 

That’s  the  Optical  Character  Reader 
(OCR). 

EFFICIENCY. 

Perhaps  most  amazing  is  the  fact 
that  both  the  ZIP + 4  program  and  our 
OCR’s  are  already  in  place.  Ready  to 
bring  technological  efficiency  to  the 


But  by  adopting  them,  you'll  be 
rewarded  in  the  form  of  more  stable 
postal  rates.  In  fact,  when  you  meet 
the  eligibility  requirements,  you  can 
start  saving  postage  right  away 
If  you’re  a  First-Class  mailer  of  500 
pieces  or  more  who  already  presorts, 
you  can  save  a  half-cent  per  piece 


iw  few. 


delivery. 

COOPERATION. 

Let  us  show  you  how  you  can  put 
more  zip  in  your  mail  service.  Contact 
your  local  Postmaster  or  ,, 

Customer  Service  Represen-  |  1 

tative.  And  send  yourself  1  \ 

into  the  future.  e  usps  isea 
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MAY 


31-6/2— Kentucky  Press  Association,  Summer  Convention  Marriott  Hotel, 
Clarksville,  Ind. 

31.6/2— Florida  Newspaper  Advertising  &  Marketing  Executives,  Conference, 
“Florida  Daily  Newspapers— The  High  Performance  Medium," 
Gainesville  Hilton. 

JUNE 

1-2—  Pennsylvania  Newspaper  Publishers’  Association, 
Pennsylvania  Press  Conference,  Marriott  Hotel,  Harrisburg. 

1-2 —  Louisiana  Press  Association,  Monteleone  Hotel 
New  Orleans. 

1-3—  Foundation  for  American  Communications,  Economics  Conference 
for  Journalists,  co-sponsored  by  the  Gannett  Foundation,  Marriott  Hotel, 
Newton,  Mass. 

7-8 —  Allied  Publishers,  Annual  Meeting,  Rippling  River  Resort, 
Welches,  Ore. 

7-9—  Wisconsin  Newspaper  Association,  Annual  Convention, 
Stevens  Point,  Wise. 

7-9—  New  York  State  Dailies  Advertising  Managers  Bureau, 
Spring  Meeting,  Pine  Tree  Point  Club,  Alexandria  Bay,  N.Y. 

7-10—  Investigative  Reporters  and  Editors,  Inc.,  National 
Conference;  /^n  Investigator's  Guide  to  Documents  and  Techniques, 
Omni  Hotel,  Miami. 

9- 13—  ANPA  Operations  Management  Conference,  World  Congress  Center, 

Atlanta. 

0-14—  Special  Libraries  Association,  including  Newspaper  Division, 
Now  York  Hilton/Sheraton  Center,  New  York  City 

10- 16— International  Press  Institute,  33rd  General  Assembly, 

Grand  Hotel,  Stockholm,  Sweden. 

16- 10— New  England  Newspaper  Advertising  Executives 

/Association,  Summer  Convention,  Harbor  View  Hotel,  Martha's 
Vineyard,  Mass. 

17- 20 — Newspaper  Personnel  Relations  Association,  River  Walk 

Marriott  Hotel,  San  Antonio. 

17-21— Association  of  Newspaper  Classified  Advertising 

Managers,  Convention,  Hotel  Utah,  Salt  Lake  City. 

19- 22— National  Conference  of  Editorial  Writers.  Annual  Convention 

Joint  Session  with  National  Broadcast  Editorial 
/Association,  Washington  Hilton,  Washington,  D.C. 

20- 22 — Suburban  Newspapers  of  America,  Convention,  Hotel 

Del  Coronado,  San  Diego. 

20-24— National  Federation  of  Press  Women,  Convention 
Stouffer's  on  the  Square,  Cleveland. 

22-24 — Foundation  for  American  Communications,  Economics 

Conference  for  Journalists.  Co-sponsored  by  the  Gannett 

Foundation,  Hilton  Hotel,  Tarrytown,  N.Y. 

26- 27— Licensing  '84,  Licensed  Merchandisers  Association 

Sheraton  Centre,  New  York. 

27- 36 -International  Circulation  Managers  Association,  Sales 

Conference,  Royal  York  Hotel,  Toronto,  Canada. 

27-7/2  National  Press  Photographers  Association,  Bahia 
Mar  Hotel  and  Yachting  Center,  Fort  Lauderdale,  Fla. 

Seminars/Workshops/Clinics 

MAY 

2S-26 — Black  Communicators  Workshop,  sponsored  by  the 

Tallahassee  Blacks  in  Communications  and  the  Tampa-St.  Petersburg 
Suncoast  Black  Communicators,  Marriott  Westshore,  Tampa. 

JUNE 

3-9—  The  Poynter  Institute  for  Media  Studies,  National 

Teaching  Awards  Seminar  —  Graphics  and  Design, 
St.  Petersburg,  Fla. 

3- 13—  American  Press  Institute,  Executive  Editors  and  Managing 

Editors,  Reston,  Va. 

4- 9 —  California  Photojournalism  Workshop,  Sonora,  Calif. 

Sponsored  by  the  Journalism  Department,  California  State  University- 
Long  Beach 
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Xenotron's  XTPS  7800  is  a  total  newspaper  system. 
You  get  common  hardware  and  recently  enhanced 
software  for  editorial,  advertising,  and  production 
applications.  But  only  as  much  as  you  need.  Modu¬ 
lar  construction  lets  you  start  small  and  upgrade  the 
system  as  your  newspaper  grows  or  your  needs  be¬ 
come  more  complex.  The  XTPS  module  is  unique  in 
the  industry.  Built  with  AutoPrep*  (user-modifiable 
input  and  output  table  and  report  formats),  the  sys- 
tern  is  readily  adaptable  to  changing 
needs.  With  the  XTPS  7800,  and 
our  state-of-the-art  display  ad  and 
page  makeup  terminals,  Xenotron 
can  supply  separate  pieces,  or  a  com- 
plete  full-page  newspaper  pagination 

Remember  —  when  you  take 
the  Xenotron  path,  what  you  decide 
on  today,  you  can  build  on  tomor- 
row.  You're  never  out-dated  .  .  . 
never  at  a  dead  end.  Write  or  call 
for  literature. 


600  West  Cummings  Park 
Woburn,  Massachusetts  01801 
'Ifel;  (617)  933-7860 


Editor  &  Publisher 

THE  fourth  estate 


Rotwrt  U.  Bromi,  Pr«ald«nt 
Ferdinand  C.  Taubnar,  Pubilahar 


Jamaa  Wright  Brown 
Pubilahar,  Chairman  of  tha  Board,  1912-1959 


Status  of  Sidle  Commission  report 

The  report  of  the  Sidle  Commission — the  panel  of  seven  officers 
and  seven  journalists  named  by  Chairman  of  the  Joint  Chiefs  of  Staff 
to  study  military-media  relations  following  the  exclusion  of  the  press 
from  the  Grenada  landings — was  delivered  to  the  Chairman,  Gen. 
John  W.  Vessey,  Jr.,  on  April  30.  According  to  reports  it  has  been 
kicking  around  the  upper  levels  of  the  Administration  for  some  time 
and  now  must  run  the  gauntlet  of  Pentagon  officials  both  military  and 
civilian  whose  anti-press  attitude  is  well  known. 

The  report  has  not  yet  been  released  but  the  Washington  Post 
obtained  a  copy  of  it  on  May  14.  The  17-page  document,  as  reported 
by  the  Post,  doesn’t  contain  much  that  is  new  because  Gen.  Sidle 
telegraphed  the  conclusions  of  his  panel  following  hearings  in  early 
February  to  the  effect  that  it  agreed  U.S.  media  should  cover  to  the 
“maximum  degree  possible”  combat  operations  and  major  maneuv¬ 
ers  and  that  restrictions  should  only  be  applied  for  reasons  of  mission 
security  and  protecting  the  troops  (E«&P,  Feb.  1 1 ,  page  9).  The  quoted 
phrase  appears  in  the  final  document  as  reported.  It  went  on  to  urge 
the  Pentagon  to  establish  a  pool  of  reporters  who  could  be  ready  on  a 
moments  notice  to  accompany  troops  without  being  told  where  they 
were  going. 

All  of  this  is  well  and  good  and  sounds  fine,  as  if  the  protests  of  the 
press  over  Grenada  have  been  heard  and  have  had  some  effect.  But 
the  hurdles  facing  the  report  are  high.  When  the  Sidle  panel  was 
named,  and  the  hearings  held,  there  was  no  guarantee  that  its  report 
would  be  accepted  as  written  or  have  any  effect  on  the  military’s 
attitude  toward  the  press  or  its  present  policy  of  exclusion. 

Immediately  following  the  Grenada  landing  and  the  protests  from 
the  press  over  the  censorship,  there  was  an  out-pouring  of  public 
sentiment  upholding  the  military  for  keeping  the  press  out.  It  was  an 
episode  frightening  to  most  editors  who  received  the  brunt  of  critic¬ 
ism  for  being  untrustworthy  and  unpatriotic.  This  public  attitude  is 
now  being  used  by  the  miliary  as  justification  for  preventing  press 
access. 

According  to  a  study  just  presented  to  the  American  Society  of 
Newspaper  Editors,  the  criticism  of  the  press  at  that  time  might  have 
been  a  temporary  phenomenon  colored  by  the  fact  that  the  critics  of 
the  press  were  more  vocal  than  its  supporters.  Ruth  Clark,  a  market- 
research  executive  who  did  a  study  for  ASNE  in  1978,  told  the  editors 
she  found  (among  other  things)  “a  few  weeks  after  the  invasion  of 
Grenada,  74%  of  those  polled  agreed  with  the  statement:  ‘It  is 
important  to  have  the  press  present  when  the  military  forces  of 
considerable  size  are  sent  into  another  country.’” 

That  figure  reverses  the  impression  given  to  editors  by  the  public’s 
knee-jerk  reaction  after  Grenada.  Closer  study  at  the  Pentagon  may 
convince  some  of  the  generals  they  do  not  have  the  blind  faith  and 
trust  of  the  American  people  they  might  have  been  led  to  think. 
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Letters  to  the  Editor 


Bureau  chief  denounces  the  Guild 


The  Newspaper  Guild  was  once  a 
respected  organization,  but  cry  baby 
and  slightly  strident  anti- 
Administration  polemics  undermine 
its  integrity  and  objectivity. 

A  “Guild”  letter  on  Grenada  in  the 
Feb.  11  issue  says,  in  the  very  first 
paragraph:  “It  was  difficult  to 


determine  who  was  the  enemy  —  the 
Grenadans  or  the  press.” 

That’s  a  dumb,  merely  contentious 
lead  that,  if  anything,  seems  to  hint 
either  a  weakness  or  need  for  bluster, 
or  both. 

If  there  are  any  old  pros  still  in  the 
Guild  it  would  seem  we  should  be 


offered  a  reasoned  letter,  hopefully 
with  pros  and  cons,  with  a  conclusion 
why  a  certain  viewpoint  is  desirable. 

And  any' of  the  old  pros  I  know 
would  sign  their  letter. 

Frank  Adams 


(Adams  is  Helena  bureau  chief  of  the 
Great  Falls  (Mont.)  Tribune.) 


Commends  E&P  editorial 


1  commend  you  for  your  editorial 
in  the  issue  of  Mar.  24. 

However,  the  nine  dracula’s  of 
Supreme  Court  are  not  afraid  of  edito¬ 
rials,  so  why  don’t  you  do  something 


useful  for  your  subscribers,  of  which  I 
am  one. 

Sue  the  individual  members  of 
Supreme  Court  in  a  class  action  suit 
on  behalf  of  your  subscribers.  That  is 


what  Jack  Landau  of  the  Reporters 
Committee  for  freedom  of  the  Press 
should  do. 

Leo  Shull 
(Shull  is  the  head  of  Leo  Shull  Publica¬ 
tions,  which  publishes  Show  Business, 
the  entertainment  weekly.) 


Contends  ITU  merger  will  never  happen 


A  few  comments  on  your  March  31 
article,  “ITU  reaches  merger  agree¬ 
ment  with  Teamsters.” 

Most  importantly,  the  ITU  and 
Teamsters  have  not  merged.  Those  of 
us  opposed  to  this  merger  believe  the 
majority  of  ITU  members  will  never 
go  for  it. 

The  reasons  are  many,  but  let  me 
offer  just  a  couple: 

The  deal  was  worked  out  by  Joe 
Bingel,  ITU  president,  who  was 
defeated  in  a  re-election  bid  last 
November  but  who  has  refused  to 
yield  office  to  the  winner  —  a  candi¬ 
date  opposed  to  the  Teamster 
takeover. 

In  effect.  Binge!  has  worked  out  a 
deal  to  merge  the  union  so  that  by  the 
time  the  legal  process  catches  up  with 
him,  he  can’t  be  driven  from  office. 
By  then  there  will  be  no  ITU,  and  he’ll 
be  a  Teamsters  employee. 

Bingel  and  the  Teamsters  claim 
ITU  will  be  an  “autonomous 
division”  of  the  Teamsters.  Non¬ 
sense.  The  Teamsters  constitution 
gives  the  General  President  unilateral 
power  to  merge  subordinate  bod¬ 
ies,  to  rewrite  their  bylaws,  to  “trus¬ 
tee”  them  for  virtually  any  reason- 
.  .  .  the  ITU  wouldn’t  be  auto¬ 
nomous,  it  would  be  a  wholly-owned 
subsidiary. 

Both  the  AFL-CIO  and  the  Cana¬ 
dian  Labor  Congress  have  made  it 
quite  clear:  ITU  merger  into  the 
Teamsters  would  mean  immediate 
expulsion  from  both  bodies. 
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We  in  the  ITU  all  agree  that  a  mer¬ 
ger  is  necessary.  But  the  majority  of 
us,  1  believe,  see  that  merger  coming 
with  the  Graphic  Communications 
International  Union,  AFL-CIO.  We 
in  the  Merger  Committee  for  One  Big 
Printing  Union  are  pledged  to  see  that 
GCIU  merger  come  about,  and  the 


Fair  is  fair 

Recently  I  received  a  communica¬ 
tion  from  our  national  rep,  Branham 
Newspaper  Sales,  stating  that  in  a  sur¬ 
vey  they  had  asked  the  Republican 
National  Committee  where  they  were 
going  to  spend  their  election  dollars. 

The  committees  for  the  national, 
congressional,  senatorial  and  local  re- 


GCIU  is  as  well.  Such  a  merger  would 
put  all  mechanical  workers  in  the 
printing  industry  in  one  big  union.  In 
my  opinion,  more  ITU  members  will 
benefit  in  terms  of  bargaining  power 
and  respect  by  merging  with  the 
GCIU. 

William  J.  Boarman 
(Boarman  is  president  of  the  Columbia 
Typographical  Union  No.  101  in  Wash¬ 
ington,  D.C.) 


elections  stated  that  newspapers  will 
receive  less  than  10%  of  the  campaign 
budgets. 

Since  the  candidates  apparently 
think  so  little  of  the  impact  of  news¬ 
papers  why  don’t  we,  when  they 
come  hat  in  hand  seeking  endorse¬ 
ments,  tell  them  to  seek  the  same 
where  they  put  their  ad  dollars. 

Robert  Bostick 


All  Thumbs? 

If  So,  You  Need  Bernard  Gladstone 

As  The  New  York  Times  Home  Improvement  columnist,  Bernard 
Gladstone  has  been  solvins  readers’  home-repair  problems  for 
years.  His  illustrated  columns  stand  head  and  shoulders  above 
the  others  for  their  step-by-step  advice  that  even  the  layman  can 
understand  and  follow.  Each  weekly  column  contains  a  com¬ 
plete  how-to  project  as  well  as  reader  Q&A^.  Transmitted  every 
Wednesday  by  wire,  available  by  mail;  lensth,  1,500  words. 

SnoAL 

lb  order  call  Chuck  Weiss,  Joe  Vallely  212-972-1070/Paul  Finch  213-852-1579. 


The  heat  was  on  the  station.  Their  stock  footage  illustrating  an  arson  report  showed 
her  building  blazing.  She  thought  it  made  her  look  like  an  arsonist.  So  she  sued  for 
libel.  But  the  TV.  station  won.  And  ERCcooly  paid  their  expenses.  Because  for  just 
this  kind  of janforeseedble  conflagration,  we  pioneered  libel  insurance  over  50  yeqrs 
ago.  And  we  keep  innovating  to  meet  your  changing  legal  needs.  Talk  to  youp 
broker  about  libel  insurance  from  the  expert.  Employers  Reinsurance  Corporation. 
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Falling  short  of  a  goal 

Newspapers  taken  to  task  for  the  ‘meager  progress* 
made  in  the  hiring  of  minorities  for  newsroom  jobs 


By  Andrew  Radolf 

American  newspapers  have  made 
“meager  progress”  in  their  hiring  of 
minorities  for  newsroom  jobs  and  are 
unlikely  to  reach  their  “self- 
imposed”  goal  of  having  minority 
employment  reach,  by  the  turn  of  the 
century,  the  level  of  their  representat¬ 
ion  in  the  national  population,  John 
Siegenthaler,  editor  and  publisher  of 
the  Nashville  Tennesean,  told  the 
American  Society  of  Newspaper  Edi¬ 
tors’  May  9-11  convention  in  Wash¬ 
ington, 

Seigenthaler,  who  is  outgoing 
chairman  of  ASNE’s  minority  com¬ 
mittee,  said  the  association’s  six-year 
effort  to  increase  minority 
employment  in  newsrooms  has  pro¬ 
duced  only  a  1.8%  gain  in  that  time. 

In  1983,  Seigenthaler  continued, 
minority  newsroom  employment 
increased  by  just  two-tenths  of  a 
percentage  point  to  reach  5.8%  for 
blacks,  Hispanics,  American 
Indians  and  Asian-Americans. 

These  groups  constitute  17%  of  the 
national  population,  according  to 
Seigenthaler. 

“The  numbers  leave  serious  doubt 
we  can  achieve  our  goal  to  have  fully 
integrated  newsrooms  by  the  year 
2000,”  he  said. 

The  ASNE  survey  of  minority 
employment  in  newsrooms  found 
their  number  increased  by  less  than 
100  last  year  to  2,862.  The  total  num¬ 
ber  of  “professionals”  employed  in 
newsrooms  is  about  49,600,  ASNE 
said. 

Other  major  findings  of  ASNE’s 
survey  of  924  dailies,  about  55%  of 
the  total,  were: 

•61%  of  American  dailies  employ 
no  minority  journalists.  That  figure  is 
up  from  60%  the  previous  two  years. 

•Minorities  are  “nearly  invisible” 
in  the  ranks  of  senior  editors.  ASNE 
found  97%  of  all  news  executives  are 
white. 

•Minority  employment  is  closely 
related  to  the  size  of  a  newspaper. 


ASNE  found  all  newspapers  sur¬ 
veyed  with  more  than  100,000  circula¬ 
tion  employed  some  minority  jour¬ 
nalists,  but  below  that  size  the  per¬ 
centage  of  newspapers  employing 
minority  journalists  decreases  rapid¬ 
ly.  ASNE  said  fewer  than  20%  of 
newspapers  with  daily  circulations 
under  10,000  employ  minority  jour¬ 
nalists. 

•ASNE  noted  that  newspapers  in 
all  circulation  categories  fall  below 
the  17%  minority  employment  goal. 

‘T/ie  numbers  leave 
serious  doubt  we  can 
achieve  our  goal  to  have 
fully  integrated  newsrooms 
by  the  year  2000,”  he  said. 

Jesse  Jackson  raps  coverage 

Democratic  presidential  candidate 
Rev.  Jesse  Jackson  picked  up  on  the 
issue  of  low  minority  representation 
when  he  appeared  before  ASNE  on 
May  9. 

The  “largely  segregated”  char¬ 
acter  of  newsroom  is  a  key  reason  the 
press  “does  not  do  a  good  job  of 
covering  minorities,”  Jackson  said. 
“That  community  is  not  well  repre¬ 
sented  in  the  profession.” 

This  lack  of  representation.  Jack- 
son  believes,  has  resulted  in  news¬ 
papers  often  portraying  minorities 
“as  less  intelligent,  less  hardworking, 
less  concerned  about  other  Amer¬ 
icans,  less  patriotic  and  more  violent 
than  we  are.” 

Jackson  added  that  he  finds 
ASNE’s  goal  of  17%  minority 
employment  bv  the  year  2000  to  be 
“Bisturbing.”  It  is  too  long  a  “grace 
period,”  he  said. 

Newspapers’  low  level  of  minority 
employment  has  also  affected  cover¬ 
age  of  his  campaign,  Jackson  said.  He 
claimed  news  stories  have  “not  por¬ 
trayed  aspirations  of  mine.  1  believe 
I’ve  earned  the  right  to  fair 
coverage.” 

To  illustrate  his  point,  Jackson  said 


that  his  base  of  “non-black”  support 
is  greater  than  Sen.  Gary  Hart’s 
“non-white  base”  and  claimed 
“you’d  never  know  it”  from  news 
stories  of  his  campaign. 

ASNE,  however,  is  taking  steps  to 
launch  an  even  more  aggressive  effort 
to  increase  minority  employment, 
said  Loren  Ghiglione,  editor  and  pub¬ 
lisher  of  Southhridge  (Mass.)  News 
and  Seigenthaler’s  successor  as  chair¬ 
man  of  the  minority  committee. 

He  noted  that  ASNE  has  hired  Carl 
Morris  to  be  its  minority  affairs 
director,  and  he  added  that  thanks  to  a 
S25,000  grant  from  the  Gannett 
Foundation,  ASNE  will  be  holding 
eight  regional  conferences  this  year 
“to  encourage  minority  employment 
at  smaller  and  medium  newspapers.” 

Ghiglione  said  the  conferences  will 
give  editors  “real  opportunities”  to 
meet  with  aspiring  minority  jour¬ 
nalists. 

ASNE  also  hopes  to  create  a  “su¬ 
per  committee”  encompassing  the 
entire  newspaper  industry  in  order 
to  promote  hiring  of  minorities  in  all 
departments.  He  likened  the  en¬ 
visioned  scope  to  the  super  com¬ 
mittee's  mandate  to  the  Newspaper 
Readership  Project  and  said  ASNE 
will  seek  to  have  the  American 
Newspaper  Publishers  Association 
and  other  major  newspaper  associa¬ 
tions  involved. 

The  committee  will  be  developing 
“models”  for  minority  employment 
for  all  sizes  of  newspapers  in  order  to 
account  for  their  different  needs  and 
circumstances,  Ghiglione  said. 

Other  projects  of  the  minority  com¬ 
mittee,  (jhiglione  said,  include  closer 
contacts  with  journalism  schools, 
particularly  those  at  black  colleges 
and  universities,  and  development  of 
an  “outreach”  program  for  high 
school  and  junior  high  school  stu¬ 
dents  to  show  “how  minorities  are 
succeeding  at  newspapers’’  and 
stimulate  interest  in  journalism  car¬ 
eers. 
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‘The  notion  that  the 
press  was  somehow 
responsible  for  what 
happened  in  Vietnam  is  a 
classic  example  of  blaming 
the  messenger  for  bad 
news.” 


My  observation  after  four 
decades  in  this  business  is 
that  what  most  of  them 
really  want  is  a  favorable 
press,  and  they  confuse  the 
two,”  he  said. 


and  criticize  us  are  quick  to  assure  us 
that  all  they  want  is  a  fair  press.  My 
observation  after  four  decades  in  this 
business  is  that  what  most  of  them 
really  want  is  a  favorable  press,  and 
they  confuse  the  two,”  he  said. 

Black  also  felt  that  newspapers  can 
improve  their  image  with  the  public 
by  doing  more  to  distance  themselves 
from  television. 

“The  public  lumps  the  printed 
press  and  television  together  into 
something  called  'the  media,”’  he 
stated.  “The  result  is  we  are  blamed 
for  the  sins  and  shortcomings  of  what 
television,  which  is  basically  an 
entertainment  medium,  calls  news.” 


Thursday  (May  10)  morning  session 
to  a  panel  discussion  of  the  R.  Foster 
Winans  case  at  the  Wall  Street  Jour¬ 
nal.  Winans  was  terminated  from  the 
Journal  after  he  became  implicated  in 
a  stock  scandal  involving  information 
he  allegedly  leaked  to  traders  in  ad¬ 
vance  of  its  publication  in  the  Jour¬ 
nal's  Heard  on  the  Street  column. 

“Bascially  what  we  had  is  someone 
who  understood  what  our  (ethical) 
policies  are  and  chose  to  violate  those 
policies,”  said  Norman  Pearlstine, 
managing  editor  of  the  Journal. 

He  called  the  Winans  affair  “every 
editor’s  nightmare  come  true”  and 


The  press  as  a  scapegoat 


Outgoing  ASNE  president  says  the  press  has  repiaced 
the  hippies  as  the  pubiic’s  scapegoat  for  its  frustrations 


Newspapers’  image  and  credibility 
with  readers  were  the  dominant  themes 
of  the  American  Society  of  News¬ 
paper  Editors’  annual  convention  in 
Washington,  D.C.,  from  May  9-11. 

Creed  Black,  publisher  of  the  Lex¬ 
ington  (Ky.)  Herald-Leader  and  out¬ 
going  ASNE  president,  set  the  tone  of 
the  convention  in  his  opening  remarks 
to  the  editors. 

“The  press  has  replaced  the  hippies 
as  the  public’s  scapegoat  for  its 
animosities  and  frustrations,”  Black 
said.  “The  notion  that  the  press  was 
somehow  responsible  for  what  hap¬ 
pened  in  Vietnam  is  a  classic  example 
of  blaming  the  messenger  for  bad 
news.” 

Black  remarked  that  the  press’ 
being  made  the  scapegoat  for  bad 
news  is  an  “occupational  hazard”  of 
the  journalism  profession.  “The  irony 
here  is  that  because  newspapers  are 
better  than  ever,  we  may  be  gaining 
unpopularity  in  some  circles  as  we 
improve  the  performance  of  our 
watchdog  role.” 

He  warned  that  the  press  needed  to 
be  wary  of  critics  who  really  harbored 
“hidden”  political  agendas. 

“In  most  cases,  those  who  question 


ASNE  has  made  the  credibility 
issue  a  top  priority  for  the  coming 
year  with  the  formation  of  a  new  com¬ 
mittee  to  recommend  specific  steps  to 
be  taken  in  order  to  improve  news¬ 
papers’  image  with  the  public. 

Richard  Smyser,  incoming  ASNE 
president  and  editor  of  the  Oak  Ridger 
in  Oak  Ridge,  Tenn.,  said  the  new 
credibility  committee  will  follow  “the 
press/bar  model”  in  seeking  to  set  up 
“dialogues  and  exchanges  of  ideas” 
with  newspaper  readers. 

R.  David  Lawrence,  executive  edi¬ 
tor  of  the  Detroit  Free  Press,  is  chair¬ 
man  of  the  committee.  He  said  one  of 
its  main  goals  is  to  “come  up  with 
specific  things  that  actually  contrib¬ 
ute”  to  solving  credibility  problems 
with  the  public  including  additional 
research  which  “gets  closer  to  what 
we  need  to  do.” 


Lawrence  said  the  committee  will 
also  develop  programs  for  making  all 
levels  of  the  newsroom  including 
reporters  and  photographers 
“understand  the  impact  of  the  words 
and  pictures  we  print.  We  have  to 
make  sure  we  all  come  across  as  peo¬ 
ple  who  really  care  about  being  fair.” 

The  Winans  affair 
The  ASNE  devoted  an  entire 


By  Andrew  Radolf 


Black  said  newspapers  should 
“curb”  the  use  of  “that  troublesome 
word  ‘media’”  and  begin  to  point  out 
to  readers  the  differences  between  the 
press  and  television  news. 

“There’s  no  reason  why  we  have  to 
suffer  in  silence  under  the  heavy  load 
of  television’s  baggage,”  he  said. 

Black  also  cautioned  editors  about 
becoming  “obsessed  with  our 
image.” 

He  noted  that  despite  the  “highly 
vocal’’  support  for  the  Reagan 
Administration’s  keeping  the  press 
out  of  Grenada,  a  Lou  Harris  survey 
last  December  found  that  the  public 
by  a  2-1  margin  believed  the  govern¬ 
ment  was  wrong. 

Another  Harris  survey.  Black  said, 
showed  that  for  the  first  time  since 
1979,  public  confidence  in  the  press 
had  risen  in  the  past  year. 

Black  also  cited  the  latest  research 
by  Ruth  Clark,  “Relating  to  Readers 
in  the  80s,”  which  found  that  while 
more  than  half  the  survey  respon¬ 
dents  considered  newspapers  in 
general  to  be  unfair  and  biased,  they 
had  high  regard  for  the  newspapers 
they  read  most  often. 

The  Clark  survey  found  that  84%  of 
respondents  said  their  hometown 
papers  were  accurate  and  62%  said 
they  were  fair. 


admitted  there  was  “no  way  we  can 
look  good,  but  1  do  hope  we  can  look 
profressinal.” 

Pearlstine  said  that  the  Journal 
decided  on  full  disclosure  of  the 
Winans  affair  because  of  the  paper's 
“long  tradition  of  questioning  the 
eithics  of  other  publications  and 
exploring  the  reasons  for  lapses.  We 
felt  we  could  be  no  less  rigorous  with 
ourselves.” 

The  Journal  published  two  lengthy 
stories  on  the  Winans  case;  one  on 
page  three  on  March  29  and  a  page  one 
story  on  April  2. 

He  defended  the  Journal’s  decision 
to  use  its  own  staff  to  report  the  case 
on  the  ground  that  the  SEC’s 
investigation  and  the  fact  that  the 
paper  was  the  “victim  of  a  per¬ 
petrated  fraud”  precluded  the  use  of 
an  outside  ombudsman.  He  said  the 
paper  made  every  effort  to  “get  the 
story  out”  while  protecting  the 
identities  of  confidential  sources. 

Pearlstine  said  that  Washington 
reporters  not  involved  in  market 
coverage  “handled  most  of  the 
story.” 

The  editor  also  defended  the  Jour¬ 
nal's  publication  in  the  April  2  of 
intimate  details  of  Winans  homosex¬ 
ual  relationship  with  his  roomate, 
David  Carpenter. 

Pearlstine  said  one  of  the  possible 
motives  for  Winans’  behavior  was  his 
belief  that  he  was  being  discriminated 


against  because  of  his  homosexualiy. 
He  added  that  the  SEC  needed  to 
show  that  Winans  or  someone  close  to 
him  benefitted  from  the  leaked  mar¬ 
ket  information  in  order  to  make  its 
case  against  him. 

Bill  Green,  who  investigated  the 
Washington  Post’s  publication  of 
Janet  Cooke’s  phony  article  about  an 
eight  year-old  heroin  addict,  said  a 
similarity  of  both  cases  was  that  the 
reporters’  credentials  were  not  thor¬ 
oughly  checked  out  before  they  were 
hired. 

‘The  result  is  we  are 
blamed  for  the  sins  and 
shortcomings  of  what 
television,  which  is 
basically  an  entertainment 
medium,  calls  news.” 

“I  don’t  know  how  often  we  have  to 
learn  that  lesson,”  he  said. 

Green  added  that  both  cases  also 
illustrated  the  “extreme  vulnerability 
of  even  the  finest  news  organizations 
to  a  single  staff  member.  Both  knew 
the  rules  and  chose  to  violate  them.  1 
don’t  know  how  one  defends  oneself 
against  lying  and  cheating,  particular¬ 
ly  when  it  is  done  by  someone  in 
whom  you’ve  invested  trust.” 

Green  agreed  with  the  Journal’s 


decision  not  to  call  in  an  outside 
ombudsman,  noting  that  the  SEC  was 
“the  joker”  in  this  case  and  came 
“armed  with  subpoenas.” 

However,  David  Shaw,  media  cri¬ 
tic  for  the  Los  Angeles  Times,  con¬ 
tended  that  while  the  Journal’s 
expose  of  the  Winans  case  was  “can¬ 
did,  comprehensive  and  admirable,” 
the  paper  was  also  trying  “to  hang 
Winans  while  letting  itself  completely 
off  the  hook.” 

Shaw  said  that  as  sensitive  a  col¬ 
umn  as  “Heard  on  the  Street,”  which 
regulary  causes  fluctuation  in  stock 
prices  after  information  about  a  com¬ 
pany  appears,  should  never  have 
been  entrusted  to  a  “relatively 
junior”  andjow  paid  reporter. 

Shaw  noted  that  Winans  made 
“four  serious  errors”  in  Heard  col¬ 
umns  he  wrote,  three  requiring  cor¬ 
rections.  He  wondered  why,  given 
those  errors,  the  Journal  continued  to 
let  him  write  the  column. 

“Is  he  solely  to  blame,  or  must  the 
system  share  that  blame?”  Shaw 
asked,  although  he  agreed  that  the 
Journal’s  handling  of  the  Winans’ 
story  would  enhance  its  credibility  in 
the  end. 

Jody  Powell  speaks  out 

Another  salvo  at  press  credibility 
came  in  a  Friday  (May  11)  session 
when  former  Presidential  press  secre- 
(Continued  on  page  11) 


Editors  ok  move  to  keep  publishers  out  of  ASNE 


The  American  Society  of  News¬ 
paper  Editors  defeated  a  proposed 
bylaw  change  that  would  have  opened 
up  their  membership  to  publishers 
and  other  corporate  executives. 

The  rationale  behind  the  proposal, 
introduced  by  Larry  Jinks,  senior 
vice  president/news  for  Knight- 
Ridder  Newspapers,  was  that  many 
of  these  executives,  though  never  edi¬ 
tors,  advanced  into  senior  positions 
which  included  responsibility  for 
news  content  of  their  newspapers. 

Opponents  charged  that  opening  up 
the  membership  would  result  in 
publishers  attempting  to  dominate 
ASNE. 

The  proposal  received  109  “no” 
votes  and  101  “yes”  votes.  A  two- 
thirds  majority  of  those  voting  is  re¬ 
quired  to  change  ASNE  bylaws. 

Creed  Black,  outgoing  ASNE  pres¬ 
ident  and  publisher  of  the  Lexington 
(Ky.)  Herald-Leader,  said  the  orga¬ 
nization’s  membership  rules  were 
“fuzzy.” 

Only  editors  can  apply  for  member¬ 
ship,  he  said,  but  editors  who  become 
publishers  or  assume  other  top  execu¬ 
tive  positions  are  allowed  to  retain 
their  membership. 


ASNE  members  also  defeated  a 
bylaw  change  proposed  by  Michael 
Gartner,  editorial  chairman  of  the  Des 
Moines  Register,  that  would  have 
done  away  with  absentee  voting  for 
directors. 

Though  the  vote  was  105  in  favor  to 
72  against.  Gartner’s  proposal  needed 
1 18  votes  to  pass. 

Gartner  charged  that  “editors  of 
chains”  tend  to  band  together  and  use 
absentee  ballots  to  vote  for  “their  fel¬ 
low  editors.” 

Last  year,  “three  candidates  from 
groups  were  leading  absentee  ballot 
getters,”  Gartner  said.  A  total  of  27 
absentee  votes  were  cast  in  that  elec¬ 
tion. 

He  said  only  members  who  actually 
attend  ASNE  conventions  should  be 
allowed  to  vote  for  directors. 

Gartner’s  anger  was  directed  speci¬ 
fically  at  Gannett  Co. 

He  noted  that  last  year,  Christie 
Bulkeley,  editor  and  publisher  of 
the  Saratogan  in  Saratoga  Springs, 
N.Y.,  won  election  to  the  ASNE  board 
on  the  strength  of  absentee  ballots  from 
Gannett  editors. 

Bulkeley,  countered  that  Gartner’s 


propsal  was  an  anti-Gannett  move. 

She  charged  that  Gartner  never 
raised  the  chain-voting  issue  when  he 
and  Charles  Bailey,  former  editor  of 
Minneapolis  Star  and  Tribune  which 
is  30%  owned  by  the  Register  and  Tri¬ 
bune  CO.,  were  both  on  the  board  or 
when  several  Knight-Ridder  News¬ 
papers  editors  were  ASNE  directors. 

Gartner  only  became  concerned 
about  chain  voting,  Bulkeley  said, 
when  Gannett  chairman  Allen 
Neuharth  “lifted  his  ban  of  only  one 
Gannett  editor  at  a  time”  on  ASNE 
board. 

Gannett  presently  has  two  editors 
on  the  ASNE  board;  Bulkeley  and 
John  Seigenthaler. 

In  other  convention  business,  the 
editors  were  told  that  ASNE  member¬ 
ship  now  stands  at  912. 

Black  said  ASNE  income  for  1983 
was  $5 1 1 ,000,  but  expenses  came  to 
$572,000. 

The  deficit  was  largely  the  result  of 
the  move  of  the  association’s 
headquarters  from  Easton,  Pa.,  to  the 
Newspaper  Center  in  Reston,  Virgi¬ 
nia,  Black  said.  He  said  ASNE’s 
“surplus”  funds  covered  the  short¬ 
fall. 
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A  return  to  hard  news 

Latest  study  shows  newspaper  readers  want  more  hard  news 
and  less  articles  on  people,  places  and  things  to  do 


In  just  six  years  time  there’s  been  a 
dramatic  turnaround  in  newspaper 
readers’  preferences  back  to  hard 
news,  according  to  the  latest  study  by 
researcher  Ruth  Clark. 

Reporting  on  May  10  to  the  Amer¬ 
ican  Society  of  Newspaper  Editors’ 
annual  convention  in  Washington, 
D.C.,  Clark  summed  her  latest  study 
of  what  readers  want  from  their  dail¬ 
ies  with  a  single  sentence:  “Give  us 
the  news  and  tell  us  the  facts,  and 
we’ll  buy  your  newspapers.’’ 

Clark  told  ASNE  that  the  shift 
“back  to  basics’’  augers  the 
beginning  of  “a  great  period  for  news¬ 
papers.’’ 

Her  study,  “Relating  to  Readers  in 
the  80s,’’  was  commissioned  by 
ASNE  and  funded  by  United  Press 
International.  The  research  involved 

Clark  told  ASNE  that  the 
shift  “back  to  basics” 
augers  the  beginning  of  “a 
great  period  for 
newspapers.” 

holding  several  “focus  groups’’  in 
various  cities,  as  well  as  1,202  tele¬ 
phone  sampling  interviews. 

At  ASNE’s  1978  convention,  Clark 
presented  the  results  of  her  landmark 
study,  “Changing  Needs  of  Changing 
Readers,’’  which  was  commissioned 
as  part  of  the  society’s  Newspaper 
Readership  Project. 

In  that  year,  Clark  reported  that 
readers  mostly  wanted  local  news, 
more  articles  “to  help  them  cope,’’ 
and  newspapers  which  in  general 
were  more  useful,  easier  to  read,  less 
time  demanding  and  more  personal. 

Clark  also  reported  in  1978  that 
readers  believed  a  “major  gulf’ 
existed  between  them  and  newspaper 
editors  and  they  perceived  newspap¬ 
ers  as  being  unresponsive,  and  often 
irrelevant,  to  their  needs. 

These  views,  Clark  said,  were  an 
outgrowth  of  the  emphasis  in  late 
1970s  on  finding  “self-fulfillment.’’ 

The  results  of  that  first  study  by 
Clark  prompted  widespread  changes 
in  newspapers,  characterized  by  the 
introduction  of  numerous  special  sec¬ 
tions,  more  color,  more  advice  and 
service  columns,  more  lifestyle  fea¬ 
tures. 


But  as  quickly  as  newspapers 
changed,  so  did  the  world  and  readers 
changed  right  along  with  it,  Clark  told 
ASNE. 

“During  the  last  six  years,  the 
United  States  has  undergone 
inflation,  recession,  unemployment, 
international  crises  and  developing 
concern  about  its  prestige  abroad  and 
ability  to  compete  in  world  markets,’’ 
she  stated.  “Underlying  all  this  is  a 
deep-seated  anxiety  about  the  danger 
of  nuclear  war,  not  in  the  distant  fu¬ 
ture,  but  in  our  own  lifetime.’’ 

As  a  result,  readers  want  hard  news 
—  whether  its  international,  national, 
regional,  state  or  local  —  and  they 
want  “facts”  about  health,  science, 
technology,  child-rearing,  diet  and 
nutrition,  she  said. 

The  study  found  that  while  40%  of 
the  respondents  still  said  a  newspap¬ 
er’s  main  job  is  to  help  them  with  their 
daily  lives,  60%  said  a  newspaper’s 
main  job  is  to  help  people  keep  up 
with  “the  issues  of  the  day,”  Clark 
said. 

“When  people  were  asked  what 
they  like  best  about  newspapers,  73% 
said  keeping  up  with  the  news,”  Clark 
told  editors.  “Only  27%  said  they  pre¬ 
ferred  interesting  stories  about  peo¬ 
ple,  places  and  things  to  do.”  That  is  a 
marked  turnaround  from  the  1978  sur¬ 
vey. 

Other  positive  results  for  newspap¬ 
ers  were  that  83%  of  the  survey  re¬ 
spondents  said  newspapers  were 
“one  of  the  best  bargains”  around, 
while  67%  said  they  were  more  attrac¬ 
tive  and  another  64%  said  there  is  “no 
substitute  for  newspapers  for  daily 
information.” 

Fifty-eight  percent  of  the  respon¬ 
dents  felt  it  is  important  to  “read  a 
newspaper  everyday”  in  order  to  be 
fully  informed  citizen. 

Clark  told  ASNE  that  survey  re¬ 
spondents  also  believed  that  “news¬ 
papers  are  here  to  stay”  no  matter 
what  lies  ahead  on  the  electronic  hori¬ 
zon  and  that  they  like  their  hometown 
papers  and  editors  a  lot  more  than 
they  used  to. 

Nine  out  of  ten  people  read  a  news¬ 
paper  in  the  past  week,  the  survey 
said,  while  76%  have  read  a  paper 
three  or  four  times  in  that  period. 

The  study  also  found  that  the  “gen¬ 
der  gap”  is  closing  in  terms  of  men’s 
and  women’s  interests.  Clark  found 


women  were  just  as  interested  in  read¬ 
ing  about  sports  and  business  as  men, 
while  men  were  as  interested  as 
women  in  reading  consumer,  lifestyle 
and  child-rearing  features. 

In  addition,  readers  in  general  want 
more  business  and  consumer  news 
and  more  news  about  health,  nutri¬ 
tion,  child-rearing  and  the 
environment,  Clark  said.  Three  out  of 
four  readers  also  want  more  news¬ 
paper  editorials,  she  added. 

The  public’s  support  for  press  free¬ 
doms  also  remains  strong,  the  study 
found.  Clark  told  ASNE  that  74%  of 
the  respondents  believe  the  press 
should  be  present  when  military 
forces  go  into  combat.  Only  25% 
believed  that  the  President  has  a 
right  to  stop  a  newspaper  from 
publishing  a  story  he  feels  is  biased  or 

“When  people  were 
asked  what  they  like  best 
about  newspapers,  73% 
said  keeping  up  with  the 
news,”  Clark  told  editors. 
“Only  27%  said  they 
preferred  interesting  stories 
about  people,  places  and 
things  to  do.” 

inaccurate,  she  said.  In  1979,  the 
Public  Agenda  Foundation  found  42% 
felt  the  President  has  such  a  right. 

In  general,  the  study  found  that 
“support  for  press  freedom  is  tied  to 
the  public’s  right  to  know.” 

Clark’s  report,  however,  found 
newspapers  still  face  some  serious 
problems  in  terms  of  public  attitudes, 
perceptions  and  habits. 

For  example,  she  said  one  reason 
that  street  sales  are  up  and  “home 
delivery  down”  is  that  people  no  lon¬ 
ger  lead  routine  lives,  but  are  “more 
impulsive  today.” 

Clark  believed  this  trend  was  likely 
to  continue  and  newspapers  “have  to 
adapt”  to  it. 

Fairness  and  accuracy  also  contin¬ 
ued  to  raise  major  questions  in  read¬ 
ers’  minds,  she  said. 

However,  Clark  noted  that  while 
respondents  took  a  dim  view  of  news¬ 
papers  as  an  institution  and  gave  them 
(Continued  on  next  page) 
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low  marks  for  fairness  and  accuracy, 
they  tended  to  rate  the  newspapers 
they  read  very  highly  in  those  categor¬ 
ies. 

For  example,  only  38%  of  the  re¬ 
spondents  agreed  that  newspapers  in 
general  were  fair  compared  to  50% 
that  disagreed  and  12%  who  were  not 
sure. 

Only  41%  of  sample  agreed  news¬ 
papers  were  accurate,  while  48%  dis¬ 
agreed  and  11%  were  not  sure. 

But  when  respondents  were  asked 
to  rate  the  newspapers  they  read  most 
often,  81%  said  they  were  accurate, 
84%  called  them  useful,  and  85% 
believed  their  hometown  paper  “real¬ 
ly  cares  about  the  community.” 

The  survey  also  found  that  a  major¬ 
ity  of  respondents  (52%)  saw  news- 


Credibility 

(Continued  from  page  9) 

tary  Jody  Powell  charged  the  press 
deliberately  sensationalized  the  news 
out  of  commercial  considerations. 

Bias  on  the  part  of  the  press  is  not 
“of  a  political  nature”  or  the  result  of 
personal  malice,  Powell  said.  “The 
fundamental  bias  is  economic  —  that 
need  to  make  the  news  interesting, 
sometimes  sensational.” 

He  complained  that  reporters  suf¬ 
fered  from  “a  lack  of  appropriate  fear 
of  what  will  happen  to  them  if  they  do 
wrong”  and  sensationalize  the  news. 

This  “unwillingness”  to  deal  with 
the  problems  of  bias  and  sensational¬ 
ism,  Powell  said,  makes  the  press 
“increasingly  vulnerable  to  people 
with  a  hidden  political  agenda”  and 
erodes  public  support  for  First 
Amendment  freedoms. 

Many  of  Powell’s  criticisms  against 
the  press  are  also  contained  in  his  re¬ 
cently  published  book.  The  Other 
Side  of  the  Story. 

James  Deakin,  retired  Washington 
correspondent  for  the  St.  Louis  Post- 
Dispatch,  countered  that  Powell  had 
a  hidden  agenda  of  his  own  and 
pointed  out  that  he  “worked  for  an 
unsuccessful  president  and  has  been 
looking  for  a  scapegoat.  He’s  found  it 
in  the  media.” 

Deakin  said  Powell,  like  many 
press  critics,  was  concerned  with  the 
abuses  of  press  freedom  while  ignor¬ 
ing  the  benefits.  Deakin  recited  a  long 
list  of  press  investigations  into  politic¬ 
al  and  economic  corruption  including 
Watergate  and  exposes  on  toxic 
wastes  and  nuclear  hazards  as 
examples  of  those  benefits. 

Deakin  said  that  given  the  “con¬ 
frontational”  relationship  of  the  press 
to  the  government  and  other 
institutions,  “we're  bound  to  be 
unpopular.  We  are  in  a  critical 


papers  in  general  as  sensationalizing 
the  news.  The  largest  single  com¬ 
plaint  about  hometown  papers  (42% 
of  respondents)  was  that  they  tried  to 
manipulate  public  opinion. 

Other  major  criticisms  of  home¬ 
town  papers  were  that  they  were 
biased  (38%),  treated  local  news  as 
less  important  than  foreign  and 
national  news  (28%),  and  tended  to 
“overdo”  crime  stories  (26%). 

Clark  explained  that  what  readers 
meant  by  unfairness  and  bias  was 
“not  the  coverage  itself,  but  the 
amount  of  coverage.” 

She  said  such  groups  as  minorities, 
housewives,  working  people  and 
young  people  tend  to  feel  left  out  of 
the  news  pages  and  those  feelings 


relationship  with  government.  We 
also  present  the  challenges  and  the 
criticism  and  serve  as  a  conduit  for 
alternative  policies.” 

The  challenge  to  the  press,  Deakin 
continued,  was  how  to  correct  the 
abuses  without  “eliminating  the 
benefits”  and  “how  to  criticize  itself 
without  falling  into  the  hands  of  the 
far  right.” 

Curtis  Wilkie,  political  reporter  for 
the  Boston  Globe,  added  that  he 
believed  much  of  the  criticism  about 
the  press  was  really  directed  at  “peo¬ 
ple  who  write  opinion  columns.  If  I 
were  an  editor,  I  wouldn’t  run  them.” 

The  ASNE  convention  also  drew 
national  headlines  with  the  apearance 
of  the  man  whose  Administration’s 
attacks  on  the  news  media  did  so 
much  to  create  its  credibility  pro¬ 
blems  with  the  public  in  the  first 
place. 

Former  president  Richard  Nixon’s 
speech  to  ASNE  marked  the  first  time 
he  appeared  before  a  gathering  of  edi¬ 
tors  since  his  appearance  in  1973  at 
the  Associated  Press  Managing  Edi¬ 
tors  conference.  That  appearance 
made  headlines  too  with  Nixon’s  dec¬ 
laration:  “1  am  not  a  crook.” 

This  time  the  editors  listened  re¬ 
spectfully  to  Nixon’s  memorized 
speech  on  global  affairs  and  his 
analysis  of  the  current  race  for  the 
Democratic  nomination,  predicting  a 
Mondale/Hart  ticket. 

Nixon  said  he  wouldn’t  bet  the 
ranch  on  a  Reagan  victory  in  Novem¬ 
ber,  but  he  would  “bet  the  house,” 
and  added:  “I  wouldn’t  bet  the  out¬ 
house  on  Mondale.” 

Watergate  hardly  came  up  during 
the  question  and  answer  period 
following  his  talk.  The  editors 
accepted  Nixon’s  statement,  in  re¬ 
sponse  to  a  specific  question  on  the 
episode,  that  Watergate  was  behind 
him  and  he  wanted  to  concentrate  on 
the  future. 


tended  to  buttress  perceptions  of 
bias. 

Another  finding  was  that  people 
want  their  newspapers  to  “strike  a 
balance”  between  “bad  news  and 
other  important  news  we  need  to 
know.” 

She  also  remarked  that  readers 
want  “a  complete  newspaper," 
meaning  one  that  gives  a  balanced  mix 
of  local,  national  and  international 
news. 

Clark  noted  that  one  attempt  by 
newspapers  to  improve  their  credibil¬ 
ity  with  the  public  may  have  produced 
an  “odd  backlash.”  She  said  that  the 
implementation  of  regular  “correc¬ 
tions”  policies  by  many  newspapers 
had  the  effect  “of  convincing  people 
(Continued  on  page  19) 


Nixon  also  told  the  editors  that,  as 
far  as  he  knew,  he  didn’t  have  any 
enemies  in  the  press. 

The  former  president’s  appearance 
was  the  subject  of  some  concern  by 
ASNE  members  who  privately 
expressed  their  criticisms  of  his  being 
invited. 

Creed  Black  implicitly  addressed 
their  concerns  when  he  explained  in 
his  introduction  of  Nixon  that  ASNE 
had  invited  all  three  former  presidents 
to  speak,  but  only  Nixon  accepted. 

ASNE  also  invited  President 
Reagan  but  he  chose  instead  to 
address  the  National  Association  of 
Realtors’  convention  where  he  pro¬ 
mised  not  to  do  away  with  tax 
deductions  for  home  mortgages. 

Black  gave  ASNE  members  an  idea 
of  what  it’s  like  to  deal  with  the  White 
House  bureacracy.  He  noted  that  the 
association  extended  the  invitation 
several  times,  working  it’s  way 
through  various  channels.  After  the 
decline  was  received,  he  said  ASNE 
then  received  an  angry  letter  from  a 
White  House  aide  demanding  to  know- 
why  the  President  had  not  been 
invited  to  address  the  convention. 

ASNE  also  invited  the  three  Demo¬ 
cratic  candidates  to  speak.  Walter 
Mondale  and  the  Rev.  Jesse  Jackson 
accepted,  but  Sen.  Gary  Hart  turned 
them  down  after  first  telling  them  he 
would  come. 

“His  last  name  is  not  the  only  thing 
that’s  subject  to  change,"  Black 
quipped. 

Mondale  spoke  about  Central 
America  policies  and  relations  with 
the  Soviets,  but  he  did  not  touch  on 
any  press  issues. 

Jackson  discussed  the  need  for 
newspapers  to  step  up  their  hiring  of 
minority  reporters  so  they  can  do  a 
better  job  of  covering  social  issues. 
He  also  blamed  the  lack  of  minority 
reporters  for  what  he  considered  poor 
coverage  of  his  campaign. 
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Most  editors  oppose  suing  the  government  over  Grenada  ban 


A  majority  of  newspaper  editors  are 
against  the  idea  of  suing  the  govern¬ 
ment  over  the  barring  of  the  press 
from  covering  the  invasion  of  Grena¬ 
da,  according  to  a  spot  survey  at  the 
American  Society  of  Newspaper  Edi¬ 
tors  convention  in  Washington,  D.C. 

The  majority’s  sentiment  was  that 
suing  the  government  was  not  a 
“practical  course  of  action”  and  that 
the  press  handled  the  problem  cor¬ 
rectly  by  trying  to  work  with  the 
White  House  and  Pentagon  in 
restoring  press-military  relations. 

“I  did  not  think  it  was  an  issue  we 
were  likely  to  get  a  good  result  on  if 
we  sued,”  said  Lou  Boccardi,  execu¬ 
tive  vice  president  of  the  Associated 
Press.  “It’s  not  an  issue  best  resolved 
in  the  court  room.” 

Added  Seymour  Topping,  manag¬ 
ing  editor  of  the  New  York  Times: 
“By  the  time  the  administration  was 
challenged  seriously,  and  the  Sidle 
Commission  appointed,  there  was  a 
tacit  admission  on  the  part  of  the 
administration  that  they  made  a  mis¬ 
take.” 

The  Sidle  Commission  is  a  special 
Pentagon  panel  appointed  by  Gen. 
John  W.  Vessey,  chairman  of  the  joint 
chiefs  of  staff,  to  develop  new  guide¬ 
lines  for  press  coverage  of  military 
operations.  When  the  panel  heard 
testimony  last  February,  it  reaffirmed 
that  the  military  should  make  every 
effort  to  provide  press  access  to  com¬ 
bat  actions. 

John  Curley,  president  of  Gannett 
Co.,  expressed  a  common  sentiment 
when  he  questioned  “what  good”  a 
suit  would  do. 

“Each  administration  sets  its  own 
policies,  and  our  job  is  to  cover  the 


news.  When  there’s  an  abuse,  we 
should  to  work  to  settle  it.” 

Several  editors  also  pointed  out 
that  it  has  never  been  specified  whom 
the  press  would  sue. 

There  was  also  some  concern  about 
impact  of  such  a  lawsuit  on  public 
opinion. 

Eugene  Patterson,  chairman  and 
editor  of  the  St.  Petersburg  Times  and 
Evening  Independent,  believes  “the 
loss  we  (the  press)  suffered  in  public 
opinion  would  have  been  greater  if  we 
sued,  even  if  we  won.” 


“I  did  not  think  it  was  an 
issue  we  were  iikeiy  to  get 
a  good  resuit  on  if  we 
sued,”  said  Lou  Boccardi, 
executive  vice  president  of 
the  Associated  Press. 


Patterson  said  a  better  course  of 
action  is  an  increased  effort  to  win 
public  support  for  press  access  to 
military  operations. 

“The  smart  thing  the  press  did  was 
raise  this  hue  and  cry,”  said  William 
Small,  president  of  United  Press 
International.  “I  don’t  think  we’ll  see 
Grenada  repeated.” 

However,  Eugene  Roberts,  execu¬ 
tive  editor  of  the  Philadelphia 
Inquirer,  was  one  of  the  few  editors 
who  believed  the  press  should  have 
sued  the  government  over  Grenada. 

“In  my  view,  the  muzzling  of  the 
press  on  Grenada  was  so  antithetical 
to  the  free  flow  of  information,  that 


not  take  every  action  of  expression  of 
dissent  would  be  a  mistake,”  Roberts 
said. 

He  added  that  the  Grenada  ban  was 
“not  just  a  question  of  allowing  us  to 
go  along.  Journalists  independently 
made  their  way  onto  Grenada  and 
were  prevented  from  getting  the  news 
out.” 

Several  editors,  in  arguing  against 
suing,  cited  the  possibility  of  an 
adverse  judgment  setting  a  bad  prec¬ 
edent  for  the  principle  of  press  access. 

Roy  Jenkins,  editor  of  the  Balti-\ 
more  Sun,  remarked  that  Near  v. 
Minnesota  “explicitly  spelled  out 
censorship  can  be  imposed  in  battle¬ 
field  situations.” 

Roberts,  however,  was  not 
deterred  by  this  concern. 

“Even  if  we  have  past  legal  pre¬ 
cedents  against  us,  we’ll  always  have 
it  against  us  unless  we  take  positive 
actions  in  the  courts  and  try  to  turn  it 
around.” 

Although  sentiment  ran  against  a 
lawsuit,  the  editors  were  united  in 
their  belief  that  the  Pentagon’s  con¬ 
tention  during  the  Sidle  Commission 
hearings  that  access  to  military 
operations  must  be  consistent  with 
security  was  “a  smokescreen.” 

“Cite  me  the  number  of  times  the 
press  has  breached  security,”  chal¬ 
lenged  Robert  Haiman,  director  of  the 
Poynter  Institute.  He  quickly 
answered  his  own  question,  “None.” 

“It  (security)  is  not  a  truly  sub¬ 
stantive  issue,”  agreed  Topping.  He 
said  examining  the  record  of  jour¬ 
nalists  covering  past  wars  would 
show  “there  has  been  no  pattern  of 
violations  of  security.  The  security 
bugaboo  is  always  raised  for  political 
reasons  to  obscure  a  situation.” 

— By  Andrew  Radolf 


Rev.  Moon  faces  jail  after  appeal  is  turned  down 


The  U.S.  Supreme  Court  refused 
on  May  14  to  hear  an  appeal  from  Rev. 
Sun  Myung  Moon,  apparently  clear¬ 
ing  the  way  for  the  founder  of  the 
Unification  Church  to  go  to  prison 
June  18  to  start  serving  an  18-month 
sentence  for  income  tax  fraud. 

Rev.  Moon  is  the  founder  of  the 
New  York  City  daily  newspaper,  the 
News  World  (now  called  the  New 
York  Tribune),  Noticias  del  Mundo  of 
New  York  City,  and  the  Washington 
(D.C.)  Times.  Moon  has  stated  that 
the  newspapers  have  no  affiliation 
with  the  Unification  Church, 
although  several  employees  at  each  of 
the  newspapers  are  members  of  his 


church. 

A  federal  court  jury  in  Manhattan 
convicted  Moon  in  1982  of  failing  to 
pay  taxes  on  $162,000  of  income  from 
bank  accounts  and  receiving  stock  in 
an  importing  company.  Moon  con¬ 
tended  that  the  income  belonged  to 
the  church,  not  to  him  personally,  and 
that  the  church,  being  exempt  from 
income  tax,  owed  nothing. 

The  2nd  U.S.  Circuit  Court  of 
Appeals  upheld  the  conviction  in  Sep¬ 
tember. 

Moon  asked  the  Supreme  Court  to 
review  the  case.  His  attorneys  argued 
that  Moon  had  been  denied  his  con¬ 
stitutional  rights  because  he  was  tried 


before  a  jury  instead  of  before  a  judge 
alone,  as  he  had  requested.  His  attor¬ 
neys  also  argued  that  the  Internal 
Revenue  Service  had  intruded  illegal¬ 
ly  into  the  way  the  church  managed  its 
financial  affairs  and  had  applied  a 
novel  theory  of  taxation  in  the  case. 

The  Supreme  Court,  without  com¬ 
ment  or  dissent,  announced  it  was 
refusing  to  consider  the  appeal. 

The  U.S.  District  Attorney  for 
Manhattan  promptly  notified  the  64- 
year-old  Moon,  who  lives  in  Irving¬ 
ton,  N.Y.,  to  surrender  June  18  for 
incarceration  in  a  federal  institution 
still  to  be  selected.  Moon  also  will  be 
ordered  to  pay  a  $25,000  fine. 


Advice  for  promotion  managers 

Some  parting  words  from  Paul  Hirt  who  is  retiring  from 


the  Chicago  Sun- 


By  Mark  Fitzgerald 

Forty-seven  years  in  newspaper 
promotion  teaches  you  to  think  long- 
range,  retiring  Chicago  Sun-Times 
senior  vice  president  Paul  S.  Hirt 
says. 

And  long-range  thinking  —  both  in 
the  business  and  editorial  sides  of 
newspapers  —  is  a  gospel  Hirt  has 
been  fervently  preaching  in  recent 
years. 

"I  hope  I’ve  been  able  to  get  people 
interested  in  this  idea  of  the  ‘Total 
Newspaper,’  and  that  the  newspaper 
is  an  instrument  of  consensus  in  soci¬ 
ety.  If  my  living  means  anything,  it 
means  that,”  he  said. 

In  a  wide-ranging  interview,  Hirt,  a 
past  president  of  the  International 
Newspaper  Promotion  Association, 
discussed  his  early  days  in  promo¬ 
tion,  the  creation  of  INPA  —  and 
especially  the  concept  he  calls  the 
Total  Newspaper. 

Simply  put,  Hirt  argues  that  news¬ 
paper  departments  must  work  closer 
together  towards  a  common  —  and 
commonly  understood  —  goal. 

“When  I  started  in  this  business,  1 
thought  that  God  was  in  his  heaven 
and  that  someone  at  the  top  had  a 
master  plan.  Well,  of  course,  I  soon 
discovered  that  was  not  true  —  not 
just  at  my  paper,  but  throughout  the 
industry,”  he  said. 

Most  newspapers,  Hirt  said,  do  act 
like  a  team,  but  a  unique  kind  of  team. 

“Newspapers  have  a  very  peculiar 
kind  of  organization.  They  are  orga- 

Newspapers,  he  says, 
should  not  ignore  the  bulk 
of  Its  community  to  pursue 
the  so-called  “upscale 
reader” 

nized  along  the  lines  of  a  relay  team. 
Everyone  does  their  Job  very  pro¬ 
fessionally  in  their  own  department, 
but  you’d  better  not  touch  the  baton 
when  someone  else  has  it. 

“That’s  quite  different  from  the 
organization  of  a  football  team  where 
everyone  huddles  together, 
understands  the  goal  and  is  sim- 
ulatenously  involved,”  he  said. 

That  Hirt  and  INPA  have  been  at 
the  forefront  of  urging  editorial  and 


Times  after  a  47-year 


Paul  Hirt 


business  sides  to  lay  aside  their  tradi¬ 
tional  distrust  and  organize  manage¬ 
ment  teams  of  all  departments  is  not 
surprising. 

The  promotion  department 
employee,  he  said,  is  probably  the 
best  situated  to  see  how  all 
departments  work. 

"The  promotion  guy  has  been  a 
kind  of  catalytic  employee  through 
the  years,”  Hirt  said.  "In  a  business 
with  walls,  this  is  the  one  guy  who  can 
get  around.  The  promotion  manager’s 
title  is,  ‘Hey,  you!”’ 

Hirt  knows  promotion  people  well. 
A  member  of  INPA  when  "there  were 
about  a  dozen  guys  in  the  Midwest,” 
Hirt  served  as  president  in  1968  and 
1969,  and  as  a  chairman  of  the 
education/careers  committee  from 
1%9  until  last  year.  He  won  INPA’s 
"Silver  Shovel”  award  in  1964. 

Besides  a  tendency  to  "tear  apart 
from  inside  rather  than  build  from 
inside,”  another  aspect  of  newspaper 
operation  has  been  bothering  Hirt  in 
the  past  few  years. 

Newspapers,  he  says,  should  not 
ignore  the  bulk  of  its  community  to 
pursue  the  so-called  "upscale  read¬ 
er.”  Not  only  is  that  the  kind  of  short- 
range  thinking  that  has  hurt  modern 
American  corporations,  he  says,  it 
also  threatens  the  very  freedom  and 
stability  of  American  society. 

Hirt’s  argument  that  newspapers 
must  keep  their  broad  readership 


in  promotion 


appeal  is  at  odds  with  an  increasing 
trend  in  newspaper  market  strategy. 
More  and  more  marketing  heads  have 
been  urging  papers  to  maximize  pro¬ 
fits  by  appealing  to  wealthier,  better 
educated  readers  —  and  the  advertis¬ 
ers  who  want  those  readers. 

“The  thing  that  scares  the  hell  out 
of  me  is  the  idea  of  market  segmenta¬ 
tion  —  the  idea  that  bright  marketing 
people  have  that  what  you  do  to  sell 
tooth  paste  and  shampoo  you  can  use 
with  newspapers,”  he  said. 

While  Hirt  acknowledges  that 
those  techniques  will  work  in  the 
short  term,  he  adds  that  they  are  detri¬ 
mental  in  the  long  run. 

A  newspaper  is  not  just  a  business 
venture,  he  said.  It  is  also  one  very 
important  reason  that  the  United 
States  and  other  countries  with  a  free 
press  remain  stable  and  free. 

By  examining  in  depth  all  sides  of 
an  issue,  newspapers  help  people  gra¬ 
dually  form  a  consensus,  Hirt  said. 

"Look  at  the  wrenching  changes 
our  society  has  gone  through  in  the 
past  20  or  25  years,”  he  said.  "These 
are  challenges  that  in  other  countries 
would  have  people  marching  in  the 
streets. 

“That  didn’t  happen  here.  Not 
because  we  are  more  policed,  or  more 
politicaly  mature,  but  because  we  had 
newspapers,”  Hirt  said. 

He  used  the  example  of  the  growing 
feminist  movement.  While  much  of 
the  movement’s  early  actions  seemed 
startlingly  unusual,  it  was  discussed 
in  articles,  columns,  cartoons,  letters- 

IVs  been  a  hell  of  a 
career,”  he  said.  “Looking 
back,  I’ve  been  able  to  do  a 
lot  more  than  I  would  have 
had  I  been  a  foreign 
correspondent.” 

to-the-editor  —  and  eventually  did 
not  seem  so  odd. 

"There  is  a  glacial  movement 
towards  consenus,  an  accomodation 
of  new  ideas.  The  people  who  were 
opposed  at  first  didn’t  come  all  the 
way  to  the  radical  side,  but  the  radic¬ 
als  also  moved  off  the  radical  stance,” 
Hirt  said. 

(Continued  on  page  39) 
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Government  secrecy:  How  much  is  ok? 

Congress  holds  hearings  on  whether  it  shouid  approve  a  biii 
that  wouid  exempt  certain  CIA  files  from  public  disclosure 


By  James  E.  Roper 

A  House  Government  Operations 
subcommittee  on  information  got  sur¬ 
prise  testimony  May  10  when  it  held  a 
hearing  on  a  bill  that  would,  among 
other  things,  exempt  operational  files 
of  the  Central  Intelligence  Agency 
from  search  and  disclosure  under  the 
Freedom  of  Information  Act. 

The  CIA  supported  the  bill.  So  did 
the  American  Civil  Liberties  Union. 
A  witness  for  the  American  News¬ 
paper  Publishers  Association  and  the 
American  Society  of  Newspaper.  Edi¬ 
tors  expressed  “serious  reserva¬ 
tions”  about  the  measure,  but  did  not 
urge  that  it  be  killed. 

Then  a  retired  CIA  agent  and  a  free¬ 
lance  writer,  who  is  suing  the  CIA, 
said  the  intelligence  agency  acts  in 
bad  faith  in  processing  FoIA  re¬ 
quests,  and  cannot  be  trusted  to  act 
fairly  under  the  proposed  legislation. 
The  freelancer  said  he  also  brought  a 
message  that  the  Newspaper  Guild 
opposes  the  proposed  legislation. 

Subcommittee  chairman  Glen  Eng¬ 
lish  (D-Okla.)  listened  raptly  to  the 
charges  against  CIA  and  said  he 
would  ask  CIA  to  comment. 

Before  the  subcommittee  was 
House  Resolution  5164,  already 
approved  by  the  House  Intelligence 
Committee.  It  is  similar  to  a  bill 
passed  last  year  by  the  Senate,  but  is 
judged  to  be  more  favorable  to  the 
media  in  some  respects. 

It  is  intended  to  respond  to  CIA 
complaints  that  it  now  devotes  “pro¬ 
digious”  amounts  of  time  of  high- 
level  personnel  to  searching  its 
numerous  files  in  response  to  FoIA 
requests,  generally  finding  that  the  re¬ 
quested  material  is  exempt  from  dis¬ 
closure  under  FoIA  anyway. 

This  is  a  waste  of  personnel,  CIA 
says,  and  is  responsible  for  its  having 
a  backlog  of  two  to  three  years  in 
responding  to  FoIA  requests. 

English  said  the  goal  is  to  balance 
national  security  needs  for  an  effec¬ 
tive  intelligence  service  and  the 
benefits  of  an  informed  public.  While 
intelligence  agencies  need  some 
secrecy,  English  said,  they  also 
possess  information  about  which  the 
public  can  legitimately  inquire  for 
public  debate. 

Charles  A.  Briggs,  executive 
director  of  CIA,  testified,  “I  can 


assure  the  committee  it  (the  bill)  will 
not  result  in  the  withholding  of  any 
meaningful  information  that  is  cur¬ 
rently  made  public.” 

“Only  operational  files  as  defined 
by  this  bill  would  be  removed  from  the 
FoIA  search  and  review  process,”  he 
said.  “The  public,  therefore,  retains 
its  access  under  the  law  to  other  agen- 
cy  records.  This  includes  all 
intelligence  which  is  disseminated  to 
our  nation’s  policy-makers  ...” 

There  are  two  other  important  pro¬ 
visions,  Briggs  said.  First,  there  is  the 
requirement  that  no  less  than  once 
every  10  years  the  director  of  Central 
Intelligence  shall  review  all  the 
exemptions  in  force  to  determine 

Rowe  said:  “Our  nation’s 
newspapers  recognize  the 
need  for  a  degree  of 
secrecy  in  our  inteiiigence 
operations.  But  this  need 
must  not  overshadow  the 
principie  of  open 
government  in  our  free 
society . . . 


whether  any  can  be  removed 
.  .  .  And  secondly.  HR.  5164  sets 
forth  the  right  of  requesters  to  seek 
judicial  review  of  an  agency  decision 
to  withhold  information. 

“The  public  will  benefit  because 
FoIA  requesters  will  be  able  to 
receive  responses  to  their  requests  on 
a  more  timely  basis  without  the  loss  of 
any  meaningful  information,”  Briggs 
said. 

Mark  H.  Lynch  of  the  American 
Civil  Liberties  Union  said  the  House 
bill’s  provision  for  judicial  de  novo 
review  of  CIA  refusal  to  disclose 
information  is  ‘‘a  marked 
improvement  over  the  Senate  bill.” 
He  also  noted  that  the  House  bill 
would  allow  pending  lawsuits  against 
CIA  to  proceed. 

“We  believe  this  bill  will  not  enable 
the  CIA  to  withhold  any  meaningful 
information  which  the  agency  is  now 
required  to  release  or  which  it  would 
be  required  to  release  under  any  con¬ 
ceivable  standard  for  classification,” 
Lynch  said. 


“Furthermore,  the  director  of  Cen¬ 
tral  Intelligence  has  provided  the 
House  Intelligence  Committee  with  a 
written  assurance  that  he  will 
establish  a  specific  program  of  mea¬ 
sures  to  speed  up  the  processing  of 
FoIA  requests  .  .  .  We  support  H.R. 
5164  and  urge  its  prompt  enactment 
without  further  amendment.” 

Charles  S.  Rowe,  editor  of  the 
Fredericksburg  (Va.)  Free  Lance- 
Star,  testified  on  behalf  of  both 
ANPA  and  ASNE.  He  expressed 
“serious  reservations”  about  the  pro¬ 
posed  exemption  for  CIA  operational 
files,  but  emphasized  that  “repre¬ 
sentatives  of  the  newspaper  business 
have  not  rejected  out  of  hand  the 
CIA’s  pleas  for  relief  from  FoIA 
search  and  review  requirements.” 

Rowe  added,  “This  legislation 
gives  the  CIA  director  the 
responsibility  to  designate  the  files 
covered  by  the  exemption. 

“There  are  two  underlying  pre¬ 
mises.  We  must  place  our  faith  and 
trust  in  the  CIA  to  carefully  execute 
its  responsibilities.  We  must  look  to 
the  Congress  for  stringent  oversight. 
The  historical  record  of  the  CIA,  most 
recently  punctuated  by  the  mining  of 
the  Nicaraguan  harbor,  brings  each  of 
these  premises  into  serious  ques¬ 
tion  .  .  . 

“We  emphatically  repeat  our  call 
for  skeptical  oversight  .  .  .  This  com¬ 
mittee  should  monitor  classification 
of  files  to  ensure  that  the  exemptions 
built  into  this  legislation  —  for 
requesters  seeking  information  con¬ 
cerning  themselves,  covert  actions 
and  investigations  for  impropriety  or 
illegality  —  are  adhered  to  by  the 
agency.” 

Rowe  added,  “we  are  pleased  with 
the  much  improved  judicial  review 
provision,”  but  said  legislation 
should  reverse  rulings  by  the  Justice 
Department  and  Office  of  Manage¬ 
ment  and  Budget  that  any  information 
exempt  from  disclosure  under  the 
Privacy  Act  is  also  exempt  from  dis¬ 
closure  under  FoIA. 

About  H.R.  5164,  Rowe  said:  “Our 
nation’s  newspapers  recognize  the 
need  for  a  degree  of  secrecy  in  our 
inteiiigence  operations.  But  this  need 
must  not  overshadow  the  principle  of 
open  government  in  our  free 
(Continued  on  page  17) 
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Does  father  know  best? 

Gannett  chairman  Al  Neuharth  defends  USA  Today 
in  a  straight  forward  radio  interview  by  his  son,  Dan 


By  M.L.  Stein 

It  was  a  fairly  familiar  scene. 

Al  Neuharth,  chairman  and  chief 
executive  of  the  Gannett  Co.,  was 
defending  USA  Today  against  various 
critics. 

But  this  time  it  was  Neuharth’s  son, 
Dan,  who  was  playing  the  devil’s 
advocate  at  a  call-in  talk  show  on  San 
Diego’s  KSDO-AM  news  and 
information  radio  station.  Gannett 
owns  the  station,  where  Dan  works  as 
a  special  projects  reporter  and  talk 
show  host. 

However,  neither  filial  piety  nor  the 
fact  that  his  boss  was  in  the  other 
chair,  prevented  young  Neuharth 
from  asking  tough  questions  about 
USA  Today  and  the  total  Gannett 
operation. 

In  a  progress  report,  the  elder 
Neuharth  said  USA  Today  is  in  the 
“1,400,000  circulation  range”  and  is 
considered  a  “journalistic  success, 
but  no  where  near  a  financial  suc¬ 
cess’’  at  this  time. 

“It’s  too  early  to  say  what  will  hap¬ 
pen  to  USA  Today,”  he  continued. 
“We’ll  have  to  see  if  the  financial  re¬ 
sults  and  advertising  reaction  will  be 
successful.  We  started  with  the  long 
view  in  mind  and  we’re  in  this  to  give 
it  a  good  test  in  the  marketplace.” 

The  elder  Neuharth  described  the 
paper  as  going  through  a  “healthy 
adolescence.” 

But  when  Dan,  who  once 
worked  for  USA  Today,  said 
that  editors  there  did  not 
put  enough  stress  on 
accuracy  in  deaiing  with 
reporters,  his  father  took 
exception. 


“Yeah,  but  there  are  still  a  lot  of 
headaches,”  Dan  countered. 

“That’s  true  of  all  kids,  Dan,”  his 
father  shot  back. 

The  interviewer  also  sought 
Neuharth’s  reaction  to  “attacks"  on 
USA  Today  from  various  sources, 
including  the  New  York  Times,  Wash- 
ington  Post  and  Coliimhia  Journalism 
Review. 

“Most  people  in  the  media  are 


Al  Neuharth 


somewhat  traditionalist,”  the  Gan¬ 
nett  chief  observed.  “They’re  afraid 
of  new  things.  Some  are  probably 
hoping  it  won’t  be  too  successful  so 
they  won’t  have  to  change  their  own 
ways.” 

Later,  Dan  swung  the  conversation 
over  to  Gannett’s  entire  structure. 
Noting  the  company’s  85  newspap¬ 
ers,  19  radio  and  six  TV  stations,  he 
asked  his  dad,  “Why  did  you  make  it 
(Gannett)  so  big  so  fast?” 

“Management  was  either  hungry  or 
greedy  depending  on  your  point  of 
view,”  Al  Neuharth  responded.  “We 
think  it’s  a  matter  of  being  hungry  and 
ambitious.  If  you  have  the  organiza¬ 
tion  and  resources  to  expand,  you 
ought  to  go  ahead  and  try  to  do  it.” 

“But  isn’t  it  the  personal  drive  of 
you,  dad?”  Dan  persisted. 

“It’s  all  a  matter  of  having  ambition 
and  harnessing  it  in  the  direction  in 
which  you  feel  comfortable, 
Neuharth  replied. 

Their  dialogue  was  interrupted 
several  times  by  phone  callers.  One  of 
them  wondered  what  the  senior 
Neuharth  thought  about  a  Columbia 
University  School  of  Journalism  list¬ 
ing  of  the  nation’s  “12  best  newspap¬ 
ers.” 

“Many  professors  and  academi¬ 


cians  deal  in  theory  rather  than  fact,” 
Neuharth  said.  “At  Columbia,  they 
don’t  read  more  than  10  or  12  news¬ 
papers  a  day  and  haven’t  for  the  last 
50  years.  The  only  list  that  counts  is 
what  newspapers  readers  like.” 

“USA  Today  was  not  mentioned 
on  that  list,”  said  interviewer  Dan, 
who  also  teaches  journalism  part  time 
at  San  Diego  State  University. 

This  led  to  father  Al’s  assessment 
of  various  newspapers  around  the 
country.  He  praised  the  San  Diego 
Union  and  San  Diego  Tribune  for 
doing  an  “excellent  job  of  serving 
southern  California.” 

He  also  gave  good  marks  to  the  Los 
Angeles  Times,  New  York  Times  and 
Washington  Post,  with  some  reserva¬ 
tions. 

Of  the  New  York  Times,  he  said;  “I 
can’t  deny  the  New  York  Times  is  an 
excellent  paper  in  many  respects,  but 
it’s  dull  and  gray  and  not  very 
interesting.” 

The  Washington  Post,  he  opined, 
“is  a  very  good  newspaper,  but  it’s 
totally  wrapped  up  in  the  political 
environment  east  of  the  Potomac.” 

Neuharth  described  the  Chicago 
Tribune  as  a  “great  paper.” 

In  a  discussion  of  press  responsibil¬ 
ity,  father  and  son  agreed  that  the 
public  perceives  the  media  to  be  arro¬ 
gant  and  “too  big  for  its  britches,” 
although  Al  thought  that  attitude 


“The  editors  I  saw  were 
more  attentive  to  what  the 
New  York  Times  and  the 
Washington  Post  were 
leading  with  rather  than 
what  we  would  lead  with.” 


referred  more  to  television  than  to 
newspapers  or  radio. 

He  added  that  much  adverse  public 
opinion  of  the  press  stemmed  from 
Watergate,  which  led  to  some  young 
reporters  going  beyond  the  facts  and 
“stretching  things  a  little  bit.” 
However,  Neuharth  said  that  era  is 
pretty  much  over. 

“I  feel  much  more  confident  in 
what  I  read  today.”  he  asserted. 

(Continued  on  page  19) 
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A  lone  free  voice  in  Nicaragua 

La  Prensa  publisher,  Pedro  Chamorro,  talks  about  his  battle 
against  daily  censorship  by  the  Sandinista  regime 


By  M.L.  Stein 

Nicaragua’s  Sandinista  regime 
“can’t  tolerate  a  free  press,’’  Pedro 
Joaquin  Chamorro,  publisher  of  the 
embattled  La  Prensa  in  that  country, 
told  a  Stanford  University  audience. 

“If  it  can’t  tolerate  one  paper  (La 
Prensa),  how  (is  it)  going  to  tolerate  a 
democracy?”  he  asked. 

In  a  Carlos  McClatchy  memorial 
lecture  recently,  Chamorro  said  the 
daily  censorship  he  faces  from  the 
“Marxist-Leninist  regime,”  involves 
the  same  techniques  inflicted  on  the 
paper  during  the  previous  “rightist 
totalitarian  regime”  of  the  Somoza 
dynasty. 

“What  you  actually  get  to  publish  is 
less  important  than  what  you  don’t 
publish,”  Chamorro  declared. 

The  publisher,  whose  editor  father 
was  murdered  during  the  Somoza  rule 
and  whose  newspaper  plant  was 
burned  down,  said:  “Revolution  is  a 
magic  word  and,  like  freedom,  it  has 
great  appeal  for  everybody.  All  re¬ 
volutions  are  made  in  the  name  of 
freedom  and  democracy.  But  very 
few  have  accomplished  that  goal.” 

He  noted  ironically  that  the 
assassination  of  his  father  was  one  of 
the  key  events  that  coalesced  the 
opposition  to  Somoza  and  led  to  the 
Sandinista  revolution. 

“What  you  actually  get  to 
publish  Is  less  Important 
than  what  you  don’t 
publish,”  Chamorro 
declared. 


In  introducing  Chamorro, 
Department  of  Communication  chair¬ 
man  Elie  Abel  noted  that  in  the  57 
months  since  the  Sandinistas  took 
over  the  government.  La  Prensa  has 
been  closed  down  completely  seven 
times  by  the  censors  and  that  on  22 
other  occasions  the  censorship  was  so 
heavy  the  paper  could  not  be  pub¬ 
lished. 

Chamorro  said  the  censors  — 
called  the  Directorate  of  Media  and 
Communication  —  have  a  routine  that 


takes  about  three  hours  every  day.  On 
many  days  the  evening  La  Prensa 
goes  to  press  so  late  that  most  of  its 
52,000  readers  don’t  get  the  paper 
until  the  next  day,  he  added. 

The  owner  explained  that 
photocopies  of  each  of  the  eight  or  10 
pages  must  be  sent  to  the  censor,  who 
returns  detailed  instructions  for  stor¬ 
ies,  heads  and  pictures. 

“We  are  not  allowed  to  leave  any 
empty  white  space  in  the  paper,  but  1 
save  everything  that  is  censored  and 
send  it  —  as  private  correspondence 
— to  a  few  people,  including  embass¬ 
ies,”  Chamorro  disclosed. 

Not  only  is  criticism  of  the  govern¬ 
ment  banned,  but  censorship  extends 
to  mention  of  Cuba  and  Soviet  bloc 
countries,  he  reported. 

A  photo  of  defective  tires  was  killed 
because  the  caption  noted  they  were 
of  Cuban  origin.  Similarly,  Chamorro 
said,  a  story  on  defective  cans  of  food 
from  Bulgaria  was  pulled,  even 
though  it  had  come  as  an  official  re¬ 
lease  from  the  Nicaraguan  Ministry  of 
Health. 

“When  we  want  to  call  attention  to 
something  we  simply  don’t  publish,” 
he  stated.  “Pope  John  Paul  11  wrote  a 
letter  to  the  Bishop  of  Nicaragua  and 
we  made  three  attempts  to  publish  it. 
The  censor  refused.  So  we  shut  down 
and  didn’t  publish.  The  letter  was 
read  from  every  pulpit.  Everyone 
knew  what  had  happened.” 

After  the  government’s  early  free 
press  days,  the  military  adopted  its 
first  press  control  law  in  1979  and 
“everything  was  left  open  for  later 
interpretation,”  the  publisher  said. 

“Now  every  day  is  an  extra  inning 
in  our  seemingly  endless  baseball 
game.  Everything  we  want  to  print 
goes  to  the  government  censor’s 
office.” 

Chamorro  recalled  that  in  1982  the 
government  shut  down  22 
independent  radio  stations  and  that 
today  La  Prensa  is  the  only 
independent  medium  in  Nicaragua. 

“When  the  Sandinistas  finally  get 
rid  of  us,  there  will  not  be  any  need  for 
censorship,  and  they  will  lift  it  com¬ 
pletely,”  the  speaker  predicted.  “As 
long  as  there  is  a  form  of  censorship 
needed,  there  is  a  free  press  alive 


because  there  is  a  free  man  behind  the 
typewriter.” 

Chamorro,  who  is  a  director  and 
executive  committee  member  of  the 
Inter-American  Press  Association, 

The  owner  explained  that 
photocopies  of  each  of  the 
eight  or  10  pages  must  be 
sent  to  the  censor,  who 
returns  detailed  Instructions 
for  stories,  heads  and 
pictures. 

advised  his  audience  to  “never  take 
freedom  of  the  press  for  granted.  The 
battle  for  freedom  of  the  press  is  not 
being  fought  in  the  U  .S.  —  yet.  I  hope 
it  never  will  be.” 

The  McClatchy  memorial  lecture  at 
Stanford  is  named  for  the  late  editor 
and  founder  of  the  Fresno  (Calif.) 
Bee. 

Later,  in  an  interview  with  the  Sac¬ 
ramento  Bee,  Chamorro  said  he  had 
sent  his  three  children,  aged  three  to 
seven,  to  self-imposed  exile  in  Costa 
Rica  because  of  fear  for  their  safety. 

He  revealed  that  he  also  is  afraid  for 
his  life,  particularly  when  he  receives 
anonymous  threatening  phone  calls  at 
night. 

But  quoting  his  father,  he  said, 
“Yes,  I  am  afraid,  but  everyone  is  the 
owner  of  his  own  fear.” 

Branham  represents 
French  magazine 

Branham  International  has  con¬ 
cluded  an  agreement  with  Paris 
Match  and  will  represent  the  publica¬ 
tion  for  advertising  sales  throughout 
the  United  States.  The  agreement  will 
cover  both  the  national  and 
international  editions. 

The  French  news  picture  magazine 
has  a  weekly  paid  circulation  of  over 
700, 000  copies,  nationally,  while  its 
international  edition  sells  222,326 
copies. 

The  International  edition  reaches 
French  speaking  executives  through¬ 
out  Europe,  Africa,  North  and  South 
America,  the  Middle  East  and  Asia. 
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Secrecy 


(Continued  from  pa^e  14) 


society  ...  If  the  pending  legislation 
is  to  be  enacted,  we  ask  you  to 
exercise  careful  vigilance  over  the 
CIA's  implementation  of  its  pro¬ 
visions.  The  public  relies  on  you  to 
safeguard  its  right  to  an  open  govern¬ 
ment  and  to  assure  that  information 
releasable  under  current  law  remains 
accessible.” 

Just  when  everything  was  going 
smoothly  for  the  bill,  up  stepped 
freelancer  Angus  Mackenzie  and 
Ralph  McGehee,  who  retired  after  25 
years  working  for  the  CIA,  some  of  it 
reviewing  files. 

“My  experience,”  McGehee  testi¬ 
fied,  “disproves  CIA  claims  that  it 
cannot  adequately  handle  FoIA  re¬ 
quests.  Such  can  be  accomplished 
quickly  if  there  is  the  intent  to  comply 
with  the  requirements  of  the  FoIA. 
The  CIA  has  one  of  the  worst  records  i 
in  responding  to  FoIA  requests  —  not 
due  to  the  difficulty  of  the  task  but 
because  of  its  deliberate  delays  .  .  . 

“To  approve  this  legislation  is  to 
unleash,  with  small  opportunity  of 
discovery,  the  terrible  realities  of  sec¬ 
ret  government,  to  weaken  our  demo¬ 
cratic  institutions  and  to  reinforce 


current  policies  of  creating  a  national 
police  state.” 

He  testified  that  he  wrote  a  book 
about  CIA,  using  only  material  that 
had  been  released  by  the  agency. 
When  he  submitted  it  to  the  CIA  for 
approval,  he  said,  the  agency’s 
reviewers  ojected  to  hundreds  of 
points.  McGehee  said  that  when  he 
asserted  that  CIA  could  not  legally 
stop  publication  of  already-released 
material,  he  was  told  that  CIA  was 
going  to  do  it  anyway. 

Mackenzie,  director  of  the  Free¬ 
dom  of  Information  Project  at  the 
Center  for  Investigative  Reporting  in 
San  Francisco,  denounced  the  pro¬ 
posed  legislation  and  said  he  also 
brought  a  message  from  Newspaper 
Guild  president  Charles  A.  Perlik,  Jr. 

Said  Mackenzie:  “The  Newspaper 
Guild  is  against  this  legislation  and 
asks  you  not  to  report  it  to  the 
House.” 

Mackenzie  related  his  efforts  to  get 
information  from  CIA  about  its 
operations  in  the  United  States.  He 
has  gone  to  court  to  compel  the  dis¬ 
closures.  He  said  the  proposed 
legislation  would  allow  CIA  to  hide  its 
liaison  arrangements  with  local  U.S. 
police  departments  and  would  allow 
CIA  “to  cover  up  its  past  and  any 
future  domestic  operations  by  calling 


those  operations  counterintelligence. 

“To  allow  (CIA  director)  William 
Casey  to  designate  which  of  his  agen¬ 
cy's  documents  will  be  kept  from  the 
public  is  a  conflict  of  interest  not 
allowed  other  agency  chiefs,”  Mack¬ 
enzie  said. 

Corrections 

In  an  April  28  E&P  article  on 
incoming  American  Newspaper 
Publishers  Association  chairman  and 
president,  Richard  J.V.  Johnson, 
president  of  the  Houston  Chronicle,  it 
was  incorrectly  stated  that  Johnson  in 
1973  succeeded  John  T.  Jones,  who 
had  died  suddenly  of  a  stroke. 

Jones  is  alive,  well  and  is  president 
of  the  Rusk  Corporation,  which  owns 
a  Houston  tv  and  radio  station.  ' 

The  man  who  died  of  a  stroke  in 
1972  and  the  man  who  Johnson  suc¬ 
ceeded  in  1973  as  president  of  the 
Chronicle  was  Frank  E.  Warren. 

Warren  had  become  president  of 
the  Chronicle  in  ]%5,  follow'ing  the 
resignation  of  Jones. 

The  April  21  issue  of  E&P  carried  a 
photo  of  12  of  the  18  living  past  pre¬ 
sidents  of  the  Inter  American  Press 
Association.  Charles  E.  Scripps, 
chairman  of  Scripps-Howard  News¬ 
papers,  was  among  those  pictured, 
but  he  was  not  identified  in  the  cap¬ 
tion. 


Faced  with  tough 
insurance  questions 
&  don’t  know  where 
to  find  the  answers? 


State  Farm’s  Reference  Notebook  of  Insurance 
Sources  may  point  you  in  the  right  direction. 

It’s  a  topical  insurance  guide  with  addresses  and 
phone  numbers  of  more  than  200  organizations, 
research  groups  and  people  who  know  the  facts 
about  insurance  and  related  subjects.  It  also  lists 
the  country’s  top  insurance  companies,  insurance 
trade  and  arson  associations,  and  more— over 
90  pages  of  organizations  that  can  help  you  with 
your  insurance  story. 

For  your  free  copy  just  write  or  call: 


Public  Relations  Dept. 

State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  Illinois  61701 
(309)  766-2863 
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WITH  THE  OMBUDSMEN 


Gov.  Lamm  and  the  ‘duty  to  die 


By  Richard  P.  Cunningham 

The  New  York  Daily  News  head¬ 
lined  the  story: 

“Aged  Are  Told  to  Drop  Dead: 
Colo.  Gov.  Says  It's  Their  Duty.” 

President  Reagan,  age  73,  was 
asked  at  a  news  conference  what  he 
thought  of  Gov.  Richard  D.  Lamm’s 
suggestion. 

Rep.  Claude  Pepper,  age  83,  the 
oldest  member  of  Congress,  said 
Lamm  had  affronted  the  dignity  of  the 
nation’s  elderly. 

The  governor  was  in  an  embarass- 
ing  spot,  but  in  the  view  of  one  news 
ombudsman,  it  wasn’t  entirely  his 
fault. 

Mai  Deans,  ombudsman  at  the 
Rocky  Mountain  News,  thought  the 
governor  had  been  badly  used,  partly 
by  the  original  reports,  first  in  the 
Denver  Post  and  then  in  his  own 
paper,  and  partly  by  the  failure  of 
other  news  organizations  to  follow  up 
with  stories  that  put  those  original  re¬ 
ports  in  better  perspective. 

The  original  story  in  the  Denver 
Post  started: 

“Elderly  people  who  are  terminally 
ill  have  a  ‘duty  to  die  and  get  out  of  the 
way’  instead  of  trying  to  prolong  their 
lives  through  artificial  means,’  Gov. 
Dick  Lamm  said  Tuesday. 

“People  who  die  without  having 
their  lives  artificially  prolonged, 
Lamm  said,  are  similar  to  ‘leaves  fall¬ 
ing  off  a  tree  and  forming  humus  for 
other  plants  to  grow  up. 

“‘You  got  a  duty  to  die  and  to  get 
out  of  the  way.  Let  the  other  society, 
our  kids,  build  a  reasonable  life,’  the 
governor  told  a  meeting  of  the  Col¬ 
orado  Health  Lawyers  Association  at 
St.  Joseph’s  Hospital.” 

For  evening  papers  the  Associated 
Press  lead  said,  “Senior  Citizens 
groups  expressed  outrage  today  at 
Gov.  Richard  Lamm’s  remark  .  .  .  .” 

By  afternoon  the  governor  was  on  a 
talk  show  and  at  a  meeting  with  the 
Colorado  Congress  of  Senior  Orga¬ 
nizations  saying  he  had  been  mis¬ 
interpreted. 

In  fairness  the  Post  offered  the  gov¬ 
ernor  its  reporter’s  tape,  which  was 
the  only  recording  of  the  informal 
question-and-answer  session  with  the 
lawyers.  The  governor’s  office  trans- 


(Cunningham  is  editor  of 
“Excerpts,”  a  monthly  newsletter 
based  on  the  columns  and  public 
memos  of  members  of  the 
Organization  of  New's  Ombudsmen.) 


cribed  the  tape  and  sent  the  transcrip¬ 
tion  to  major  newspapers.  The  tran¬ 
script  of  key  paragraphs  read: 

“The  real  question  gets  into,  then, 
high-technology  medicine.  We  have  a 
million  and  a  half  heart  attacks  a  year. 
Every  year  in  the  United  States  we 
have  a  million  and  a  half  heart  attacks. 
Six  hundred  thousand  of  them  die. 
How  many  Barney  Clarks  can  we 
afford?  You  know  we  at  least  ought  to 
be  talking  about  that  .  .  . 

“A  terrific  article  that  I’ve  read, 
one  of  the  philosophers  of  our  time,  I 
think,  is  a  guy  named  Leon  Kass — 
has  anybody  seen  his  stuff.’  He’s  just 
terrific.  In  The  American  Scholarlast 
year  he  wrote  an  article  called  ‘The 
Case  for  Mortality,’  where  essentially 
he  said  we  have  a  duty  to  die.  It’s  like 
if  leaves  fall  off  a  tree  forming  the 
humus  for  the  other  plants  to  grow 


Mai  Deans,  ombudsman 
at  the  Rocky  Mountain 
News,  thought  the  governor 
had  been  badly  used . . . 


out.  We’ve  got  a  duty  to  die  and  get 
out  of  the  way  with  all  of  our  machines 
and  artificial  hearts  and  everything 
else  like  that  and  let  the  other  society, 
our  kids,  build  a  reasonable  life.” 

Lamm’s  office  complained: 

One,  that  the  news  reports  quoted 
him  as  saying,  “You’ve  got  a  duty  to 
die,”  whereas  his  actual  words  were, 
“We’ve  got  a  duty  to  die  ...” 

Two,  the  news  reports  did  not  make 
clear  that  he  was  paraphrasing  Leon 
Kass. 

Three,  the  news  reports  bit  off  the 
quoted  sentence  after  “duty  to  die 
and  get  out  of  the  way,”  thereby  leav¬ 
ing  out  “with  all  of  our  machines  and 
artificial  hearts  and  everything  else 
like  that.”  Those  words,  the  governor 
said,  indicated  that  he  was  not  asking 
the  terminally  ill  aged  to  get  out  of  the 
way,  but  that  he  was  asking  our  soci¬ 
ety  to  get  out  of  the  way  with  its 
machines  and  so  forth. 

Four,  there  is  no  reference  to  the 
elderly  in  the  transcribed  paragraph; 
the  context  is  not  the  elderly  but  high- 
tech  medicine. 

The  Post  published  a  correction  to 
the  effect  that  the  governor  said  “we” 
not  “you”  have  a  duty  to  die.  But  the 
newspaper  did  not  apologize  for  the 
use  of  “elderly,”  because  the  repor¬ 
ter  said  the  governor  had  made  sevei- 
al  allusions  to  the  aged  in  his  remarks. 


Tim  Kelly,  managing  editor  of  the 
Post,  said,  “We  think  we  accurately 
reported  the  substance  of  what  he 
said.”  Kelly  said  Lamm  said  to  the 
Post  reporter  after  his  talk.  “Well, 
let’s  see  how  that  one  plays 
tomorrow.” 

When  it  didn’t  play  so  well,  said 
Kelly,  the  governor  reacted,  but,  in 
Kelly’s  view,  not  so  much  against  the 
Post  as  against  the  national  news 
media. 

The  Post  and  the  Rocky  Mountain 
News  carried  follow-up  stories  in 
which  the  governor  elaborated,  but 
newspapers  across  the  country 
generally  used  only  the  first  story. 

That  story  moved  out  of  Denver  as 
a  straight  pick-up  from  the  Post 
without  comment  from  the  gov- 
lernor  about  its  accuracy  or  context. 
Wayne  Slater,  news  editor  for  the 
Associated  Press,  called  the  gov¬ 
ernor’s  office  to  check  the  story 
before  he  picked  it  up,  but  the  gov¬ 
ernor’s  office  was  not  able  to  com¬ 
ment  on  the  accuracy  of  the  quotes 
or  the  context  until  until  later  in  the 
morning  when  the  Post  offered  its 
tape. 

Because  newspapers  outside  the 
area  did  not  call  for  follow-up  stories, 
the  governor’s  office  sent  to  major 
newspapers  across  the  country  tran¬ 
scripts  of  the  governor’s  remarks  plus 
a  column  about  the  furor  by  Mai 
Deans,  ombudsman  at  the  Rocky 
Mountain  News. 

Deans,  who  faulted  his  newspaper 
as  well  as  the  Post  for  reporting  that 
the  governor  was  talking  about  the 
aged,  said  the  stories  were  flawed 
because  some  news  people  “don’t  lis¬ 
ten  closely  enough  and  other  news 
people  don’t  do  their  own  checking. 

“Had  these  remarks  received  care¬ 
ful  attention  and  been  paraphrased 
accurately,  the  furor  never  would 
have  developed.  Although  the  ‘you’ 
and  the  ‘we’ve’  discrepancy  even¬ 
tually  was  straightened  out,  the  focus 
on  the  elderly  was  strictly  a  media 
creation  that  has  continued 
unabated.” 

Allbritton  opens 
D.C.  news  bureau 

Allbritton  Communications  Com¬ 
pany  has  opened  a  Washington  news 
bureau  to  serve  the  company’s  five 
daily  newspapers. 

The  first  correspondent  of  Allbrit¬ 
ton  News  Bureau,  Inc.,  a  subsidiary 
of  Allbritton  Communications,  will  be 
David  R.  Palombi,  formerly  the  New 
Jersey  State  House  reporter  for  the 
Trenton  Times. 
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Neuharth 

(Continued  from  page  15) 

But  when  Dan,  who  once  worked 
for  USA  Today,  said  that  editors 
there  did  not  put  enough  stress  on 
accuracy  in  dealing  with  reporters, 
his  father  took  exception. 

“You’re  being  a  little  unfair,  Dan,” 
he  declared.  “They  read  your  stuff 
more  carefully  than  you  give  them 
credit  for.” 

But  the  son  hung  in. 

“No  one  ever  said  to  me  to  check, 
double  check  and  re-check  and  that 
you  had  better  have  it  right  and  that 
it’s  the  most  important  story  of  your 
life,”  he  continued.  “The  editors  I 
saw  were  more  attentive  to  what  the 
New  York  Times  and  the  Washington 
Post  were  leading  with  rather  than 
what  we  would  lead  with.” 

“The  editors  gave  you  the  benefit 
of  the  doubt,  that  you  understand  that 
accuracy  and  honesty  are  all 
important,”  his  father  replied. 

The  adversarial  tone  continued  at 
another  point  when  the  host  asked  his 
guest  whom  he  voted  for  in  1980. 

“I  won’t  tell  you  because  it’s  none 
of  your  business,”  A1  Neuharth  re¬ 
torted.  “1  think  the  boss  of  a  media 
company  should  be  extremely  careful 


not  even  to  hint  to  others  in  the  com¬ 
pany  what  (his)  political  beliefs  are. 
Others  in  Gannett  don’t  know  who  I 
voted  for.” 

“The  radio  show  ended  on  an  ami¬ 
able  note,  when  Dan  Neuharth  said, 
“I  acknowlege  the  courage  it  takes  to 
start  something  like  USA  Today 
when  a  lot  of  people,  including 
myself,  have  doubts  about  whether  it 
will  work  out  or  not.” 

“It  takes  more  courage  to  go  on  a 
talk  show  with  your  son,”  A1 
Neuharth  remarked. 

Neuharth  joins 
Million  Dollar  Club 

Allen  H.  Neuharth,  chairman  and 
chief  executive  officer  of  Gannett 
Co.,  was  listed  among  the  elite  group 
of  corporate  executives  who  took  in 
over  $1  million  in  total  cash  com¬ 
pensation  for  1983. 

Neuharth’s  cash  compensation  of 
$1,137,000  in  1983  qualified  him  for 
33rd  place  out  of  the  46  executives 
listed  in  the  “Million  Dollar  Club”  by 
the  Sibson  &  Co. 

The  listing  took  account  of  salary 
and  bonus  only  for  1983  and  did  not 
include  long-term  stock  options. 


Hard  news 

(Continued  from  page  11) 

they  are  inaccurate.” 

The  study  found  that  interest  in 
color  may  have  crested,  with  only 
46%  saying  they  want  more  of  it. 
Clark  said  the  finding  meant  readers 
“did  not  want  more  bad  color.  When 
color  reproduction  is  good,  they  love 
it.” 

Another  39%  of  respondents  felt 
newspaper  stories  were  too  long. 

And  the  survey  found  that  people 
still  hate  the  way  newspaper  ink  com¬ 
es  off  on  their  hands.  Fifty-five  per¬ 
cent  answered  that  was  “one  of  the 
aggravating  things”  about  their  news¬ 
paper. 

Newspapers  also  fared  better  in 
general  than  television  in  reader  atti¬ 
tudes.  The  survey  found  newspapers 
were  held  in  higher  regard  as  a  news 
source,  were  considered  much  less 
sensational  than  tv  and  viewed  as 
being  fairer. 

However,  television  was  seen  as 
slightly  more  accurate  than  newspap¬ 
ers  in  general  (43%  for  tv  versus  41% 
for  papers),  while  64%  of  respondents 
said  tv  pays  too  much  attention  to 
bad  news  compared  to  66%  who  said 
newspapers  did. 


Featured  Panelist  at  the  ASNE  Convention 


For  rates  and  information,  contact  Brad  Bushell  at 

1-800-221-4816  (In  New  York,  212-557-2333). 


UNITED  FEATURE  SYNDICATE  200  Park  Avenue.  New  York.  NY  10166 
An  affiliate  of  United  Media  Enterprises,  A  Scripps-Howard  company 


In  a  weekly  column  that  blends  politics,  foreign  policy,  demo¬ 
graphics,  and  public  opinion,  Ben  Wattenberg  demonstrates  the 
flair  and  insight  that  have  made  him  one  of  the  most  trusted  com¬ 
mentators  on  the  American  and  international  scene. 


Wattenberg  knows  the  real  America,  and  America  knows  Ben 
Wattenberg.  In  fact,  his  forthcoming  book.  The  Good  News  is  the 
Bad  News  is  Wrong,  has  already  been  condensed  in  Reader’s 
Digest. 


Consider  Ben  Wattenberg  and  discover  why  readers  of  these  and 
other  newspapers  have  already  made  him  an  integral  part  of  their 
week;  The  Washington  Post  •  Los  Angeles  Times  •  Rocky  Mountain 
News  •  The  Baltimore  Sun  •  The  Detroit  News  •  The  Philadelphia 
Inquirer  •  New  York  Post, 
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NEWSPEOPLE  IN  THE  NEWS 


The  Associated  Press  has  opened 
three  new  bureaus — two  in  Florida 
and  one  in  Ohio. 

Howard  Benedict,  who  has 
served  as  an  aerospace  writer  for  25 
years,  moves  from  Washington  to 
Cape  Canaveral  as  correspondent. 
He  returns  to  a  Florida  assignment  he 
held  from  1959-74  during  the  initial 
space  flights. 

William  Kaczor,  Tallahassee 
newsman  since  1980,  was  appointed 
correspondent  at  Pensacola  and  will 
report  on  the  Florida  panhandle  and 
southern  Alabama. 

Diane  Balk,  Indianapolis  newswo- 
man  since  1980,  was  appointed  corre¬ 
spondent  at  Dayton. 

*  *  ♦ 

Michael  Jenkins  has  joined  The 
Journal  Newspapers,  Springfield  Va., 
as  editorial  cartoonist,  replacing  Jim¬ 
my  Margulies,  who  became  edito¬ 
rial  cartoonist  for  the  Houston  Post. 

Jenkins  was  editorial  cartoonist  for 
the  Beaumont  (Texas)  Enterprise  the 
past  two  years.  He  began  as  an  edito¬ 
rial  cartoonist  for  the  student  news¬ 
paper  at  the  College  of  William  and 
Mary  and  spent  a  year  as  a  free-lance 
artist  before  joining  the  Enterprise. 


Therels  a  big  news  source  for 
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MOVES  TO  DENVER  POST— 

David  Hall  is  the  nev/ly  named  vice 
president  and  editor  of  the  Denver  Post 
with  responsibility  for  all  news  operations 
and  the  editorial  pages.  Hall  was  execu¬ 
tive  editor  of  the  St.  Paul  Pioneer  Press 
and  Dispatch. 

His  career  began  in  1961  as  a  general 
assignment  reporter  for  the  Nashville  Ten¬ 
nessean,  and  Hall  also  worked  for  the 
Chicago  Daily  News  as  a  business  repor¬ 
ter,  foreign  correspondent,  chief  editorial 
writer  and  assistant  managing  editor. 


Tom  Berube,  assistant  managing 
editor  at  the  Boston  Herald,  has  been 
named  to  the  newly  created  position 
of  executive  assistant  to  the  editor. 
He  started  his  career  as  an  office  clerk 
with  the  now-defunct  Record- 
American  in  1938  and  has  been  with 
the  Herald  since  1972  in  a  variety  of 
capacities  including  reporter  and  city 
editor. 

*  !(=  * 

John  A.  Ostenburg  is  the  new 
director  of  university  relations  at 
Governors  State  University,  Univer¬ 
sity  Park,  111.  He  has  held  college 
communications  and  community  rela¬ 
tions  posts  at  Prairie  State  College, 
Chicago  Heights,  111.,  and  alumni  and 
faculty  posts  at  Lewis  University, 
Romeoville,  HI,  since  1978.  Earlier 
Ostenburg  was  a  reporter  and  editor 
with  a  several  Illinois  newspapers  and 
groups. 

*  *  * 

Michael  Stout,  long-time  Califor¬ 
nia  newspaper  advertising  executive, 
is  joining  Gazette  Marketing,  a 
division  of  Greater  Buffalo  Press,  as  a 
major  account  representative.  He  will 
be  associated  with  the  Berkeley, 
Calif.,  company's  direct  marketing 
activities  in  the  retail  and  newspaper 
sections.  Stout  formerly  was 
advertising  director  of  the  Salinas 
Californian. 

!|«  *  * 

Don  R.  Wipe  has  been  named  clas¬ 
sified  advertising  manager  of  the 
Dodge  City  (Kans. )  Du/Vy  Globe,  suc¬ 
ceeding  Gordon  Day,  who  retired 
after  28  years  at  the  newspaper. 

Wipf  joined  the  Globe  in  1983  as 
advertising  salesman  and  earlier  pub¬ 
lished  the  weekly  Anamosa  (Iowa) 
Journal-Eureka  for  three  years  and 
the  Hillsboro  (Kans.)  Star-Journal, 
also  for  three  years. 


Thomas  R.  Gormley,  formerly 
director  of  market  development  for 
the  Pittsburgh  Press,  has  joined  Trea¬ 
sure  Chest  Advertising  as  national 
manager  of  newspaper  relations.  He 
will  be  located  in  the  Pittsburgh  office 
of  the  company  . 

Gormley  was  formerly  director  of 
advertising  for  the  Pittsburgh  Press 
and  the  Seattle  Post-Intelligencer,  as 
well  as  ad  director  and  executive  vice 
president  of  the  Cincinnati  Enquirer. 

His  responsibilities  will  include 
development  of  Treasure  Chest’s 
markets  for  newspaper  Sunday  maga¬ 
zines,  television  schedules  and  com- 

Ns  =l< 

Richard  J.  Laku.s.  circulation 
director  of  Worcester  (Mass.)  Tele¬ 
gram  &  Gazette  Inc.,  was  named 
Circulation  Executive  of  the  Year  by 
the  New  England  Association  of 
Circulation  Executives.  He  is  a  form¬ 
er  president  and  chairman  of  the 
board  of  the  association  and  currently 
vice  president  of  the  International 
Circulation  Managers  Association. 

*  *  Ns 

Steve  Klaus,  former  Iowa  news 
editor  of  the  Des  Moines  Register, 
was  named  circulation  promotion 
manager.  He  joined  the  Register  in 
1977  as  a  copy  editor  and  earlier  held 
several  editorial  positions,  including 
assistant  managing  editor,  with  the 
Quad  City  Times,  Davenport. 

Ns  Ns  Ns 

Thomas  P.  Flynn,  a  reporter  and 
editor  for  the  Rochester  Democrat 
and  Chronicle  since  1957,  was  named 
promotion  manager  of  the  Gannett 
Rochester  Newspapers.  He  has 
served  as  associate  editor  of  the  news¬ 
paper  since  1982  with  much  of  his 
responsibility  centering  on  communi¬ 
ty  programs  involving  the  newspaper, 
its  readers  and  advertisers. 
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John  C.  Martin,  president  and 
general  manager  of  Gannett  Outdoor 
Company  of  Kansas  City,  was  pro¬ 
moted  to  president  and  general  mana¬ 
ger  of  Gannett  Outdoor  Company  of 
New  Jersey.  He  succeeds  Arte 
Moreno,  who  resigned. 

In  Kansas  City,  sales  manager  Con- 
nee  Cowan  was  promoted  to  vice 
president  and  general  manager.  She  is 
the  first  woman  to  become  a  manager 
in  the  Outdoor  Group. 

*  *  4c 

Francis  X.  Gallagher,  sales 
representative  for  Cresmer,  Wood¬ 
ward,  O’Mara  &  Ormsbee,  Inc.,  the 
newspaper  advertising  representative 
firm,  moved  to  the  Chicago  office 
from  Philadelphia. 

♦  ♦  * 

John  Podhoretz  has  been 
appointed  critic  at  large  for  the  Wash¬ 
ington  Times,  and  will  concentrate  on 
themes  and  trends  within  the  broad 
range  of  popular  culture.  He  joined 
the  newspaper  from  Time  magazine, 
where  he  was  a  reporter/researcher. 
He  has  been  the  film  critic  of  The 
American  Spectator. 

4(  4(  4c 

Edward  Weiner  has  joined  the 
New  York  sales  office  of  the  Army 
Times  Publishing  Company.  He  was  a 
senior  vice  president  and  director  of 
Media  at  Geers  Gross  Advertising, 
New  York,  and  prior  to  that  a  vice 
president  and  media  director  of  Della 
Femina,  Travisano  and  Partners 
Advertising. 

Changes  at  News-Texan,  Inc.,  a 
wholly  owned  subsidiary  of  the  A.H. 
Belo  Corporation  which  operates  six 
daily  newspapers  and  one  weekly  in 
the  Dallas-Fort  Worth  area,  include: 

Jim  Leavell,  to  major  accounts 
manager,  from  Spears  &  Leavell 
advertising  agency  in  Houston. 

Kathy  Williams,  to  editor  of  the 
Irving  Daily  News,  from  director  of 
the  News-fexan  news  bureau. 

Adrienne  Moch,  to  editor  of  the 
weekly  Metrocrest  News,  from  the 
tri-weekly  Colony  (Texas)  Leader. 

Carol  Hartzog,  to  director  of  the 
News-Texan  news  bureau,  from  the 
Odessa  (Texas)  American. 
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Giles  Nesbitt  Simms 

JOIN  SINGAPORE  MONITOR— 

William  Giles,  most  recently  editor  and  vice  president  of  the  Detroit  Nevrs, 
is  joining  the  Singapore  Monitor  os  Sunday  editor. 

Also  moving  to  the  English  language  doily  is  H.  Philip  Nesbitt  Jr.,  os 
managing  editor,  graphics  &  layout.  Nesbitt  has  been  assistant  managing 
editor,  graphics  of  the  Chicago  Sun-Times. 

Michoel  Simms,  formerly  deputy  chief  sub-editor  of  The  Age  in  AAelbourne, 
Australia,  joins  the  newly  appointed  executives  os  copy  editor. 

Giles,  who  began  his  career  with  Dow  Jones  &  Co.  and  held  various 
positions  in  New  York  and  elsewhere  including  managing  editor  in  Washing¬ 
ton,  did  o  short  stint  os  the  Distinguished  Editor-in-Residence  at  Baylor 
University,  before  being  lured  bock  to  journalism  by  the  Detroit  News. 

Nesbitt  earlier  work^  with  the  European  Stars  and  Stripes  and  was  editor 
of  the  Army  News  Service  and  chief.  Army  Newspapers,  before  becoming 
president  of  Communications  Medio  Group  in  the  U.S. 

Simms  has  worked  on  provincial  and  metropolitan  dailies  in  New  Zealand 
and  Australia  and  in  Great  Britain  os  sub-editor  of  the  Sheffield  AAorning 
Telegraph. 


Frank  Caperton,  formerly  execu¬ 
tive  editor  of  the  Virginian-Pilot  and 
the  Norfolk  Ledger-Star,  has  been 
named  managing  editor  of  the 
Indianapolis  News. 

He  succeeds  Wendell  Phillippi, 
who  retired  on  April  1 . 

Caperton,  with  the  Norfolk  news¬ 
papers  since  1978,  formerly  held  writ¬ 
ing  and  editorial  positions  with  the 
Richmond  (Va.)  News-Leader,  the 
St.  Petersburg  Times,  the  Tampa  Tri¬ 
bune,  the  Miami  Herald,  and  the 
Macon  (Ga.)  Telegraph  &  News. 


Linda  Perney  and  Robert  Myers 
have  been  named  editor  and  art 
director,  respectively  for  Daily  News 
Magazine,  a  Sunday  supplement  of 
the  Daily  News  of  Los  Angeles.  Per¬ 
ney  previously  served  as  senior  editor 
of  Inside  Sports  and  as  an  editor  of 
California  magazine.  She  also  has 
worked  for  the  Los  Angeles  Times 
and  the  Los  Angeles  Herald 
Examiner. 

Myers  has  been  art  director  of  the 
Los  Angeles  Times  Syndicate  and 
previously  was  a  graphic  artist  for  the 
Herald  Examiner. 
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NEWSPEOPLE  IN  THE  NEWS 


I. 


Mike  Chapin,  formerly  news  edi¬ 
tor  of  the  Barrington  (Ill.)  Courier- 
Review  and  now  managing  editor  of 
the  Wheaton  (Ill.)  Daily  Journal,  has 
been  named  1984  Suburban  Journalist 
of  the  Year  by  Suburban  Newspapers 
of  America  Inc. 

He  was  recognized  for  his  news 
management  abilities  as  well  as 
reporting  and  editing  skills  while  at 
Barrington  and  specifically  cited  for 
work  on  the  community  drug  aware¬ 
ness  program  including  a  survey  of 
area  parents  and  teens.  Chapin  also 
was  cited  for  his  efforts  in  establishing 
a  jogger  safety  program,  a  coopera¬ 
tive  effort  between  Barrington  pap¬ 
ers,  police,  a  local  hospital  and  retail 
outlets. 

Perry  Catlin,  editor  of  the  Hamil- 
ton-Wenham  Chronicle,  published  by 
North  Shore  Weeklies,  Inc.,  Ipswich, 
Mass.,  received  second  place  for  the 
Suburban  Journalist  title,  and  John 
Stewart,  a  reporter  for  the  Mis¬ 
sis  sauaga  (Ont.)  News,  won  third 
place  honors. 

*  *  ♦ 

Garry  Manning,  business  mana¬ 
ger  of  the  Citrus  County  Chronicle, 
Inverness,  Fla.,  was  named  general 
manager  in  conjunction  with  the 
stepping  down  of  publisher  David 
Arthurs,  who  resigned  to  pursue  pri¬ 
vate  business  interests. 

Arthurs,  who  bought  the  paper  20 
years  ago,  will  continue  his  associa¬ 
tion  as  publisher  emeritus.  He  sold 
the  paper,  including  others  he  ac¬ 
quired  over  the  years,  to  Landmark 
Community  Newspapers,  Inc.,  in 
1980. 

:|c  9|C  9|C 

David  Edelstein  is  joining  the  film 
staff  of  The  Village  Voice,  New  York 
City,  as  a  film  review  and  arts  feature 
writer.  He  was  with  The  Boston 
Phoenix  as  a  film  and  theater  critic  for 
the  past  two  years. 


Alfred  E.  Corey  Jr.  has  been 
named  director  of  direct  marketing 
for  the  Courier-Journal  and  the 
Louisville  Times.  The  position  is  a 
new  one  at  the  papers. 

Corey’s  responsibilies  include 
direct  mail,  direct  response,  fulfill¬ 
ment  and  telemarketing. 

He  has  been  with  the  Louisville 
newspapers  15  years,  recently  serv¬ 
ing  as  director  of  display  advertising. 
*  ♦  * 

Robert  L.  Garrett  was  promoted 
to  circulation  director  of  the 
Columbus  (Ind.)  Republic  and  Rosa¬ 
lie  Rische  to  administrative  manager 
of  the  circulation  department. 

Garrett,  appointed  assistant 
circulation  manager  in  1980,  replaces 
Roger  Huntzinger,  who  was  named 
general  manager  of  the  Monticello 
Herald  Journal.  That  newspaper  was 
purchased  earlier  this  year  by  Home 
News  Enterprises,  publisher  of  the 
Republic. 

♦  ♦  * 

Barbara  Adcock  is  the  new 
circulation  director  for  the  Green¬ 
wood  (Miss.)  Commonwealth,  replac¬ 
ing  Lanny  Knutson,  who  joined  the 
Arizona  Daily  Star  and  Tucson 
Citizen  as  home  delivery  manager. 


Wesley  Pruden  has  been 
appointed  deputy  managing  editor  of 
the  Washington  Times.  He  joined  the 
Times  two  years  ago  and  since  last 
November  has  directed  coverage  of 
politics  and  continues  to  do  that  in  his 
new  position.  His  column  “Pruden  on 
Politics”  appears  twice  weekly. 

Pruden  went  to  Washington  in  1963 
and  joined  the  late  National  Obser¬ 
ver,  assigned  variously  to  Saigon, 
Hong  Kong,  London  and  Beirut.  He 
began  with  the  Arkansas  Gazette  in 
Little  Rock,  and  later  was  with  the 
Memphis  Commercial  Appeal. 

*  ^  Hn 

Paul  M.  Roberts,  who  previously 
worked  for  the  Philadelphia  Bulletin 
for  20  years  as  an  advertising  account 
executive,  has  been  named  display 
advertising  manager  for  Packard 
Press  Corporation’s  Publishing 
Division,  Philadelphia. 

*  *  ♦ 

Russell  T.  Yantis  has  been  named 
photo  department  advisor  for  the 
State  News,  student  daily  at  Michigan 
State  University,  East  Lansing.  He 
formerly  was  photo  editor  of  the  Mt. 
Pleasant  (Mich.)  Morning  Sun  and  re¬ 
places  Joseph  Lippincott,  now 
photo  editor  of  the  Detroit  News. 

♦  *  ♦ 

Five  advertising  sales  representa¬ 
tives  have  been  added  to  the  New 
York  office  of  Parade  magazine. 
They  are: 

Joanna  Coletta,  formerly  an 
account  manager  at  Savvy  magazine 
and  a  sales  representative  at  the  Run¬ 
ner  magazine. 

Steven  Esformes,  an  account 
executive  at  Cass  Communications. 

Susan  M.  Severance,  an  account 
manager  at  Cad  well  Davis  Partners. 

Ralph  Papaccioli,  an  ad  sales 
representative  at  Sunday  Magazine 
Network. 

Barbara  Ann  Little,  senior 
marketing  representative  at  the 
Xerox  Corporation. 
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NOTES  ON  PEOPLE 


Joins  Media  School 

Taking  early  retirement  in  mid- 
September  to  join  the  Medill  School 
of  Journalism  at  Northwestern  Uni¬ 
versity  as  associate  dean  will  be 
Richard  C.  Christian,  chairman  of  the 
board  of  Marsteller  Inc.,  international 
advertising  agency. 

He  will  work  with  Dean  Edward  P. 
Bassett  in  developing  a  variety  of  new 
programs  and  curricula  additions  at 
Medill  and  will  teach  advertising. 

Bassett,  who  joined  Medill  in 
February,  most  recently  was  editor  of 
the  Salem  (Ore.)  Statesman-Journal, 
a  Gannett  newspaper.  Bassett  is  a 
former  dean  of  the  Journalism 
School,  University  of  Kansas,  and 
former  director.  School  of  Journal¬ 
ism,  University  of  Southern  Cali¬ 
fornia. 

Christian  and  Wm.  A.  Marsteller 
started  the  present  Marsteller  agency 
in  1951  and  Christian  has  been  chair¬ 
man  since  1975.  He  will  be  chairman 
emeritus  and  a  consultant  and  contin¬ 
ue  on  the  board  of  directors.  Christian 
currently  serves  on  the  Advisory 
Council  of  Northwestern’s  Kellogg 
Graduate  School  of  Management 
where  he  received  his  MBA  degree. 

Bennett  Memorial 
elects  officers 

Newly  elected  chairman  of  the 
James  Gordon  Bennett  Memorial 
Corporation  is  Michael  C.  Clendenin, 
New  York  Telephone  assistant  vice 
president-public  relations  and  a  form¬ 
er  metropolitan  editor  of  the  New 
York  Daily  News. 

The  corporation  is  named  for  the 
founder  of  the  old  New  York  Herald 
and  has  income  from  assets  of  over 
$2.5  million  used  for  scholarships  and 
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aid  to  needy  New  York  City  jour¬ 
nalists. 

Patrick  T.  Finnegan,  executive  vice 
president  of  The  Scripps-Howard 
Foundation  and  former  budget 
director  of  Scripps-Howard  News¬ 
papers,  has  been  re-elected  president. 

Succeeding  A.  H.  Raskin,  former 
assistant  editorial  page  editor  of  the 
New  York  Times,  as  vice  president  is 
John  H.  Mortimer,  retired  New  York 
Times  senior  vice  president.  Re¬ 
elected  secretary-treasurer  is  William 
R.  White,  the  former  New  York  State 
superintendent  of  banks. 


ANNIVERSARY  TIME— 

Floyd  Sparks,  left,  publisher  of  Sparks 
Newspapers  in  northern  California, 
received  a  commemorative  plaque  on  his 
84th  birthday  during  a  surprise  party 
April  19th  which  also  marked  his  40th 
anniversary  as  publisher  of  the  Hayward 
Daily  Review  and  his  60th  year  in  the 
newspaper  business. 

David  Perry,  business  manager  of  the 
Daily  Review,  presented  the  plaque  to 
Sporks,  who  also  received  con- 
gratulatiory  letters  from  President 
Reagan  and  California  Governor  George 
Deukmejian. 


Re-elected  directors  include; 
Samuel  G.  Blackman,  retired  general 
news  editor  of  the  Associated  Press; 
Jack  R.  Howard,  chairman  of  the 
board  of  Scripps-Howard  Broadcast¬ 
ing  Co.;  Joseph  W.  McGovern,  form¬ 
er  chancellor  of  the  board  of  regents 
of  the  State  University  of  New  York, 
and  Edward  F.  Quinn,  retired  edito¬ 
rial  department  manager  of  the  New 
York  News. 

An  opening  exists  for  a  representa¬ 
tive  of  the  New  York  Post  to  replace 
Martin  Fishbein,  assistant  publisher 
who  died  in  1983. 


Question: 

WHAT  COMMODITY  IS 
BEING  TRANSPORTED 
IN  THIS  TANKER  TRUCK? 


44.  JW 


rr 


For  the  answer  see  Trucks.  The  driving  force 

page  35.  behind  American  business. 
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Big  1st  quarter  profits  for  newspaper  companies 


The  publicly-owned  newspaper  companies,  which  post¬ 
ed  strong  earnings  gains  for  all  of  1983,  continued  their 
record  performances  in  the  first  quarter  of  1984. 

Affiliated 

Affiliated  Publications,  publisher  of  the  Boston  Globe, 
reported  a 47.9%  increase  in  first  quater  net  income  to  $4.6 
million  this  year,  up  from  $3.1  million  a  year  ago.  Re¬ 
venues  for  the  quarter  improved  by  19. 1%  to  $77.3  million 
from  $64.9  million. 

Affiliated  said  its  first  quarter  gains  were  the  result  of  a 
14.7%  improvement  in  advertising  linage  in  the  Globe,  led 
by  classified  which  gained  by  29.2%. 

The  company  does  not  expect  its  earnings  gains  to  be  as 
high  for  the  full  year  as  for  the  first  quarter.  It  noted  that 
several  newsprint  suppliers  have  announced  newsprint 
price  increases  of  $35  a  metric  ton,  effective  July  1. 

A.H.  Belo  Corp. 

A.H.  Belo  Corp.  reported  net  income  in  the  first  quarter 
of  $22.8  million,  compared  to  $5.6  million  a  year  ago.  The 
first  quarter  results  included  an  extraordinary  gain  of  $15.8 
million  from  the  sale  of  its  television  stations  in  Beaumont, 
Texas,  and  Chattanooga,  Tennessee. 

Net  income  from  operations  in  the  first  quarter  was  $7 
million.  Revenues  for  the  quarter  increased  to  $75.4  mil¬ 
lion  from  $52.2  million. 

The  Dallas  Morning  News  posted  a  25%  increase  in  its 
first  quarter  revenues  to  $45.2  million. 

Belo  said  it  anticipates  reducing  its  long  term  debt  by 
17%  to  $360  million  from  $436  million  by  the  end  of  the 
second  quarter. 

Capital  Cities  Communications 

Capital  Cities  Communications  recorded  a  28%  increase 
in  first  quarter  profits  to  $27. 1  million  from  $21.1  million  a 
year  ago,  while  revenues  grew  by  22%  to  $206.8  million. 

The  company  said  its  publishing  division  increased  its 
revenues  in  the  first  quarter  by  26%  to  $  1 32.6  million,  with 
specialized  publications  posting  larger  gains  than  news¬ 
papers,  while  the  division’s  operating  income  rose  by  48% 
in  quarter  to  $57  million. 

Dow  Jones  &  Co. 

Dow  Jones  &  Co.  said  its  first  quarter  net  income  rose 
by  31.5%  to  $30.9  million  from  year-earlier  earnings  of 
$23.5  million.  Operating  income  for  the  quarter  rose  by 
34%. 

Revenues  increased  in  the  quarter  by  16.2%  to  $228.7 
million. 

The  Wall  Street  Journal's  advertising  linage  increased 
by  11.5%  in  the  quarter,  while  Ottaway  Newspapers  re¬ 
ported  a  4.8%  linage  gain. 

Gannett  Co. 

Gannett  Co.,  despite  continuing  “heavy  start-up  los¬ 
ses”  from  USA  Today,  recorded  an  8%  increase  in  first 
quarter  earnings  to  $34.8  million  from  $32.2  million  a  year 
ago.  Revenues  increased  by  10%  to  $425.2  million,  up  from 
$386.8  million  a  year  ago. 

Newspaper  advertising  linage  increased  by  4%  over  the 
first  quarter  in  1983,  while  total  daily  circulation  reached 
about  4.8  million. 

Harte-Hanks  Communications 

Harte-Hanks  Communications  reported  its  net  income 
grew  by  18%  in  the  first  quarter  to  $5.8  million  from  $4.9 
million,  while  revenues  increased  by  14%  to  $1 1 1  million, 
up  from  $97.8  million. 


Knight-Ridder  Newspapers 

Knight-Ridder  Newspapers  reported  its  first  quarter  net 
income  improved  to  $26.9  million  from  $19.7  million  a  year 
ago,  while  total  revenues  increased  by  14.7%  in  the  quarter 
to  $390.7  million. 

Knight-Ridder’s  newspaper  advertising  revenues 
increased  to  $271.7  million  in  the  first  quarter  from  $233.7 
million  a  year  ago.  Newspaper  circulation  revenues 
increased  to  $74.5  million  in  the  quarter  from  $70.8  million. 

Lee  Enterprises 

Lee  Enterprises,  reporting  on  a  fiscal  year  beginning 
October  1,  said  its  second  quarter  net  income  rose  to  $3.2 
million  from  $2.8  million  a  year  ago,  about  a  15%  gain. 

Revenues  for  the  second  quarter  totaled  $42.9  million, 
up  12%  from  $38.4  million. 

For  the  first  six  months,  Lee  net  income  reached  $9.5 
million  on  operating  revenues  of  $91.8  million,  compared 
to  1983’s  first  half  results  of  $8.6  million  in  net  income  from 
$84.7  million  in  revenues. 

Media  General 

Media  General  said  its  first  quarter  net  income  increased 
to  $9.5  million  from  $8.5  million,  while  revenues  improved 
to  $130.3  million  from  $119.8  million. 

Newspaper  revenues  rose  to  $57  million  from  $48.1 
million  in  the  quarter,  while  their  operating  profit  grew  to 
$10.3  million  from  $7.8  million. 

Multimedia 

Multimedia,  publisher  of  13  daily  and  30  non-daily  news¬ 
papers,  recorded  a  23%  gain  in  first  quarter  net  income  of 
$7  million,  up  from  $5.7  million.  Revenues  for  the  quarter 
reached  $65.9  million,  up  13%  from  $58.3  million. 

The  company’s  newspapers  posted  operating  revenues 
of  $22.6  million  in  the  first  quarter,  compared  to  $19.9 
million  a  year  ago. 

New  York  Times  Co. 

The  New  York  Times  Co.  announced  a  24%  increase  in 
first  quarter  profits  to  $24.5  million,  up  from  $  19.8  million  a 
year  ago.  Revenues  were  up  15%  to  $297.3  million  from 
$258.4  million. 

The  company’s  newspapers  reported  operating  profits 
of  $41 .2  million,  up  17%  from  $35.3  million  last  year,  due  to 
gains  in  advertising  linage  and  circulation.  Newspaper 
revenues  increased  to  $228.4  million  from  $194.6  million  in 
1983’s  first  quarter. 

Park  Communications 

Park  Communications  reported  its  first  quarter  net 
income  of  $2.3  million,  representing  a  23%  gain  from  the 
$1.9  million  earned  a  year  ago. 

First  quarter  operating  revenues  increased  12%  to  $23.3 
million  from  $20.8  million,  while  operating  cash  flow  rose 
20%  to  $3.9  million  from  $3.2  million. 

Post  Corp. 

Post  Corp.  of  Appleton,  Wisconsin,  earned  $1.1  million 
in  the  first  quarter,  a  1 37%  gain  from  the  $458,000  earned  in 
the  same  period  last  year. 

Revenues  rose  to  $23.3  million  this  year  from  $20.4 
million  a  year  ago. 

Newspapers  and  broadcasting  operations  reported 
increases  in  their  operating  profits.  Post  said,  while  com¬ 
mercial  printing  “was  down.” 

Quebecor 

Quebecor  of  Montreal  reported  its  net  income  in  the 
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quarter  was  $1.7  million  compared  to  $2.1  million  last 
year.  Revenues  in  the  period  were  $63.6  million,  up  from 
$52.8  million. 

For  the  six  month  period  ended  March  31,  Quebecor 
reported  net  income  of  $3.8  million  compared  with  $4.3 
million  during  the  same  period  a  year  ago.  Revenues  for 
the  six  months  were  $131.7  million,  compared  to  $108.4 
million  a  year  ago. 

Times  Mirror 

Times  Mirror  announced  its  first  quarter  revenues  were 
$669.6  million,  compared  to  $567.3  million  a  year  ago, 
while  the  company’s  net  income  increased  in  the  period  to 
$43.3  million  from  $29.4  million  last  year. 

Operating  profits  for  Times  Mirror's  newspapers  rose 
by  489f  to  $58.4  million,  up  from  $39.6  million  last  year. 

The  company  said  increases  in  advertising  linage,  parti¬ 
cularly  classified,  and  lower  newprint  prices  contributed 
to  the  improved  results. 

Newspaper  revenues  in  the  quarter  reached  $348.9  mil¬ 
lion,  up  from  $297.7  million  in  1983. 

Toronto  Sun  Publishing 

Toronto  Sun  Publishing  said  its  first  quarter  net  income 
dropped  to  $1.4  million  from  $2.2  million  a  year  ago, 
largely  due  to  acquistion  costs  and  losses  at  the  Houston 
Post. 

The  company  said,  however,  that  the  Post  has  recorded 
an  operating  profit  in  recent  weeks  and  that  the  newspaper 
is  performing  ahead  of  projections. 

As  part  of  a  cost  cutting  move,  the  Sun  management 
ended  all  free-circulation  sampling  programs  at  the  Post. 
The  company  also  plans  to  reduce  staff,  particularly  in  the 
production  area,  through  attrition. 

Tribune  Co. 

Tribune  Co.  of  Chicago  reported  that  its  first  quarter  net 
income  reached  $9.97  million  compared  to  $1.06  million 


last  year,  while  revenues  grew  12.6%  to  $394  million  from 
$350  million. 

Operating  profits  from  newspaper  publishing  increased 
to  $28  million  from  $21.6  million,  while  its  nev/sprint  and 
forest  products  group  also  returned  to  profitability. 

Newspaper  results  were  paced  by  the  company’s  dailies 
in  Orl.nndo  and  Fort  Lauderdale.  The  company  said  the 
New  York  A/t'w.v’ operating  profit  will  remain  below  1983’s 
level  of  about  $14  million  because  of  delays  in  moving  the 
tabloid’s  printing  presses  from  Manhattan  to  Brooklyn. 

Washington  Post  Co. 

The  Washington  Post  Co.  stated  its  first  quarter  net 
income  increased  47%  to  $9. 1  million,  up  from  ^.2  million 
last  year.  Operating  income  was  up  83%  to  $21.1  million 
from  $11.5  million. 

Revenues  increased  12%  to  $219.5  million  from  $1%.5 
million. 

The  newspaper  division’s  revenues  rose  16%  in  the 
quarter,  with  the  Washington  Post  seeing  a  10%  gain  in 
advertising  linage  to  26  million  lines.  Classified  linage 
“was  particularly  strong,’’  the  company  said. 

The  company  reported  a  loss  of  $4.4  million  in  the  first 
quarter  at  its  equity  in  earnings  of  affiliates.  This  compares 
with  income  of  $1  million  last  year. 

The  loss  resulted  from  expenses  associated  with  the 
company’s  new  .SportsChannel  programming  and  cellular 
telephone  operations,  and  from  one  Bowater  Mersey 
paper-making  machine  beng  shut  down  for  renovation 
during  the  quarter. 

Stauffer  Communications 

Stauffer  Communications,  in  its  annual  report  for  1983, 
reported  operating  revenues  of  $88.2  million  last  year,  up 
25.6%  from  I982’s  $70.2  million. 

Stauffer’s  net  earnings  in  1983  rose  to  $4.8  million,  a 
23.1%  gain  from  I982’s  net  income  of  $3.9  million. 

Stauffer  lines  of  business  include  20  daily  and  six  Sun¬ 
day  newspapers. 


Gas  firm  lifts  news  blackout  vs.  Wyoming  daily 


After  more  than  10  weeks,  a  natural  gas  company  (May 
2)  lifted  a  news  blackout  aimed  at  the  Casper  Star-Tribune, 
Wyoming’s  largest  newspaper. 

Northern  Utilies  Inc.  had  imposed  the  blackout  on  the 
Star-Tribune  Feb.  15  to  protest  what  it  called  the  newspap¬ 
er’s  “unfair  and  biased”  reporting. 

NUI  president  Larry  D.  Hall  announced  the  reversal  in 
a  letter  to  editor  Richard  C.  High. 

“Based  upon  recent  discussions  with  (Star-Tribune 
general  manager)  Robin  Hurless  and  with  you,  NUI  will 
again  respond  to  you  or  your  staff  on  future  news  stories 
the  CasperStar-Tribune  may  decide  to  do  on  NUI  or  the 
natural  gas  industry.” 

The  letter  also  stated,  “NUI  is  willing  to  cooperate  with 
the  Casper  Star-Tribune  to  the  extent  such  request  does 
not  involve  proprietary  or  confidential  information,”  Hall 
wrote. 

City  editor  Daniel  Gearino  said  he  was  pleased  the  news 
blackout  had  been  lifted,  but  complained  that  Hall’s  letter 
“makes  it  sound  as  if  this  was  the  result  of  some  agreement 
we  made  —  which  is  defintely  not  the  case. 

“They  did  indeed  meet  with  the  editor  and  general  man¬ 
ager  on  a  couple  of  occasions,”  Gearino  said,  “and  (the 
newspaper  executives)  reiterated  the  paper’s  position 
firmly  and  in  as  plain  English  as  you  can.” 

That  position,  Gearino  added,  is  that  the  paper  wants 
NUI’s  responses,  guest  columns  and  letters-to-the-editor, 
but  that  it  would  continue  its  aggressive  coverage  of  nat¬ 


ural  gas  pricing  in  Wyoming. 

In  news  stories  and  editorials,  the  paper  has  ascribed 
Casper’s  soaring  natural  gas  prices  to  NUI’s  purchases  of 
higher  priced  out-of-state  natural  gas  rather  than  Wyoming 
fuel.  The  utility  claims  it  is  locked  into  the  prices  by 
contracts  with  its  suppliers. 

In  an  editorial  that  particularly  upset  the  gas  company, 
the  Star-Tribune  said  local  customers  have  been  over¬ 
charged  $100  million  because  of  NUI  price  structures.  The 
editorial  demanded  a  refund. 

Those  stories  continued  during  the  blackout,  Gearino 
said. 

During  the  blackout,  utility  spokesmen  appeared  fre¬ 
quently  on  the  local  tv  news  shows  to  indirectly  rebut  the 
Star-Tribune  articles. 

The  Star-Tribune  received  “virtually  no  editorial  sup¬ 
port”  from  print  or  electronic  news  media  during  the 
blackout,  Gearino  said. 

“We  had  discussions  here  and  decided  that  had  the  situa¬ 
tion  been  reversed,  we  would  have  editorially  taken  on 
the  company  for  a  blackout  aimed  at  tv.  ( I  he  local  news 
shows)  didn’t  take  that  position,  but  that’s  life,”  Gearino 
said. 

“Editor  &  Publisher  was  about  the  only  media  outlet 
that  supported  us  editorially,”  Gearino  added. 

In  an  editorial  in  the  Feb.  25  issue,  E&P  criticized  the 
utility’s  action. 
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We  get  stubborn 
when  it  comes  to 
good  ideas. 

Like  the  complete 
publishing  system 
for  newspapers, 
magazines,  and 


pre-press  opera- 
tions ...  an  idea 
we’re  tackling  with  tenacity. 

But  it’s  more  than  an  idea 
with  us. 

It’s  a  commitment. 

A  commitment  to  deliver  the 
integrated  system  publishers 
repeatedly  tell  us  they  want. 

A  system  that  builds  on  the 
excellence  of  Atex  Editorial 


and  Advertising  front-end 
systems  and  provides  small, 
medium  and  large  publishers 
with  a  hardware  and  software 
path  to  the  future. 

A  system  that  ensures  each 
publisher’s  investment  against 
equipment  obsolescence. 

You’ve  got  to  be  stubborn  to 


stick  with  a 
project  that  big. 

You’ve  got  to 
be  smart  to 
make  it  work. 

'X  '  And  you’ve 

behind  you 
^  the  resources 

of  a  company  like  Eastman  Kodak. 

Today,  Atex  is  delivering  on 
that  commitment  to  a  total 
publishing  system. 

Atex  Editorial,  Classified, 

News  Layout,  Classified 
Pagination,  and  Integrated  Adver¬ 
tising  systems  are  working  hard  in 
newspapers,  magazines,  and 
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service  bureaus 
around  the  world. 

Meanwhile,  in 
our  R&D  labs, 
we’re  working  hard 
on  the  rest. 

This  is  all  part  of 
an  exciting  new 
Atex  concept 
called  the  Total 
Publishing  Environment  (TPE). 

TPE  is  the  total  integration 
of  the  editorial,  advertising  and 
production  functions. 

It  is  the  ability  to  create 
and  manage  all  page  elements . . 
and  to  output  full  pages  with 
all  those  elements  in  place. 


With  TPE, 
Atex  is  deliv¬ 
ering  the  next 
generation 
of  electronic 
publishing 
systems. 

We’d  like 
to  tell 

you  more.  Just  write  us. 
Sure,  we’re  stubborn, 
but  we’re  smart. 


A  KODAK  COMPANY 


Atex, Inc. 
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Bedford,  MA017W 
(617)  275.8 WO 
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Communication  is  the  key 

Publishers  are  told  that  w/ien  there  is  two-way  dialogue 
there  is  less  friction  between  empioyees  and  management 


The  key  to  maintaining  good 
employee  relations,  according  to 
speakers  at  an  American  Newspapers 
Publishers  Association  convention 
clinic,  is  the  same  at  the  heavily 
unionized  Detroit  Free  Press  as  at  the 
entirely  non-union  Los  Angeles 
Times  —  extensive  two-way  com¬ 
munication  programs. 

“We  feel  that  good  two-way  com¬ 
munication  has  been  one  of  the  keys 
to  our  success  in  maintaining  a  union- 
free  environment,”  said  James  D. 
Boswell,  the  Times’  vice  president  for 
employee  and  public  relations. 

“By  knowing  what  our  employees 
are  thinking  and  how  they  are  react¬ 
ing,  we  are  able  to  keep  the  lines  of 
communication  open,  so  they  feel 
they  have  an  open  and  unthreaten¬ 
ed  dialogue  with  management.  Con¬ 
sequently,  they  don’t  have  to  seek  a 
third  party  to  intervene,”  Boswell 
added. 

At  the  Free  Press,  better  com¬ 
munication  with  unionized  pressmen 
has  helped  warm  chilly  relations, 
president  Don  C.  Becker  said. 

“There  have  been  some  rocky  times 
over  the  past  10  years  with  the  press¬ 
men,  but  I  can  tell  you  that  we  have 
had  outstanding  relations  in  the  past 
three  years  during  which  time  we 
have  moved  to  a  more  participatory 
style  of  management,”  Becker  said. 

Both  papers  improved  their  com¬ 
munications  with  elaborate  —  some¬ 
times  almost  unrelenting  —  com¬ 
munications  programs  that,  as  Bos¬ 
well  said,  are  “aimed  at  making  em¬ 
ployees  part  of  our  team,  while  at  the 
same  time  retaining  control  of  our 
business.” 

At  the  Times,  programs  range  from 
suggestion  boxes  and  employee  bulle¬ 
tins  to  a  committee  which,  among 
other  duties,  ensures  that  flowers  are 
sent  to  employees  who  have  a  birth  or 
a  death  in  their  family. 

The  result  of  the  programs,  accord¬ 
ing  to  the  panelists,  is  not  simply  an 
amorphous  concept  like  improved 
morale,  but  also  bottom  line  gains. 

At  the  Free  Press,  for  example,  the 
10-year-old  “Committee  for  Affirma¬ 
tive  Review,”  in  which  pressman  and 
management  representatives  meet 
monthly  with  an  impartial  chairman 
to  discuss  problems,  has  improved 
productivity,  Becker  said. _ 


“One  bottom-line  barometer:  Goss 
tells  us  our  average  production  of 
19,500  papers  per  hour,  per  press 
running  collect  on  Goss  Metroliners, 
is  probably  higher  than  anyone  in  the 
country,”  he  said. 

Becker  credited  a  recently 
instituted  CAR  program  involving  the 
paper’s  600  Newspaper  Guild  memb¬ 
ers  for  resolving  nine  bitter  grie¬ 
vances  that  were  headed  for  artbitra- 
tion.  No  grievances  at  all  have  been 
filed  in  the  past  10  months,  he  said. 

The  Free  Press  programs  borrow 
heavily  from  Japan,  which  Becker  re¬ 
cently  toured. 


“We  feel  that  good 
two-way  communication 
has  been  one  of  the  keys  to 
our  success  in  maintaining 
a  union-free  environment,” 
said  James  D.  Boswell,  the 
Times’  vice  president  for 
employee  and  public 
relations. 


In  its  Quality  Circles  program,  em¬ 
ployees  are  encouraged  to  make  sug¬ 
gestions  relating  to  their  work.  One 
mailroom  circle,  for  example, 
designed  a  vehicle  that  saves  papers 
from  jammed  overhead  conveyer. 
The  device  save  the  Free  Press  about 
$3,000  a  month  in  paper  costs,  Becker 
said. 

Becker  said  soon  he  wants  to  adopt 
an  employee  suggestion  program 
used  at  Ford  and  Toyota. 

“If  we  can  get  the  same  number  of 
suggestions  per  employee  as  Toyota,  I 
calculate  we’ll  have  64,000  sugges¬ 
tions  to  make  the  Free  Press  better,” 
he  said. 

At  the  Orlando  (Fla.)  Sentinel,  an 
employee  is  exposed  to  the  com¬ 
munication  program  from  almost  the 
very  moment  he  or  she  is  hired. 

At  the  ANPA  session.  Sentinel 
employee  relations  director  Gerri  W. 
Cordle  screened  a  high-powered  slide 
show  designed  to  introduce  new  em¬ 
ployees  to  the  paper’s  top  personal¬ 
ity  and  to  give  a  “feeling  of  the  atmos¬ 
phere  and  climate  at  Sentinel  Com- 
munications  Company.” _ 


An  indication  of  the  slide  show’s 
sophistication  was  Cordle’s 
introduction:  “This  internally 
designed  and  produced  show  is  nor¬ 
mally  shown  with  15  slide  projectors. 
In  order  to  bring  this  show  to  Mon¬ 
treal,  a  six-projector  version  is  being 
used.  Consequently  some  animation 
is  lost.” 

Orlando’s  communication  program 
includes  numerous  in-house  publica¬ 
tions,  including  a  weekly  “com¬ 
municator,”  an  employee  magazine, 
a  slick  quarterly,  and  a  “management 
philosphy  statement.” 

Employee  ideas  and  complaints  are 
solicited  in  periodic  question-and- 
answer  sessions,  opinion  surveys  and 
a  managment  open-door  policy. 

At  the  Los  Angeles  Times,  an 
elaborate  system  of  committees  en¬ 
sures  that  employees  are  “not  only 
receivers  of  informations,  but  senders 
as  well,”  vice  president  Boswell  said. 

In  addition  to  the  “Employee  Com¬ 
mittee,’’  there  is  “The  Com¬ 
munications  Group,’’  and  an 
“Employee  Committee,”  which 
coordinates  a  committee  of 
department  heads,  plus  a  system  of 
department  meetings  and  section 
meetings. 

The  Times  has  two  employees 
whose  full-time  job  is  to  handle 
informal  complaints  or  to  assist  in  fil¬ 
ing  formal  grievances. 

One  unusual  Times  program  is 
called  “FYI.”  In  it  employees  can  ask 
a  question  anonymously  and  receive 
a  personal  answer  through  a  third 
party  coding  system. 

“We  think  it  is  good  open  com¬ 
munications,  even  though  manage¬ 
ment  may  sometimes  appear  to  be  the 
bad  guy,”  Boswell  said. 


The  Gannett  Foundation  has 
approved  87  new  grants  totaling 
$394,428  in  31  communities  served  by 
Gannett  newspapers,  broadcast  sta¬ 
tions,  outdoor  advertising  companies 
and  other  interests. 

The  independent  foundation  was 
established  by  the  late  founder  of  the 
Gannett  group  of  newspapers.  To 
date  in  1984,  the  Gannett  Foundation 
has  authorized  contributions  totaling 
$3,205,232. _ 

EDITOR  &  PUBLISHER  for  May  19,  1984 


Grants  approved 


28 


EDITOR  &  PUBLISHER  for  May  19.  1984 


29 


156  awards  given 
in  E&P’s  newspaper 
promotion  competition 

Boston  Globe  wins  six  awards, 
three  newspapers  win  five  each 


(Left)  The  English  humor  in  this  cartoon 
secured  a  First  Prize  for  the  Evening 
Chronicle,  Newcastle  Upon  Tyme  in 
TRADE  PAPER  ADVERTISING. 


(Right)  A  clean,  well -designed  series  in 
ADVERTISING  PROMOTION  took  o  First 
Prize  for  the  Greenville  News/Piedmont. 


By  Judith  Seifer 

For  the  49th  year.  Editor  &  Pub¬ 
lisher  will  award  the  outstanding 
achievers  in  this  annual,  international 
newspaper  promotion  competition. 

The  presentation  will  take  place 
May  23  during  the  54th  International 
Newspaper  Promotion  Association 
Conference  at  the  Camelback  Inn, 
Scottsdale,  Arizona, 

E&P  publisher  Ferdinand  C.  Teub- 
ner  and  promotion  manager  Judith 
Seifer  will  present  the  v/inners  with  60 
First  Prizes  and  96  Certificates  of 
Merit. 

With  a  combined  total  of  1 ,540  entr¬ 
ies  from  nearly  all  fifty  states  and 
places  as  far  away  as  Norway,  New 
Zealand,  Belgium,  England,  Scotland 
and  Canada,  it  was  the  biggest  contest 
yet. 

This  year  offered  an  additional  en¬ 
try  classification  of  Employee  News¬ 
letter.  The  major  competition  was  in 
Circulation/Editorial  Promotion  with 
264  entries.  Public  Relations/ 
Community  Service  was  second  with 
209  and  Advertising  Promotion  with 


177  entries  was  third. 

Judging  was  conducted  in  February 
under  the  auspices  of  The  Arizona  Re- 
puhlicIPhoenix  Gazette,  this  year’s 
host  paper.  Mary  Weingart,  their 
manager  of  community  &  corporate 
services  coordinated  all  the  arrange¬ 
ments. 

The  Judging  panel  was  comprised  of 
professionals  from  the  neighboring 
Arizona  communications  communi¬ 
ty.  Entries  were  judged  in  five  circula¬ 
tion  categories:  under  25,000;  25,000 
to  50,000;  50,000  to  100,000;  100,000 
to  200,000;  and  over  200,000.  There 
are  three  awards  in  each  circulation 
group,  a  First  Prize  and  two  Certifi¬ 
cates  of  Merit. 

The  14  classifications  for  the  com¬ 
petition  were:  Circulation/Editorial 
Promotion;  Advertising  Promotion; 
Trade  Paper  Advertising;  Radio  Pro¬ 
motion;  Television  Promotion;  Out¬ 
door/Poster  Promotion;  Direct  Mail 
Promotion;  Multi-Media  Promotion; 
Market  Data  Folders;  Newspaper  Re¬ 
search;  Circulation  Carrier  Pro- 
(Continued  on  pa^e  32) 


”And  well  be  back 
right  after  the  break..*!  i 


A  li 


Photo  crodit;  Vitwpoint 


(Above)  Ted  Hecht,  John  Raven  and  Jo 
Ricker-Robbins  reviewing  the  123  MAR¬ 
KET  DATA  FOLDER  entries. 
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Robert  B.  Bulla,  president.  Blue  Cross/Blue 
Shield 

Dr.  Bruce  AAerrill,  affiliated  with  Dateline, 
professor  at  Arizona  State  University 

Tom  AAartz,  executive  vice  president,  AAartz 
&  Associates 

Jim  Davis,  circulation  promotion  manager. 
Republic/ Gazette 

Tracey  Phalen,  art  director.  City  Life 
Bill  Shover,  director,  community  &  corpo¬ 
rate  service,  Republic/Gazette 

Lucia  AAodrid,  public  affairs  director,  KTAR/ 
KLLT  radio 

Marlene  Klotz,  community  affairs  director, 
KTSP  tv 

Glenn  Overman,  professor  of  marketing/ 
public  relations,  Arizona  State  University 
Bill  Meek,  president,  WFC  Westcom 
Laura  Atwell,  educational  services  coordi¬ 
nator,  Republic/Gazette 

Dove  Roberts,  area  high  school  business 
department  head,  NIE  intern.  Republic/ 
Gazette 

Melinda  Horton,  promotion  artist,  Re¬ 
public/Gazette 

Ron  Taylor,  in-house  publications  editor. 
Republic/ Gazette 

Dana  Cooper,  vice  president,  director  of 
public  relations,  Cramer-Krasselt  Southwest 
AAike  Gustafson,  editor  of  employee  pub¬ 
lications,  First  Interstate 


(Left)  Evaluating  the  merits  of  TRADE 
PAPER  ADVERTISING  are  from  left  to 
right  David  Hume,  Phil  Motto  and  Marty 
Laurel. 


(Right)  PUBLIC  RELATIONS/ 
COAAMUNITY  SERVICE  pros  perusing  the 
competition  ore  from  left  to  right  Lucia 
Madrid,  Bill  Meek  and  Bill  Shover. 


Judging  the  entries . . . 

Dave  Henes,  retired  promotion  manager 
for  The  Arizona  Republic/The  Phoenix  Gaz¬ 
ette,  Detroit  Free  Press 

Frank  Callahan,  president  Winters  Frances- 
chi  Callahan 

Ron  Schwartz,  art  director,  Arizona 
Magazine 

Mary  Weingart,  manager,  community  and 
corporate  services,  Republic/Gazette. 

Bob  Hallay,  metro  circulation  manager,  Re¬ 
public/Gazette. 

Beverly  Gulbranson,  assistant  promotion 
art  director,  Repubiic/Gazette 

Jeff  Hoag,  retail  advertising  manager,  Re¬ 
public/Gazette 

Bruce  Cole,  president.  Cole  &  Associates 

W.  Parkman  Rankin,  Ph.D.,  Associate  Pro¬ 
fessor,  Department  of  Journalism  and 
Telecommunication,  Arizona  State  University 

Marty  Laurel,  executive  vice  president, 
Owens  &  Associates. 

David  Hume,  promotion  monager,  Re¬ 
public/Gazette 

Phil  Motto,  president,  Phil  Motto  &  Associ¬ 
ates 

Steve  Glueck,  advertising  manager,  Repub¬ 
lic/Gazette  Cable. 

Barbara  Mack,  promotion  manager  KKLT 
Radio 


Bill  Lavidge,  vice  president,  Hutlemyer  and 
Lavidge 

Donna  Vogt,  promotion  director,  KTSP  tv 
Sandy  Cowan,  president,  Sandy  Cowan 
Agency 

Terry  Harper,  promotion  artist.  Republic/ 
Gazette 

Sumner  Wyman,  ASU  professor,  president, 
Wyman  &  Associates; 

Cathy  Gular,  assistant  marketing/research 
manager,  Gannett  Outdoor 

Roblyn  Yarborough,  promotion  artist,  Re¬ 
public/Gazette 

Winfield  Holden  III,  executive  vice  presi¬ 
dent,  general  monager,  Phillips-Ramsey 
Bryan  Daws,  promotion  art  director,  Re¬ 
public/Gazette 

Sarah  Harrell,  Harrell  Company 
Cindy  Yomantas,  assistant  promotion  man¬ 
ager,  Republic/Gazette 

Gregg  Cebulski,  vice  president,  creative 
director,  Phillips-Ramsey 

Jo  Ricker-Robbins,  advertising  manager. 
City  Life 

Ted  Hecht,  general  manager,  Arizona 
Newspaper  Association 

John  Raven,  media  planner.  Winters  Fran- 
ceschi  Callahan 

Ellen  Jacobs,  research  manager.  Republic/ 
Gazette 
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DIRECT  AAAIL  First  Prizes  included  a 
sophisticated  Washington  Post  photo 
calendar  and  an  edible  breakfast  kit  from 
the  Lawrence  Eagle-Tribune.  California 
Living's  colorful  kite  won  a  Certificate  of 
AAerit. 


Good 

Corning! 


Morning 


Citizen;  Fort  Myers  (Fla.)  News- 
Press;  Roanoke  (Va.)  Times  & 
World  News;  The  Christian  Science 
Monitor;  Rocky  Mountain  News  and 
the  Atlanta  Journal  and  Constitution. 

Advertising  Promotion 
First  prizes  to  the  Pembroke 
(Mass.)  Silver  Lake  News;  the 
Bloomington  (Ind.)  Herald- 
Telephone;  the  Everett  (Wash.)  Her¬ 
ald;  the  Greenville  (S.C.)  News! 
Piedmont;  and  the  San  Jose  (Calif.) 
Mercury  News. 

Certificates  of  Merit  to  Athens 
(Ga.)  Banner-Herald;  the  Wenatchee 
(Wash.)  World;  Canada’s  Windsor 
Star;  the  Boston  Globe  and  the  Dallas 
Morning  News. 

Trade  Paper  Advertising 
First  Prizes  to  the  Washington 
Times;  the  Evening  Chronicle  of 
Newcastle  Upon  Tyne,  England;  and 
the  Milwaukee  Journal  and  Sentinel. 

Certificates  of  Merit  to  Waco  (Tex.) 
Tribune-Herald;  Worcester  Telegram 
&  Gazette;  The  Christian  Science 
Monitor;  and  the  Boston  Globe. 


Prizes  for  Circulation/Editorial  Pro¬ 
motion,  Trade  Paper  Advertising  and 
Television  Promotion  and  Certifi¬ 
cates  of  Merit  for  Radio  Promotion 
and  Circulation/Editorial.  The  Chica¬ 
go  Tribune  won  First  Prizes  for 
Television  Promotion  and  Multi- 
Media  Promotion  and  Certificates  of 
Merit  for  Outdoor/Poster  Promotion 
and  Public  Relations. 

Two  New  Zealand  newspapers,  the 
Huntly  Press  of  Huntly  and  The 
DominionIThe  Evening  Post  of  Wel¬ 
lington,  won  First  Prizes  for  News¬ 
paper  in  Education  (NIE). 

The  winning  breakdown  follows: 

Circulation/Editorial  Promotion 

Southern  Connecticut  Newspapers 
won  a  First  Prize  and  two  Certificates 
of  Merit.  The  Washington  Times  won 
a  First  Prize  and  one  Certificate  of 
Merit. 

Other  First  Prize  winners  were 
Athens  (Ga.)  Banner-Herald, 
Worcester  Telegram  &  Gazette  and 
the  Boston  Globe.  Certificates  of 
Merit  went  to  Richmond  (Ind.)  Palla¬ 
dium-Item;  Urbana  (Oh.)  Daily 


motion;  Public  Relations/Community 
Service;  Newspaper  in  Education 
(NIE)  and  Employee  Newsletters. 

Ninety-eight  newspapers  shared 
the  winnings.  The  Boston  Globe  was 
the  “biggie”  with  six  awards.  The 
Globe  won  First  Prizes  for  Circula¬ 
tion/Editorial  Promotion  and 
Employee  Newsletters  and  Certifi¬ 
cates  of  Merit  for  Advertising  Promo¬ 
tion,  Trade  Paper  Advertising, 
Television  Promotion  and  Multi- 
Media  Promotion. 

Three  papers  tied  with  five  awards 
each.  The  Worcester  (Mass.)  Tele¬ 
gram  &  Gazette  won  First  Prize  for 
Circulation/Editorial  Promotion, 
Radio  Promotion  and  Television  Pro¬ 
motion  and  Certificates  of  Merit  for 
Trade  Paper  Advertising  and  Multi- 
Media  Promotion.  Southern  Con¬ 
necticut  Newspapers  won  First  Prize 
and  two  Certificates  of  Merit  for  Cir¬ 
culation/Editorial  Promotion  and 
Certificates  of  Merit  for  Outdoor/ 
Poster  Promotion  and  Public 
Relations/Community  Service. 

The  Washington  Times  won  First 


CIRCULATION/EDITORIAL  PROMO¬ 
TION  with  264  entries  offered  judges  the 
widest  array  of  choices.  Three  First  Prize 
winners  were  left  to  right.  Southern  Con¬ 
necticut  Newspapers,  The  Washington 
Times  and  Worcester  Telegram  & 
Gazette. 


32 


EDITOR  &  PUBLISHER  for  May  19.  1984 


[ 

\ 


Radio  Promotion 

The  Bryan-CoUege  Station  (Tex.) 
Eagle  took  a  First  Prize  and  a  Certifi¬ 
cate  of  Merit.  Other  First  Prizes  to 
Rockford  Register  Star,  Worces¬ 

ter  Telegram  &  Gazette;  and  Courier- 
Journal  &  Louisville  Times. 

Certificates  of  Merit  to  the  Idaho- 
nian:  the  Washington  Times;  Eugene 
(Ore.)  Register-Guard;  Glasgow 
Herald  from  Scotland;  Winston- 
Salem  Journal/Sentinel,  San  Jose 
Mercury  News  and  the  San  Francisco 
Newspaper/ Agency. 

Television  Promotion 

First  Prize  winners  were  Wilkes- 
Barre  (Pa.)  Times  Leader;  the  Wash¬ 
ington  Times;  the  Worcester  Tele¬ 
gram  &  Gazette;  and  the  Chicago  Tri¬ 
bune. 

Certificates  of  Merit  to  the  Valley 
News  of  Lebanon,  N.H.;  Col¬ 
orado  Springs  Sun;  Bryan-College 
Station  Eagle;  Deseret  News  of  Salt 
Lake  City;  Corpus  Christi  (Tex.)  Cal¬ 
ler-Times;  Newport  News  (Va.)  Daily 
PressITimes  Herald;  Tucson  (Ariz.) 


Citizen;  the  Cleveland  (Ohio)  Plain 
Dealer;  the  Hartford  Courant;  and 
the  Boston  Globe. 

Outdoor/Poster  Promotion 
First  Prizes  awarded  to  Colorado 
Springs  Sun;  the  Arkansas 
Democrat;  Nottingham  Evening  Post 
(England)  and  the  Indianapolis  Star! 
News. 

Certificates  of  Merit  went  to  South¬ 
ern  Connecticut  Newspapers,  Austin 
(Tex.)  American  Statesman;  the  Chi¬ 
cago  Tribune,  the  Dallas  Morning 
News  and  Denver  Post. 

Direct  Mail  Promotion 
First  Prizes  to  Longmont  (Colo.) 
Daily  Times-Call;  the  Salem  (Mass.) 
Evening  News;  Lawrence  (Mass.) 
Eagle-Tribune;  the  Spokane  (Wash.) 
Spokesman-Review/Chronicle;  and 
the  Washington  Post. 

Certificates  of  Merit  to  Contra  Cos¬ 
ta  (Calif.)  Times;  the  Wichita  Eagle- 
Beacon,  Lexington  (Ky.)  Herald- 
Leader,  Atlanta  Journal  and  Con¬ 
stitution  and  San  Francisco  News¬ 
paper  Agency. 


Multi-Media  Promotion 
First  Prize  recipients  were  Colorado 
Springs  Sun,  the  Christian  Science 
Monitor  and  the  Chicago  Tribune. 

Certificates  of  Merit  to  Richmond 
(Ind.)  Palladium-Item;  Florence 
(S.C.)  Times-Tri  Cities  Daily;  Corpus 
Christi  Caller-Times;  Peninsula 
Times-Tribune;  Calgary  Herald. 
(Alberta,  Canada),  Worcester  Tele¬ 
gram  and  Gazette;  the  Boston  Globe; 
Los  Angeles  Times  and  Dallas  Times 
Herald. 

Market  Data  Folders 
First  Prizes  awarded  to  Athens 
Banner-Herald;  the  News/Daily 
Advance;  Las  Vegas  Review-- 
Journal;  the  West  Palm  Beach  (Fla.) 
Post/Evening  Times  and  the  San 
Diego  UnionlTribune. 

Certificates  of  Merit  to  the  Valley 
News;  Gwinnett  (Ga.)  Daily  News; 
the  Valley  Times;  Bangor  {Me.)  Daily 
News,  The  State/The  Columbia 
(S.C.)  Record,  Lexington  Herald- 
Leader,  Milwaukee  Journal/Sentinel 
and  the  Baltimore  Sun. 


A  trio  of  OUTDOOR/POSTER  PRO¬ 
MOTION  winners:  a  bus  shelter  from  the 
Nottingham  (England)  Evening  Post  won 
a  First  Prize,  some  eye-catching  rack 
cards  from  the  Arkansas  Democrat  also  a 
First  Prize  and  The  Denver  Post  won  a 
Certificate  of  Merit  for  a  concert  poster/ 
illustration. 


Big  MULTI-MEDIA  PROMOTION  win¬ 
ners  were  The  Christian  Science  Monitor 
with  a  testimonial  treatment  and  Col¬ 
orado  Springs  Sun  with  a  direct  appeal 
approach  (Each  paper  won  in  two  other 
categories  as  well.) 
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PUBLIC  RELATIONS/COMMUNITY 
SERVICE  with  209  entries  displayed  a 
diversity  of  style.  A  4-color  Tiffany  trea¬ 
sure  from  the  Chicago  Tribune  won  a  Cer¬ 
tificate  of  Merit. 


(Right)  Discussing  NEWSPAPER  IN 
EDUCATION  (NIE)  entries  are  judges 
Melinda  Horton,  Dave  Roberts  and  Laura 
Atwell. 


iH%r^ 


Newspaper  Research 
First  Prizes  to  Corpus  Christi  Cal¬ 
ler-Times  and  St.  Petersburg  Times/ 
Evening  Independent. 

Certificates  of  Merit  to  Florence 
Times-Tri  Cities  Daily,  the  San  Diego 
Union-Tribune  and  the  Orlando  {F\a.) 
Sentinel. 

Circulation/Carrier  Promotion 
First  Prizes  to  Denton  (Tex.)  Re¬ 
cord-Chronicle,  Wilmington  (N.C.) 
Star  News',  Las  Vegas  Review- 
Journal;  The  Spectator  (Hamilton 
Province,  Ont.);  and  the  Detroit 
News. 

Certificates  of  Merit  to  Valley 
News,  Orange  (Tex.)  Leader,  Pott- 
sville  (Pa.)  Republican,  Eugene  Reg¬ 
ister-Guard,  the  Statesman-Journal 
(Ore.),  the  Citizen  of  Ottawa,  Ont., 
Newsday  and  the  Norwegian  winner, 
Aftenposten  of  Oslo. 

Public  Relations/Community  Service: 

First  Prize  winners  were  the  Virgin¬ 
ia  Gazette;  Poughkeepsie  (N.Y.) 
Journal;  Beaver  County  (Pa  )  Times; 


Newport  News  (Va.)  Daily  Press/ 
Times-Herald;  and  Los  Angeles 
Times. 

Certificates  of  Merit  to  the  St. 
Augustine  Record,  Southern  Con¬ 
necticut  Newspapers,  Pottsville  Re¬ 
publican,  the  Deseret  New's,  the  Fres¬ 
no  Bee,  the  Chicago  Tribune  and  USA 
Today. 

Newspapers  in  Education  (NIE) 
Two  New  Zealand  papers  were 
awarded  First  Prizes  —  Huntly  Press 
and  The  Dominion/The  Evening  Post. 

Other  First  Prize  winners  were  The 
Columbian  of  Vancouver,  Wash.;  the 
Deseret  News;  and  the  Courier- 
Journal  &  Louisville  Times. 

Certificates  of  Merit  went  to  Potts¬ 
ville  Republican;  Bangor  Daily  News; 
Lawrence  Eagle-Tribune;  Lexington 
Herald-Leader;  The  State/Columbia 
Record;  USA  Today  and  Westchester 
Rockland  Newspapers. 

Employee  Newsletters 
First  Prizes  in  this  new  entry  went 
to  Greenfield  (Mass.)  Recorder', 
Beckley  Newspapers  of  West  Virgin¬ 


ia;  Paddock  Publications  of  Illinois; 
Dallas  Times  Herald  and  the  Boston 
Globe. 

Certificates  of  Merit  were  awarded 
to  MPG  Publications  of  Plymouth. 
Mass;  Longmont  Daily  Times-Call; 
Arkansas  Democrat;  the  San  Diego 
Tribune;  the  Arizona  Daily  Star  and 
the  Orlando  Sentinel. 

The  enthusiastic  response  to  this 
event  and  the  quality  of  the  work  sub¬ 
mitted  demonstrated  the  significance 
of  newspaper  promotion  worldwide. 
Newspaper  promotion  is  exciting  and 
elTective  as  these  prize  winners  show. 

From  T-shirts  to  calendars,  from 
kites  to  kits,  the  entries  offered  sonie- 
thing  of  interest  for  all  viewing. 
Graphically,  running  the  gamut  from 
super  4-color  realism  to  handsome 
calligraphy,  photos  and  line  draw¬ 
ings,  the  entries  covered  all  bases. 

All  entries  will  be  on  display  during 
this  INPA  conclave  and  a  package 
containing  “The  Best  in  Print- 1984,” 
including  over  1(K)  winners  from  the 
print  categories  will  also  be  available 
through  the  association. 


tf  tfour kids  rmilm  the 


— itmtflueoe 


New  Zealand  won  big  in  NEWSPAPER 
IN  EDUCATION  (NIE)— two  First  Prizes 
to  the  Huntly  Press  and  The  Dominion/The 
Evening  Post. 


(Above)  A  First  Prize  winner  in  MAR¬ 
KET  DATA  FOLDERS  was  Las  Vegas  Re¬ 
view  Journal  describing  their  market 
demographics  graphically. 
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Rolland  Andrew  Brodhecker, 
86,  retired  editor  in  chief  of  the 
Brownstown  (Ind.)  Banner,  died  May 
2.  He  was  editor  in  chief  from  1930  to 
1965,  and  had  been  a  reporter  for  the 
Kokomo  (Ind.)  Dispatch  from  1928- 
30. 

*  *  * 

Mary  D.  Cain,  79,  former  editor  of 
the  weekly  Summit  (Miss.)  Sun,  died 
in  a  McComb,  Miss.,  hospital  May  6. 
She  was  in  the  national  limelight  in 
1952  when  she  refused  to  pay  $42.87 
in  Social  Security  taxes  for  the  prev¬ 
ious  year.  The  case  went  to  the 
Supreme  Court  but  the  Federal  Gov- 
erment  eventually  dropped  the  issue. 

*  *  * 

Glenn  L.  Cox,  85,  former  Dayton 
(Ohio)  Daily  News  general  manager, 
died  May  4.  He  had  been  Daily  News 
circulation  manager  and  vice  presi¬ 
dent  and  was  widely  known  for  the 
Glenn  L.  Cox  Newspaper  Carriers 
Award,  a  contest  established  in  1952 
by  the  Ohio  Newspaper  Association 
and  the  Ohio  Circulation  Managers 
Association. 

*  *  * 

Reese  J.  Crowe  Sr.,  72,  retired 
publisher  of  the  Springfield  (Pa.) 
Press,  a  weekly,  died  April  30.  He 
continued  to  write  a  weeldy  column, 
“Crowe’s  Nest,”  until  his  death. 
Crowe  retired  from  active  manage¬ 
ment  of  the  paper  in  1976  and  was 
succeeded  as  publisher  by  his  son, 
Reese  Jr. 


Hugo  R.  Greisen,  69,  retired 
founder  and  former  owner  of  the 
Bradenton  (Fla.)  Shopping  Guide  and 
Manatee  County  Advertiser  and 
Press,  died  April  6  in  Newland,  N.C. 
*  *  * 

Kingsley  Gillespie,  88,  former 
publisher  of  the  Stamford  (Conn.) 
Advocate  and  Greenwich  Time  and 
former  owner  of  radio  station  WSTC 
in  Stanford,  died  April  30  at  his  home 
in  Naples,  Fla. 

Gillespie’s  family  ran  the  Advocate 
from  1867  until  1977.  He  headed  the 
newspaper  from  1941  to  1977  as  pub¬ 
lisher.  He  also  was  publisher  of 
Greenwich  Time  from  1957  to  1977, 
when  the  Times  Mirror  Company 
bought  both  newpapers. 

*  «  3|C 

Forest  Jerome  Hall,  85,  retired 
journalist  and  editor  of  government 
publications,  died  April  27  at  his  cattle 
farm  near  Bristersburg,  Va.,  of  con¬ 
gestive  heart  failure. 

Hall  was  a  reporter  at  the  St. 
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Joseph  (Mo.)  Gazette  before  moving 
to  Washington  in  1923  and  a  writer 
and  editor  at  the  old  U.S.  News  and 
the  Washington  Times-Herald.  In 
World  War  II,  he  was  an  information 
officer  at  the  (Dffice  of  Inter- American 
Affairs  and  special  assistant  to  the 
postmaster  general  for  public 
informatiom.  He  later  worked  as  an 
editor  in  the  Agriculture 
Department’s  division  of  marketing 
research  until  1%1. 


Robert  W.  Jacobs,  83,  retired 
former  publisher,  died  April  9  in  Pauls 
Valley  (Okla.)  General  Hospital  of  a 
heart  ailment.  He  was  publisher  of  the 
Big  Spring  (Texas)  Daily  Herald  and 
then  publisher  of  the  Devil’s  River 
News,  Sonora,  Texas,  in  the  30s  and 
of  the  Big  Bend  Sentinel,  Marfa, 
Texas,  from  1938  until  1950.  He  owned 
an  office  supply  business  in  Pauls  Val¬ 
ley  from  1950  until  his  retirement  in 
1966.  He  continued  his  interest  in 
journalism  with  free-lance  photogra¬ 
phy  and  feature  writing  for  Oklahoma 
newspapers  and  trade  magazines. 

♦  ♦  ♦ 

Peter  Karegeannes,  60,  who  re¬ 
tired  in  January  as  deputy  chief  of  the 
European  press  branch  of  the  U.S. 
Information  Agency,  died  of  cancer  at 
Fairfax  Hospital  May  4. 


He  was  a  newspaper  reporter  in 
South  Carolina  after  graduation  from 
Wofford  College  and  then  an  art  critic 
with  the  Herald  Tribune  in  Paris 
before  joining  the  Central  Intelligence 
Agency  in  1952.  He  held  posts  in 
Europe  until  1%2  when  he  moved 
to  Washington  and  worked  for  the  old 
Washington  Evening  Star  and  next  as 
an  information  officer  with  the 
European  Trade  Association  until  he 
joined  the  USIA. 

♦  ♦  * 

Jeannette  Oates,  72,  a  long-time 
Chicago  journalist  w  ho  worked  for 
the  Journal  of  Commerce,  United 
Press  International,  the  Chicago 
Herald-American  and  the  Chicago 
American,  died  .April  26  in  a  Lake 
Bluff  convalescent  home.  After  her 
Chicago  newspaper  days,  she  worked 
for  the  Greenwich  (Conn.)  Times. 
♦  ♦  ♦ 

John  Sacchia,  66,  national  pro¬ 
duction  manager  of  Hearst  Newspap¬ 
ers  and  a  49-year  employee  of  The 
Hearst  Corporation,  died  May  1 1 
after  a  long  illness. 

Sacchia,  whose  home  was  in  Syos- 
set,  N.Y.,  was  active  in  many  news¬ 
paper  organizations  and  a  member  of 
the  American  Newspaper  Publishers 
Association’s  Research  & 
Development  and  Newsprint  com¬ 
mittees 
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BEING  TRJiNSPORTED  TO  A 
WHOLESALE  BJiKING  COMPANY. 


For  the  question  see  Ti 

mge  23. 

And  whenever  you  hove 
questions  about  the  Amer¬ 
ican  trucking  industry,  A 
call  (202)  797-5236.  FC 


Trucks.  The  driving  force 
behind  American  business. 


The  American  Trucking  Assrxiations  Foundation,  me..  1616  P  St..  N.W..  Washington.  D.C  20036 
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Videotex  verdict:  Stiil  unciear 

Databases  have  been  expanded^  graphics  are  sharper  and  prices 
have  come  down,  but  the  question  remains:  ‘Who  wiii  buy  it?' 


By  Mark  Fitzgerald 

Videotex  these  days  is  like  the 
grand  piano  on  the  porch  —  it’s  nice, 
but  how  do  you  get  it  into  the  house? 

Again  and  again  at  the  recent 
Videotex  '84  conference  and 
exhibition  in  Chicago,  industry  offi¬ 
cials  and  analysts  said  the  basic  ques¬ 
tion  facing  videotex  is  simply,  “Who 
will  buy  it?” 

Based  on  their  exhibitions  and 
seminar  talks,  newspaper  and  media 
companies  believe  the  future  is  in  a 
mass  consumer  market. 

It’s  a  position  at  odds  with  an 
apparently  growing  trend  among 
videotex  and  teletext  companies  to 
target  their  systems  for  the  narrower 
business  market. 

Virtually  everyone  agreed,  howev¬ 
er,  that  technology  of  videotex  — 
two-way  interactive  information  sys¬ 
tems  —  has  made  some  big  advances. 

Data  bases  have  expanded. 
Graphics  are  exceptionally  sharp  and 
flexible  due  to  widespread  adoption 
of  the  relatively  new  computer  pro¬ 
tocol  called  NAPLPS,  or  North 
American  Presentation  Level  Pro¬ 
tocol  Syntax. 

Even  the  daunting  prices  of 
videotex  terminals  —  a  major  stumbl¬ 
ing  block  to  consumer  acceptance  — 
have  come  down  a  little.  In  many  sys¬ 
tems,  personal  computers  take  the 
place  of  special  terminals. 

Technological  improvements  in 
turn  have  sparked  a  big  interest  in 
videotex.  At  the  April  16-18  Chicago 
conference,  there  were  85  exhibitors 
and  a  record  13,000  people  attended. 

Despite  the  enthusiasm,  the 
industry  clearly  is  wary,  mindful  that 
videotex  has  had  some  costly  market¬ 
ing  failures. 

“A  few  years  ago,  I  said  videotex  is 
like  religion,  in  that  it  requires  faith 
and  is  non-profit,”  Digital  Video 
Corp.  president  David  Simons  joked 
at  one  seminar. 

Several  media  companies  have 
failed  in  attempting  to  make  the  tran¬ 
sition  from  print  to  videotex. 

Don  Sider,  managing  editor  of  Time 
Video  Information  Services  said 
Time’s  three-year  teletext  test  in  San 
Diego,  Cal.,  and  Orlando,  Fla., 
failed  to  prove  whether  one-way 


videotex  could  be  an  effective 
advertising  medium. 

“We  thought  it  was  a  great  service, 
but  it  never  became  a  business,”  Sid¬ 
er  said.  “We  learned  to  make  ads  that 
users  found  useful,  even  com¬ 
pelling  .  .  .  (but)  we  still  didn’t  learn 
if  teletext  is  an  advertising  medium.  It 
might  be,  it  might  not  be.” 

Many  speakers  said  that  for  the 
foreseeable  future  videotex  will  not 
be  accepted  by  consumers,  and  that 
the  future  is  in  business. 

“The  future  is  definitely  in  the  busi¬ 
ness  sector,  primarily  because  it  is 
such  an  expensive  technology,”  said 
Ben  Smylie,  an  Atex  national  account 
representative  who  was  formerly  vice 
president  of  Field  Electronic  Publish¬ 
ing. 

Some  media  companies  agree. 

“1  do  not  know  of  any  successful 

“A  few  years  ago,  I  said 
videotex  is  iike  reiigion,  in 
that  it  requires  faith  and  is 
non-profit,”  Digitai  Video 
Corp.  president  David 
Simons  joked  at  one 
seminar. 


videotex  oepration  out  there  whose 
operation  depends  on  the  masses,” 
Media  General  vice  president  James 
Dillon  said.  “The  whole  future  is  in 
the  commercial  world.” 

At  the  same  conference,  Gannett’s 
Larry  Fuller  said  his  chain  continues 
to  have  “no  interest  at  this  time  in 
becoming  a  systems  oeprator.” 

Fuller,  publisher  of  the  Sioux  Falls 
(S.D.)  Argus-Leader,  is  director  of 
the  Gannett  New  Media  Task  which 
is  studying  videotex. 

If  analysts  generally  don’t  think 
newspaper  companies  will  be  suc¬ 
cessful  with  plans  to  bring  videotex  to 
consumers,  they  also  think  newspap¬ 
ers  have  little  to  fear  from  videotex 
advertising  competition. 

“I  don’t  see  much  danger  of 
videotex  replacing  newspapers,” 
Steve  Weismann,  a  consultant  and 
editor  with  International  Resources 
Development  told  E&P. 


Advertisers  will  resist  a  format 
which  permits  users  to  skip  over 
screens  on  the  way  to  information  or 
entertainment  they  want,  Weissman 
said. 

“If  you’re  an  advertiser  on  page 
three,  you  don’t  want  me  to  get  up  and 
only  call  up  the  sports  page,”  he  said. 

Despite  these  gloomy  assess¬ 
ments,  several  media  companies 
introduced  services  at  Videotex  ’84, 
including  the  following: 

KEYCOM  Electronic  Publishing  Co. 

KEYCOM  —  a  combined  venture 
of  Rupert  Murdoch’s  News  Corp. 
Ltd.,  Centel  Corp.  and  Honeywell  — 
introduced  KEYFAX,  aimed  at  both 
business  and  home  use.  Subscribers 
will  be  able  to  get  news,  send  mes¬ 
sages  and  conduct  electronic  bank¬ 
ing. 

Scheduled  to  begin  service  in  Chi¬ 
cago  this  summer,  KEYFAX  can  be 
accessed  either  on  a  subscriber’s  per¬ 
sonal  computer  or  with  a  $750  ter¬ 
minal.  KEYFAX  will  charge  $9.95  a 
month  for  the  first  five  hours  of  ac¬ 
cess,  and  has  arranged  with  Illinois 
Bell  a  rate  system  so  subscribers  will 
be  charged  only  one  local  message 
unit  while  on  the  line. 

Times  Mirror  Co. 

GATEWAY  will  be  introduced  at 
the  start  of  the  Los  Angeles  Summer 
Olympics,  Times-Mirror  officials 
said.  The  system  will  have  its  own 
reporters  to  provide  local  news  as 
well  as  national  news.  Services 
include  games,  entertainment  and 
dining  guides,  recipes  and  travel 
information. 

Times-Mirror  said  major  advertis¬ 
ers  have  already  agreed  to  buy  time  on 
the  system.  They  include  Air  France, 
Rand  McNally,  Ticketron  and  Equit¬ 
able  Financial  Services. 

ATEX 

ATEX,  the  big  supplier  of  news¬ 
paper  computer  systems,  introduced 
an  upgraded  version  of  VideoAtex, 
the  electronic  publishing  system.  The 
system  is  already  in  use  by  several 
newspapers. 

The  Orlando  (Fla.)  Sentinel  uses  it 
for  a  news/weather/sports  service  on 
a  local  cable  tv  company.  It  is  also 

(Continued  on  page  38) 
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Flexographic  experiments  to  grow 

Washington  Post’s  Don  Graham  tells  flexography  meeting: 

We  stand  to  save  $50  million  in  capital  spending  if  flexo  works’ 


All  is  not  going  smoothly  as  the 
Washington  Post  prepares  to  test  a 
flexography  printing  press  under 
harsh  metro  newspaper  conditions. 

“Second  impression  setoff  has 
been  a  major  problem  with  the  Wash¬ 
ington  Post  start-up,”  George  Greene 
of  Sun  Chemical’s  General  Printing 
Ink  Division  told  the  26th  annual 
meeting  of  the  Flexographic  Tech¬ 
nical  Association. 

But  despite  some  setbacks  as  the 
Green  Bay,  Wise. -based  Paper  Con¬ 
verting  Machine  Co.  converts  a  Goss 
Metro  Headliner  for  installation  in  the 
fall,  the  Post  remains  enthusiastic 
about  the  process. 

“I  predict  (flexo)  could  eclipse  web 
offset  —  if  it  works,”  an  expansive 
Don  Graham,  publisher  of  the  Post, 
told  an  FTA  audience. 

And  it  was  clear  that  flexographers 
are  becoming  more  enthusiastic  about 
the  prospects  of  opening  up  the  news¬ 
paper  industry  to  flexography. 

A  record  950  delegates  attended  the 
May  8-10  meeting  in  New  Orleans, 
and  on  their  very  first  morning,  pub¬ 
lisher  Graham  spelled  out  the  poten¬ 
tial  in  plain  terms. 

“1  come  before  you  to  offer  you  the 
opportunity  to  make  lots  and  lots  of 
money  —  if  you  can  make  flexo 
work,”  Graham  said. 

Graham  said  that  “many  newspap¬ 
ers,  including  ours  are  putting  off  ail 
decisions”  on  press  purchases  to 
await  the  results  of  flexo  tests  at  the 
Post,  and  nine  other  sites. 

He  noted  that  despite  the  prolifera¬ 
tion  of  web  offset,  about  half  the  na¬ 
tion’s  newspapers  still  print  on  letter- 
press  equipment.  At  the  Post,  for 
example,  14  of  its  17  presses  are  let- 
terpess,  he  said. 

"We  stand  to  save  $.50  million  in 
capital  spending  if  flexo  works,”  he 
said.  That,  he  added,  is  in  addition  to 
$10  million  saved  annually  in  reduced 
paper  waste  because  of  flexo’s  quick¬ 
er  start-ups. 

But  the  problem  with  second 
impression  setoff  during  the  Washing¬ 
ton  Post  start-up  illustrates  some  of 
flexo’s  frustrations. 

While  there  is  setoff  in  Green  Bay, 
General  Printing’s  Greene  noted  that 
during  the  flexo  test  at  the  Atlanta 
Journal  and  Constitution,  which  is 
due  to  be  concluded  next  month, 
there  were  runs  of  400,000  to  500,(KK) 
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impressions  in  which  there  was  no 
setoff  at  all. 

And  setoff  has  not  been  a  problem 
at  the  Providence  Journal,  where 
flexo  has  been  used  for  three  years, 
production  director  Jerry  DeHimer 
said. 


“I  come  before  you  to 
offer  you  the  opportunity  to 
make  lots  and  lots  of 
money  —  if  you  can  make 
flexo  work”  Graham  said. 

The  contradictory  results  point  up  a 
need  for  greater  standardization  in  the 
infant  newspaper  flexography  supply 
field,  several  speakers  emphasized. 

"The  one  thing  that  has  to  be  done 
is  to  get  all  these  guys  in  a  room  legally 
and  work  out  some  standards,”  Tom 
Might,  the  Post’s  vice  president  in 
charge  of  production,  said.  "We’ve 


got  to  get  some  common  knowledge 
instead  of  everyone  sitting  in  his  own 
dark  room.” 

Inks  have  been  a  particular  problem 
because  newspaper  presses  run  so 
quickly. 

Flexo  attains  its  characteristic  very 
sharp  printing  image  with  a  lightening 
fast  “kiss  impression”  that  “sits”  the 
ink  on  top  of  the  paper  rather  than  into 
the  paper  as  with  letterpress  or  offset. 

The  inks,  adapted  from  the  com¬ 
pounds  used  in  the  slower  runs  of  the 
packaging  industry,  must  dry  very 
quickly  —  within  a  tenth  of  a  second 
—  but  not  too  quickly. 

Inks  that  dry  too  fast  will  build  up 
and  break  the  web.  Inks  that  dry  too 
slow  “build  up  on  the  second  impres¬ 
sion  cylinder  almost  as  well  as  on 
the  paper,”  United  States  Printing 
Ink  technical  director  Larry  Lepore 
said. 

Ink  buildup  in  the  Washington  Post 
tests  is  so  severe  that  the  ink  may  not 
(Continued  on  page  38) 
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be  the  problem,  Greene  said. 

“Historically  on  start-ups,  ink  is 
considered  the  problem,  because  ink 
is  the  easiest  thing  to  change,”  he 
said.  He  indicated  mechanical  adjust¬ 
ments,  as  yet  not  understood,  may  be 
needed  to  combat  the  problem. 

In  any  case,  some  solutions  to  the 
it'k  problem  have  proved  to  be  too 
ingenious  for  their  own  good. 

One  Midwest  weekly  used  an  ink 
that  included  starch  to  speed  drying. 


Results  were  excellent,  until  the  first 
day  the  paper  was  delivered  in  a  rain¬ 
storm.  The  ink  bled  right  off  the 
paper. 

Newspaper  flexo  will  have  virtually 
no  ruboff  under  dry  or  wet  conditions, 
several  speakers  agreed. 

Paper  standards  will  also  be 
important  in  the  success  of  flexo,  said 
Dr.  M.  Bruce  Lyne  of  Canada’s  Pulp 
and  Paper  Research  Institute. 

Newsprint  will  need  to  have  rapid' 
wetting  characteristics  with  a  con¬ 
trolled  rate  of  absorption.  Because 
there  are  no  inking  key  settings  on 


Viewtron  growth  has  been  slow 


Viewtron,  the  videotex  service 
launched  by  Knight-Ridder  last  Octo¬ 
ber,  now  has  1,500  subscribers,  said 
vice  president  Frank  Hawkins. 

He  said  that  809?^  of  those  subscrib¬ 
ers  live  in  southern  Florida. 

When  Viewtron  was  introduced 
commercially,  Knight-Ridder  said  its 
target  was  to  reach  5,000  paying  sub¬ 
scribers  by  year-end.  Hawkins  said 
the  company  is  optimistic  that  it  can 
make  that  target. 

“For  a  new  industry,  the  growth 
curve  is  not  a  straight  line,  but  more 
like  an  S-curve,”  Hawkins  said. 

To  induce  new  customers,  and 
therefore  “accelerate”  that  growth 
curve,  the  rates  for  Viewtron  have 
been  modified,  he  said. 


Subscribers  can  now  get  the 
“whole  service,”  including  the  use  of 
a  terminal,  for  $39.95  a  month,  he 
said.  In  addition,  the  first  10  hours  of 
usage  each  month  are  free.  After  that, 
users  pay  about  $1  an  hour  to  access 
Viewtron. 

When  the  videotex  service  was  first 
introduced,  it  cost  about  $30  a  month 
for  telephone  connect  and  access 
charges  plus  $1  per  hour. 

However,  Viewtron  customers 
were  also  required  to  buy  AT&T’s 
Sceptre  terminal  for  $600.  The  cost  of 
that  terminal  was  viewed  by  news¬ 
paper  analysts  as  a  large  obstacle  to 
Viewtron’s  success.  The  Sceptre  ter¬ 
minal  can  only  be  used  for  accessing 
Viewtron. 


flexo,  the  paper  must  not  stretch  from 
side  to  side. 

To  keep  its  uniform  dot,  newsprint 
for  flexo  will  need  to  have  little  lint  or 
fluffing,  he  added. 

But  papermakers  are  as  enthusias¬ 
tic  as  the  printers,  Lyne  said. 

“We  believe  it  will  be  a  significant 
market  for  us,”  he  said,  adding,  “We 
have  to  work  with  the  ink  people  to  set 
standards.” 

The  government-sponsored 
institute  will  be  in  a  position  to  recom¬ 
mend  requirements  for  flexography  to 
newsprint  makers,  Lyne  said. 


Another  development  which  bodes 
well  for  Viewtron,  Hawkins  said,  is 
that  “six  or  eight  computer,  chip  and 
software”  manufacturers  such  as 
IBM,  Panasonic,  Texas  Instruments, 
Avcor  and  Sony  “have  begun  show¬ 
ing  Viewtron  on  their  products.” 

Hawkins  said  this  development 
means  that  “before  the  end  of  the 
year,  it  will  be  fairly  easy  to  get  View- 
ton  on  a  personal  computer.’’ 

However,  the  tie-in  with  personal 
computers  won’t  remove  all  cost 
barriers  since  the  prices  of  a  1,200 
baud  modem  and  Viewtron  software 
can  still  be  substantial,  Hawkins  said. 

Nevertheless,  Knight-Ridder 
believes  the  “presence  of  Viewtron 
will  stimulate  the  sale  of  personal 
computers  and  vice  versa.” 


Newspapers  urged  to  test  videotex 


Newspapers  can  get  involved  in  the 
development  of  videotex  services 
without  having  to  make  investments, 
publishers  were  told  at  a  recent  Amer¬ 
ican  Newspaper  Publishers  Associa¬ 
tion  convention  session. 

“Every  newspaper  can  join  the 
electronic  information  underground 


for  the  price  of  a  personal  computer 
and  some  bulletin  board  software,” 
said  Chris  Burns,  a  Minneapolis- 
based  videotex  consultant. 

“Consider  the  possibility  that  the 
new  system  can  become  an  ongoing 
community  bulletin  board  which  you 
report  —  perhaps  one  that  you  spon¬ 


Today  it  should  be  a  See  live  demonstrations  of  the  inserting, 
circulation-building,  conveying  and  processing  systems  that 
profit-generating  make  the  term  “mailroom”  obsolete:  Ferag’s 
activity— not  just  marketing-oriented  distribution  equipment. 

"the  mailroom."  Visit  Booth  2340  at  ANPA  in  Atlanta. 
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sor,”  Burns  stated. 

“You  might  think  of  the  experiment 
as  an  adjunct  to  your  news-gathering 
activities  and  discover  a  source  of 
entertaining  local  news  that  is  at  least 
as  interesting  as  that  other  coverage 
you  provide  of  a  competing  medium 
—  the  tv  listings.” 

Burns  also  advised  publishers  not 
to  regard  videotex  as  a  publishing 
medium,  but  as  a  “communications 
medium.” 


Videotex 

(Continued  from  page  36) 


used  to  electronically  publish  Long 
Island  (N.Y.)  Newsday’s  classified 
ads.  The  Providence  (R.I.)  Journal 
also  uses  it  for  cable  tv  use. 

Among  the  exhibitors  was  Knight- 
Ridder,  which  inaugurated  its 
videotex  system  Oct.  31.  Viewtron, 
available  in  southern  Florida,  offers  a 
wide  variety  of  news,  entertainment 
and  dining  guides  and  self- 
improvement  services  like  foreign 
language  tutorials  and  health  advice. 
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The  cat  comic  that  preceded  ‘Garfield 

George  Gately’s  ‘HeathclHf’ is  startiitg  to  take  on  a  higher  profile 
as  licensing  accelerates  and  a  tv  show  gets  developed 


By  David  Astor 

When  George  Gately’s  “Heath- 
cliff’  debuted  in  1973,  it  quickly 
became  possibly  the  most  popular  cat 
comic  since  “Krazy  Kat.’’  But  Jim 
Davis’  five-year-younger  “Garfield” 
eventually  overtook  “Heathcliff’  in 
number  of  newspapers.  United  Fea¬ 
ture  Syndicate  reports  a  current  client 
list  of  just  over  1 ,500  papers  for  “Gar¬ 
field,”  while  McNaught  Syndicate 
places  the  total  for  Gately’s  panel  at 
just  under  1 ,000. 

When  asked  about  the  comparative 
popularity  of  Davis’  strip,  Gately 
said,  “Much  more  of  an  effort  in  pub¬ 
lic  relations  has  been  (made  on  behalf 
of)  ‘Garfield’  than  on  ‘Heathcliff.’  It’s 
amazing  that  ‘Heathcliff  has  been 
able  to  hang  in  there  and  do  as  well  as 
it  has.” 

But  Gately,  who  said  he  likes 
Davis,  noted  that  his  cat  character  is 
starting  to  get  more  exposure  these 
days.  The  cartoonist  reported  that 
about  50  companies  are  now  man¬ 
ufacturing  “Heathcliff”  products 
ranging  from  greeting  cards  to  stuffed 
animals.  “I’m  very  pleased  with  my 
licensor,  Jerry  Alpert  of  Licensed 
Ventures  International,”  said  Gately. 
In  addition,  a  “Heathcliff’  tv  show  is 
being  developed  for  a  fall  debut,  with 
Mel  Blanc  as  the  voice  of  the  cat.  And 
numerous  “Heathcliff’  books  have 
sold  millions  of  copies. 

The  activist  Heathcliff  is  a  rather 
different  animal  than  Garfield,  who 
can  be  very  lazy  at  times.  But  the  two 
orange-colored  cartoon  cats  are  sim¬ 
ilar  in  having  humorously  diabolical 
sides  to  their  personalities. 

“Heathcliff  is  a  ‘Peck’s  bad  boy’ 
type,”  said  the  55-year-old  Gately. 
“A  lot  of  people  have  referred  to  him 
as  a  feline  Humphrey  Bogart — the 
antihero  of  the  cat  world.” 

If  Gately’s  fan  mail  is  any 
indication,  people  like  to  see  cartoon 
cats  portrayed  as  mischief-makers. 
Gately  said  a  lot  more  readers  write 
about  the  “devilish”  things  their  cats 
do  than  about  the  “lovable”  things. 
Some  of  these  reader  comments 
appear  in  the  “Kitty  Korner!”  sec- 


George  Gately  and  two  of  his  'Heath¬ 


cliff'  comic  panels. 

tion  at  the  end  of  every  Sunday 
“Heathcliff.” 

There  are  many  facets  to  Heath- 
cliffs  personality  that  are  very  cat¬ 
like.  He  loves  seafood,  for  instance, 
as  the  hapless  owner  of  the  oft- 
burglarized  Elite  Fish  Market  can  at¬ 
test  to.  But,  like  numerous  other  car¬ 
toon  animals,  Heathcliff  has  many 
human  qualities  as  well.  The  way  he 
travels  on  two  legs  is  the  most  obvious 
example. 

“You  have  to  take  certain  liber¬ 
ties,”  said  Gately.  “The  gags  have  to 
relate  to  people.  Cats  aren’t  the  ones 
reading  ‘Heathcliff!”  The  cartoonist 
did  note  that  a  couple  of  people  have 
claimed  their  cats  do  peruse  the  panel . 
And  Gately  reported  that  one  reader- 
owned  cat  apparently  lays  down  only 
on  “Heathcliff”  when  the  comic 
pages  are  spread  on  the  floor.  “That 
could  be  good  or  bad,  1  don’t  know,” 
he  said  with  a  laugh. 

Because  of  all  the  traveling  he  does 
for  book  promotion  and  other  pur¬ 
poses,  Gately  no  longer  owns  a  cat. 
Heathcliff  is  not  really  modeled  on  a 
specific  cat,  although  the  cartoonist 
said  he  sometimes  gets  inspiration 
from  Sandy,  his  brother  John’s  19- 
year-old  feline. 

John  Gallagher  assists  George 


"H«'s  baen  fighting  again." 


Gately  Gallagher  (who  doesn’t  use  his 
real  last  name)  with  “Heathcliff.” 
They  try  to  come  up  with  a  multitude 
of  gags  in  one  day  (becoming 
“immersed  in  humor”  for  hours  on 
end),  with  maybe  a  quarter  of  the 
ideas  eventually  used.  Gately  does 
virtually  all  the  drawing  and  lettering 
of  the  daily  panel  himself  and  receives 
some  assistance  from  Bob  Laughlin 
on  Sunday  comics. 

As  might  be  guessed,  Gately  named 
his  cartoon  cat  after  the  character 
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in  Emily  Bronte’s  Wuthering  Heights 
novel,  which  was  later  made  into  a 
movie  starring  Laurence  Olivier. 

“I  thought  it  was  a  very  strong 
name,  yet  sort  of  funny  for  a  cat,” 
said  Gately,  who  noted  that  many 
people  have  since  named  their  cats 
Heathcliff.  But  the  cartoonist  added 
jokingly,  ‘‘Emily  Bronte  will  prob¬ 
ably  kick  me  in  the  rear  end  after  I 
meet  her  in  the  next  world!” 

Other  characters  in  the  comic 
include  Grandma  and  Granda  Nut¬ 
meg,  who  own  Heathcliff.  (Gately 
hastened  to  add  that  Heathcliff  and 


real  cats  are  too  independent  to  be 
really  owned.)  There  is  also  their 
grandson  Iggy,  Iggy’s  friend  Willy, 
and  the  little  girl  Marcy  who  likes  to 
dress  up  Heathcliff  like  a  baby  and  put 
him  in  a  carriage. 

Then  there  is  Heathcliff’s 
archenemy  Spike  the  bulldog  and  his 
owner  Muggsy  Faber,  HeathclifTs 
girlfriend  Sonja  (a  white  Persian  cat 
named  after  famed  Olympic  skater 
Sonja  Henie),  and  the  feline  “Crazy” 
Shirley  who  is  always  after  Gately ’s 
comic  panel  star. 

The  cartoonist  developed  Heath¬ 


cliff  after  doing  a  moderately- 
successful  comic  called  “Hapless 
Harry”  for  what  is  now  the  Tribune 
Company  Syndicate.  Gately  also  drew 
numerous  magazine  cartoons  starting 
in  1957  for  the  Saturday  Evening  Post 
and  other  publications.  He  even  had 
one  of  his  magazine  cartoons  dis¬ 
played  in  the  Louvre  in  Paris. 

Born  in  Queens  Village,  N.Y., 
Gately  grew  up  in  New  Jersey,  where 
he  still  lives.  He  attended  Pratt 
Institute  in  Brooklyn,  and  then  work¬ 
ed  in  advertising  art  before  embarking 
on  his  cartooning  career. 


Universal  starts  tabloid  supplement  for  young  adults 


An  eight-page  tabloid  newspaper 
supplement  aimed  at  young  adults  has 
been  introduced  by  Universal  Press 
Syndicate. 

“Streets”  was  designed  in  a 
magazine  format  in  an  effort  to  reach 
the  48%  of  young  adults  who  regularly 
read  popular  magazines.  Only  10%  of 
this  age  group  regularly  peruse  news¬ 
papers,  according  to  figures  cited  by 
Universal. 

The  weekly  tabloid — primarily  tar¬ 
geted  at  18-24-year-olds,  but  also  at 
those  13-17  and  25-34 — began  on  May 
6.  The  upcoming  May  27-June  2  issue 
features  an  interview  with  artist  Nan¬ 
cy  Gosnell-Carling,  who,  in  the  sum¬ 
mer  of  1980,  painted  what  was  re¬ 
portedly  the  only  portrait  of  John 
Lennon  and  his  son  Sean  ever  com¬ 
missioned.  The  article  features  pre¬ 
viously  unpublished  photos  of  the 
former  Beat;e,  who  was  assassinated 
later  that  year. 


Papers  pay  one-half 
million  for  Kissinger 

American  and  foreign  newspapers 
are  paying  a  total  of  over  $500,000  for 
the  rights  to  run  a  series  of  articles  by 
Dr.  Henry  Kissinger. 

Los  Angeles  Times  Syndicate 
(LATS)  vice  president  and  general 
manager  Richard  S.  Newcombe  said 
this  was  an  “unusually  high”  dollar 
amount  for  a  limited  series.  He 
declined  to  give  the  exact  number  of 
papers  that  have  signed  up,  but  did 
say  the  series  will  appear  in  most  ma¬ 
jor  U.S.  markets. 

Dr.  Kissinger  will  be  writing  a  total 
of  10  articles  on  international  political 
affairs  for  the  Los  Angeles  Times, 
Washington  Post,  and  LATS 
beginning  in  June.  The  1,500-word 
pieces  will  be  edited  by  Times  edito¬ 
rial  page  editor  Anthony  Day. 

As  a  bonus,  subscribers  to  the 
series  will  also  receive  four  Kissinger 
(Continued  on  page  42) 


Also  in  that  issue  are  pieces  on 
credit.  Secret  Service  agents,  vandal¬ 
ism,  sports  psychologists,  jazz  guitar- 
ist  Pat  Metheny,  Constance 
McCashin  of  tv’s  Knots  Landing, 
New  York  City’s  new  Hard  Rock 
Cafe,  and  Alfonso  Ribeiro,  the  11- 
year-old  who  appears  in  the  Broad¬ 
way  musical  Tap  Dance  Kid  and  with 
singer  Michael  Jackson  in  a  Pepsi 
commercial.  Many  of  the  articles  are 
accompanied  by  photos  and  graphics. 
There  are  also  numerous  charts, 
including  one  on  the  type  of  products 
students  buy.  Young  adults,  said  Uni¬ 


versal,  spend  over  $100  billion 
annually. 

The  syndicate  said  it  is  making 
available  promotion  and  advertising 
support  to  client  “Streets”  papers. 
So  far,  papers  picking  up  the  tabloid 
include  the  San  Francisco  Examiner, 
Dallas  Morning  News,  Seattle  Times, 
Cleveland  Plain  Dealer,  Denver 
Rocky  Mountain  News,  Las  Vegas 
Review  Journal,  Colorado  Springs 
Gazette-Telegraph,  Knoxville  News 
Sentinel,  Mesa  (Ariz.)  Tribune, 
Davenport  (Iowa)  Quad-City  Times 
and  San  Antonio  News  &  Express. 


o 


Everyone’s  favorite  loser  is 
now  helping  the  readers  of 
450  newspapers  smile  at 
life’s  mishaps  and  mis¬ 
fortunes.  ZIGGY  can  help 
your  readers  smile  too. 
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(Continued  from  page  41) 
interviews  pegged  to  news  events 
over  the  next  year.  Newcombe  said 
the  interviews  will  be  conducted  by  a 
Times,  Post,  or  other  designated 
reporter. 

“He’s  a  very  authoritative  figure  on 
the  world  scene,”  said  Times  pub¬ 
lisher  and  chief  executive  officer  Tom 
Johnson,  in  explaining  the  high  news¬ 


paper  interest  in  Dr.  Kissinger.  John¬ 
son  said  Dr.  Kissinger  has  achieved 
this  reputation  not  only  as  a  diplomat, 
but  as  a  writer  and  lecturer  as  well. 

Johnson  told  E&P  that  he  has  been 
trying  to  get  Dr.  Kissinger  to  write  the 
articles  since  the  former  Secretary  of 
State  left  the  Ford  administration. 
But  Johnson  said  Dr.  Kissinger  was 
too  busy  with  his  books  and  other  pro¬ 


jects  until  now.  Johnson  initiated  the 
effort  to  get  the  articles,  but  was  also 
helped  by  such  people  as  Post  pub¬ 
lisher  Donald  Graham  and  LATS 
president  J.  Willard  Colston. 

Newcombe  said  there  is  a  possibil¬ 
ity  that  Dr.  Kissinger  will  continue  the 
series  for  a  second  year  “if  he  enjoys 
it.” 

— David  Astor 


Sun-Times  drops  Wills  column  after  magazine  piece 


Garry  Wills’  column  was  dropped 
by  the  Chicago  Sun-Times  after  the 
syndicated  writer  did  a  magazine  arti¬ 
cle  about  Rupert  Murdoch’s  takeover 
of  the  paper. 

Wills’  story  appeared  in  the  May 
issue  of  Vanity  Fair  magazine.  While 
some  of  the  quotes  in  the  article  re¬ 
flected  well  on  Murdoch,  the  basic 
tone  of  the  piece  was  critical  of  the 
Australian  press  baron. 


Nominations  at  NFC 

Robert  Greenberg  of  the  Phi¬ 
ladelphia  Inquirer  was  nominated  to 
be  vice  chairman  of  the  Newspaper 
Features  Council  at  the  NFC’s  meet¬ 
ing  May  7-8  in  Washington,  D.C. 

“Beetle  Bailey”  cartoonist  Mort 
Walker  of  King  Features  Syndicate 
was  asked  to  be  NFC  secretary- 
treasurer.  And  nominated  to  the  NFC 
board  of  directors  were  David  Hendin 
of  United  Media  Enterprises,  “Mom¬ 
ma”  and  “Miss  Peach”  cartoonist 
Mell  Lazarus  of  News  America  Syn¬ 
dicate,  Carol  Weber  of  the  Miami 
Herald,  Will  Jarrett  of  the  Dallas 
Times  Herald,  and  Ralph  Looney  of 
the  Rocky  Mountain  News. 

In  other  action  at  the  meeting 
(covered  in  the  May  \2E&P),  literary 
and  licensing  agent  Toni  Mendez 
received  the  NFC’s  annual  Jester 
Award  for  her  contributions  to  the 
council  and  comics.  Mendez  is  NFC 
projects  chairperson. 

And  it  was  announced  at  the  meet¬ 
ing  that  the  NFC  showed  a  net  profit 
of  $9,7(X)  as  of  December  3 1 . 

Garfield  on  tv  again 

Here  Comes  Garfield,  reportedly 
the  most  popular  animated  prime¬ 
time  special  in  Canadian  tv  history, 
will  be  shown  again  May  21  by  the 
Canadian  Broadcasting  Corporation. 

The  program,  which  received  two 
Emmy  nominations  after  it  first  pre¬ 
miered  in  1982,  will  also  air  this  year 
in  Holland,  Hungary,  Spain,  Sweden, 


The  magazine’s  editors  accentu¬ 
ated  this  tone  with  a  dramatic  opening 
spread.  On  the  left  was  a  drawing  of 
Murdock  bursting  through  a  Sun- 
Times  front  page  with  a  machine  gun 
in  his  hands.  On  the  right  was  the 
following  introductory  statement; 
“Chicago,  Chicago,  that  toddlin’ 
town.  To  the  front-page-scanning 
public  the  continuing  dramas  must 
have  smacked  of  Ben  Hecht,  even 
The  Untouchables:  ‘Kneecapper’ 


Hong  Kong,  Singapore  and  over  20 
other  locations. 

Jim  Davis’  “Garfield”  comic  is  dis¬ 
tributed  by  United  Feature  Syndicate. 

Cartoon  vote  panels 

Newspaper  editors  have  been 
offered  30  voter  registration  count¬ 
down  panels  featuring  the  two  title 
characters  from  the  “Frank  and  Ern¬ 
est”  comic. 

“It’s  great  that  HITTI  7” 
they  are  BLAST  IT/ 

encouraging  TH£BE5  No 

voter  regis-  DEFgHSB  FoR 
tration,’’  said  NoT  VOTlI^G/ 
BobThaves,  \  , 

creator  of  the 
Newspaper  En-  j 
terprise  Associa- 
tion-distributed  .  . 
comic .  “This  will  30  registration 

be  their  first  job  DAYS  LEFT 

in  years.” 

The  idea  for  the  voter  panels — 
which  are  also  available  to  non-NEA 
papers — came  from  Cincinnati  Post 
community  services  director  Linda 
Parker. 

Religion  feature  firm 

Williams  Newspaper  Features  Syn¬ 
dicate  has  merged  with  Keister 
Advertising  Service  to  become  Keis¬ 
ter- Williams  Newspaper  Services. 

Wes  Payne,  a  sales  representative 
for  Williams  (founded  in  1939),  and 
Roger  Carlson,  a  sales  rep  for  Keister 


30  REGISTRATION 
DAYS  LEFT 


Murdoch  rat-a-tat-tatting  the  other 
guys  in  A1  Capone  City.  And  the  Sun- 
Times  newsmen  huddled  in  the  Billy 
Goat  Tavern  had  certainly  seen  sun¬ 
nier  times.  Garry  Wills  reports  from 
the  scene  of  the  crime.” 

Sun-Times  publisher  Robert  Page 
could  not  be  reached  for  comment 
about  the  pulling  of  the  Wills  column, 
which  is  distributed  to  approximately 
100  papers  by  Universal  Press  Syn¬ 
dicate. 


(formed  in  1944),  have  been 
appointed  regional  sales  managers  for 
the  new  combined  firm. 

Keister-Williams,  which  sells  a 
religion  feature  designed  to  increase 
church  attendance  to  hundreds  of 
newspapers,  is  based  at  P.O.  Box 
8005,  Charlottesville,  Va.  22906. 

Cartoonists  meeting 

The  annual  convention  of  the 
Association  of  American  Editorial 
Cartoonists  will  be  held  in  Oklahoma 
City  May  23-26,  according  to  organ¬ 
ization  president  Jim  Lange  of  the 
Daily  Oklahoman.  One  of  the  ses¬ 
sions  will  feature  an  address  on  the 
subject  of  terrorism  by  New  York  Dai¬ 
ly  News  editorial  cartoonist  Vic  Can- 
tone, 

Shelton  gets  a  prize 

Orange  County  Register  and  King 
Features  Syndicate  editorial  cartoon¬ 
ist  Mike  Shelton  has  won  the  first- 
place  award  in  the  California  News¬ 
paper  Publishers  Association’s  Better 
Newspaper  contest.  One  of  the  com¬ 
petition’s  judges  said  Shelton’s  work 
(see  E&P,  October  8)  was  “of  Tho¬ 
mas  Nast  quality  and  effectiveness.” 

Service  to  Sri  Lanka 

The  Los  Angeles  Times- 
Washington  Post  News  Service  is 
now  providing  electronic  delivery  to 
Sri  Lanka.  It  is  serving  six  papers  in 
the  Independent  Newspapers  group. 
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BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


Classified  Advertising 


FEATURES  AVAILABLE 


BOOKS 


FREE!  Half  year’s  publication  of  “Book- 
views”,  a  bi-weekiy  award-winning  col¬ 
umn,  average  750  words,  written  by 
NBCC  charter  member.  To  start  in  June, 
send  request  on  letter-head  to  The  Caru- 
ba  Organization,  Box  40,  Maplewood  NJ 
07040.  Option  to  extend  through  1985. 
Act  now! 


ENTERTAINMENT 


CELEBRITY  INTERVIEWS,  movie  re¬ 

views,  “Around  Entertainment"  with 
photos.  Our  12th  year.  International 

Photo  News,  Box  2405,  West  Palm 

Beach  FL  33402. 


TAP  ROMANCE  fiction’s  25  million 
readership  with  PleasuRead.  Viqui  Lit- 
man’s  weekly  500-word  review  covers 
the  best  of  each  month’s  100  new  titles. 
Free  month’s  trial.  PleasuRead,  PO  Box 
11616,  Fort  Worth  TX  76109;  (817) 
921-6800. 


GENERAL 


“GREAT  AMERICAN  CONSUMER  DER¬ 
BY,"  weekly  review.  First  Amendment 
Co.,  Box  551,  Torrance  CA  90508. 


SYNDICATION 

FREE  CATALOG  FOR  THE  ASKING 
FREE  TRIAL  COLUMNS  FOR  A  MONTH 
WRITE  OR  PHONE: 

SINGER  COMMUNICATONS,  INC. 
3164  TYLER  AVE,  ANAHEIM  CA 92801 
(714)  527-5650. 


WORKING  IT  OUT,  a  proven,  long  runn¬ 
ing  weekly  advice  column  helping  em¬ 
ployees  and  managers  solve  their  pro¬ 
blems  at  work.  Running  in  the:  DAYTON 
JOURNAL  HERALD,  (fOLUMBUS  DIS¬ 
PATCH  and  ANN  ARBOR  NEWS.  Con¬ 
tact  Sandy  Clary,  c/o  “Working  It  Out," 
1960  Beverly  Road,  Columbus  OH 
43221;  (614)  488-6806. 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 

COMPLETE  OFFSET  printing  equip¬ 
ment,  including  1980-5  unit  Harris  V- 
15C  press  and  Harris  JF-7  folder. 
Camera  and  complete  dark  room  equip¬ 
ment.  Complete  plate  maker  equipment. 
Two  bundle  tiers.  Forklift,  and  some 
mailroom  equipment.  Printing  division 
now  grossing  $150,000  outside  job 
printing.  ALSO  available  16,500  weekly 
DIRECT  MAIL  SHOPPER  which  is  gross¬ 
ing  over  $200,000.  The  SHOPPER  has 
two  Comp  7200  and  two  Comp  II  Jr.  with 
19  fonts.  Also  two  waxers,  light  tables, 
four  make  up  tables,  and  additional 
composing  equipment  and  fixtures.  Also 
the  SHOPPER  has  complete  office 
equipment  for  sales  and  accounting. 
Desks,  chairs,  calculators,  typewriters, 
file  cabinets,  Lanier  copying  machine. 
BOTH  PRINTING  AND  SHOPPER  isfully 
equipped  for  immediate  and  continuing 
operation.  TOTAL  SALES  PRICE  FOR 
PRINTING  DIVISION  and  SHOPPER  is 
$635,000,  with  good  terms.  Will  con¬ 
sider  selling  printing  equipment 
separate  at  $345,000  and  SHOPPER 
equipment  at  $295,000.  Terms  can  be 
arranged.  The  business  is  located  on 
Florida's  central  Westcoast.  Contact 


MONEY 


“MORE  FOR  YOUR  MONEY’’— Proven 
weekly  column  and  fillers  of  money  sav¬ 
ing  consumer  news.  Mike  LeFan,  1802 
S  13th,  Temple  TX  76501. 


MOVIE  REVIEWS 


MINI  REVIEWS  (Cartoon  illustrated). 

Great  for  weekend  section  or  entertain¬ 

ment  pages.  Camera  ready.  Star  photos. 
Our  10th  year.  Cineman  Syndicate,  7 

Charles  Court,  Middletown  NY  10940; 

(914)  692-4572. 


REAL  ESTATE 


HOUSE  CALLS-Houston  Post,  Miami 
Herald,  90  others.  6  national  awards; 
one  said  “concise,  entertaining,  wealth 
of  real  estate  knowledge,  solid  writing 
skills."  8th  year.  Edith  Lank,  Box 
18447,  Rochester  NY  14618;  (716) 
271-6230. 


SPORTS 


“DIAMOND  REFLECTIONS“-Baseball 
nostalgia  sample  columns.  Low  rates. 
Write  Tom  Knight,  235  9th  St,  Brooklyn 
NY  11215. 


SPORTS  columns  for  vour  weekly  or 
small  daily  are  now  offered  by  former 
Inside  Sports  writer.  For  details  and  free 
sample,  write:  Sportstyle,  PO  Box  2261, 
Glenbrook  (IT  069(16. 


HEALTH 


“Senior  Clinic."  Specialist  treats  medic¬ 
al  problems  past  middle  life.  Warm,  Wit¬ 
ty,  Authorative.  Samples.  HFM  Enter¬ 
prises  INC.  Box  307,  Edmonton,  Alber¬ 
ta,  Canada,  T5J  2J7;  (403)  973-2361. 

E&P 

CLASSIFIEDS 
(212)  752-7050 


ANNOUNCEMENTS 


BUSINESS  OPPORTUNITIES 

INVESTORS  WANTED 
New  and  innovative  concept  for  weekly 
in  50,000  range  seeks  investors.  Major 
market  in  Zone  5  principles  only.  Box 
7556,  Editor  &  Publisher. 


PARTNER  WANTED  for  small  growing 
publication  business.  Should  bring 
some  working  capital  but  we  are  more 
interested  in  a  talented  working  col¬ 
league.  Part-time  involvement  consid¬ 
ered.  Idyllic  location  in  rural  Massachu¬ 
setts.  Golf,  ski,  mountains,  sailing,  all 
country  pursuits  on  our  doorstep.  Col¬ 
lege  and  cultural  centers  nearby.  PO  Box 
203,  Northfield  MA  01360. 


DRAW  YOUR  OWN 
CONCLUSIONS 
About  the  most  effective 
medium 

in  the  newspaper  field! 
Place  an  E&P  Classified 
and  you'll  get  the  picture! 


ANNOUNCEMENTS 


NEWSPAPER  APPRAISERS 


NEWSPAPER  APPRAISALS  for  estate 
planning,  tax,  partnership,  loan, 
depreciation,  insurance,  corporate  and 
personal  worth.  Sensible  fees.  Brochure. 
Krehbiel-Bolitho,  Inc.,  Robert  N. 
Bolitho,  PO  Box  7133,  Shawnee  Mission 
KS  66207. 


NEWSPAPER  APPRAISALS 
For  tax,  partnership,  loan  estate  plann¬ 
ing,  personal  and  corporate  worth,  future 
sale,  etc.  Contact  James  A  Martin 
Associates,  Box  20533,  Columbus  OH 
43220;  (614)  889-9747. 


NEWSPAPER  BROKERS 


ALAN  G  LEWIS,  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers 
for  daily,  top  weekly  or  shopper  publica¬ 
tions.  Ridge  Rd,  Hardwick  MA  01037; 
(413)  477-6009. 


Appraisals,  Mergers,  Sales. 

No  Charge  for  Consultation. 
WHITE  NEWSPAPER  SERVICE 
James  W.R.  White 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


Above  Average 
PERFORMANCE 

SYD  S.  GOULD  ASSOCIATES,  Inc. 
Rte  1,  Box  146,  Theodore  AL  36582 
(205)  973-1653 


BILL  MATTHEW  COMPANY  conducts 
professional,  confidential  negotiations 
for  sale  and  purchase  of  highest  quality 
daily  and  weekly  newspapers  in  the 
country.  Before  you  consider  sale  or  pur¬ 
chase  of  a  property,  you  should  call 
(813)  733-8053  daytime;  (813)  446- 
0871  nights:  or  write  Box  3364, 
Clearwater  Beach  FL  33515.  No  obliga¬ 
tion,  of  course. 


Brokers  You  Can  Trust 
Nationwide  Service 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS 

PO  Box  86,  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 


BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  8  GRIMES  &  CD 
1511  K  St,  NW 
Washington  DC  20005 
(202)  NAtional  8-1133 


EDWIN  0.  MEYER,  BROKER 
Appraisals-Sales-Consultation-7200 
Hermitage  Rd,  Richmond  VA  23228; 
(804)  266-1522. 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
wickersham  Dr.  Savannah  GA  31411;  (912) 
598-0931,  day  or  night. 


JEPSON  &  ASSOCIATES 
CRIBB  MEDIA  SERVICES 
John  T.  CrIbb.  Box  1220.  Townsend  MT 
59644;  (406)  266-4223. 


KREHBIEL-BOLITHO,  INC 
Brokers-Appraisers-Consultants 
Over  550  Newspaper  Sales 
ROBERT  N.  BOLITHO 
PO  Box  7133,  Shawnee  Mission  KS 
66207.  Office:  (913)  381-8280 


MEL  HOOELL,  Newspaper  Broker. 
PO  Box  2277,  Montclair  CA  91763 
(714)  626-6440 


owner,  day  or  night  at  (8 1 3)  682-2028. 
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ANNOUNCEMENTS 


I  NEWSPAPER  BROKERS 


Sales*Appraisals*Consultants 
JAMES  A.  MARTIN  ASSOCIATES 
Call  Day  or  Night;  (614)  889-9747 
PO  Box  20533,  Columbus  OH  43220 


WE  HAVE  BUYERS  looking  for  newspap¬ 
ers  and  shoppers  particularly  in  the 
southeast  states.  Everything  from  “Mom 
and  Pop"  to  medium  size  dailies.  If  you 
are  thinking  of  selling  call  or  write  Dick 
Briggs  (912)  236-1596.  Confidential, 
professional  service.  RICHARD  BRIGGS 
&  ASS(X1IATES,  Box  8225,  Savannah 
GA  31412. 


NEWSPAPERS  FOR  SALE 


BOSTON— young  growing  established 
tabloid  shopper  serving  affluent 
bedrooms  of  the  Big  Bean — Ready  for 
absorption.  Excellent  tax  carry-over 
$150,000  firm.  Owner  financing.  Box 
73,  Hardwick  MA  01037. 


IF  YOU  WOULD  seriously  and  really  like 
to  own  a  weekly  newspaper  in  the  Cats¬ 
kills  of  New  York  state,  i’ll  make  it  possi¬ 
ble.  My  name  is  Dion  at  (914)  439- 
4601. 


THRIFTY  NICKEL  TYPE  weekly  advertis¬ 
er,  Rapid  City,  SD.  $30,000.  Equip¬ 
ment  included.  (605)  348-0(^. 


WEEKLIES 

Montana,  $75.0<X)-$25,(X)0  down 
Montana,  $125,000-$40,000  down 
Montana.  $195,000-$40,000  down 
Idaho,  $260,0(>0-$60.0(>0  down 

SHOPPER 

Wyoming,  $175,000-$35.0(X)  down 
PRINT  SHOPS 

Montana,  $75,(XX)  cash  price 
Montana,  $250,000  down 

JEPSON  &  ASSOCIATES 
CRIBB  MEDIA  SERVICES 
John  T.  Cribb,  Box  1220,  Townsend.  MT 
59644,  (406)  266-4223. 


115  YEAR-OLD  weekly.  Ohio.  Excellent 
profit.  BUSINESS  MCjNTHLY,  Zone  3. 
Statewide.  OUTDOORSMAN  MONTH¬ 
LY.  Missouri.  OTHER  EXCELLENT 
newspaper  properties  throughout  the 
United  States,  (intact  James  A.  Martin 
Associates,  Box  20533,  Columbus  OH 
43220.  (614)  889-9747. 


NEWSPAPERS  WANTED 


OUR  group  of  widely  respected  dailies  is 
ready  to  expand.  Please  let  us  know  if 
you  have  a  daily  or  a  large,  profitable 
weekly  to  sell.  Your  contacts  with  us  will 
be  held  confidential.  Write  Box  7557, 
Editor  &  Publisher. 


VERSATILE  FAMILY  man.  40.  seeks 
managerial/ownership  situation,  news¬ 
paper  or  shopper,  far  western  states.  Box 
7521,  Editor  &  Publisher. 


WILL  consider  buying  small  daily  in 
western  Sunbelt.  Brokers  okay.  Box 
7078,  Editor  &  Publisher. 


PUBLICATIONS  WANTED 


WANTED  TO  BUY-Shoppers  in  Ohio. 
Send  information  to  COA,  Inc.,  PO  Box 
249,  Lancaster  OH  43130. 
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WAHTED  TO  BUY 


Weekly  and  small  daily 
newspapers  in  large  metro¬ 
politan  areas.  Will  pay  cash 
or  terms.  Would  prefer 
properties  in  metro  areas 
such  as  Atlanta,  Pittsburgh, 
Chicago,  Detroit,  Cincinna¬ 
ti,  as  well  as  others.  Replies 
held  in  strictest  confidence. 
Box  7467,  Editor  &  Pub¬ 
lisher. 


E&P  CLASSIFIEDS 
(212)  752-7050 


PUBUCATIONS  AVAILABLE 

ESTABLISHED  MONTHLY  publication, 
gross  $65,000-$90,000.  Upstate  New 
York.  Owner  retiring.  $65,000.  (518) 
766-4900. 


‘■HOW  TO  MAKE  $100,000  A  Year 
publishing  Newsletters.”  Free  details. 
Box  34312,  Betheseda  MD  20817. 


NOW  IS  THE  BEST  TIME  in  years  to  buy 
a  newspaper.  To  help  you,  we  will  sell 
1 00  copies  of "  How  to  Purchase  a  News¬ 
paper  and  Succeed”  by  Jay  Brodell  for 
$12.50.  That's  $10  off  regular  price. 
This  offer  good  until  April  30.  Mountain 
West  Publishing  Co.,  Box  1841,  Giand 
Junction  CO  81502.  Hurry. 


SHOPPING  GUIDES 


10  WAYS  TO  SELL  MORE  ADS 
BY  SELLING  MORE  RESPONSE! 
Good  ads  come  back  for  more.  Poor  ads 
cancel.  Primer  for  youngsters,  refresher 
for  pros.  10  ways,  $10.  Estil  Cradick, 
950  Parkwood  Dr.,  Dunedin  FL  33528. 
Phone  (813)  733-1678. 


PUBUSHERS  CONSULTANTS 


NEED  THIRD  PARTY  ADVICE 

If  you  have  concerns  about 
Data  Processing,  Finance,  Planning 
or  other  management  concerns 

Contact 

TPG  MANAGEMENT  SERVICES 
PO  Box  7461 
Mission  Hill  CA  91346 
(818)  366-9653 


INDUSTRY  SERVICES 


CIRCULATION  SERVICES 


LEVIS  SALES  SELLS!  The  finest  quality 
new  home  delivery  customers  via  tele¬ 
phone  sales  and  boy  crews,  national  re¬ 
ferences,  for  action  call;  (201)  966- 
5250. 


VER-A-FAST’s  Circulation,  Verification 
and  Consulting  Services  are  guaranteed 
successful.  We  have  67  ongoing  projects 
nationally.  For  information,  call  or  write 
Bob  Bensman,  Ver-A-Fast  Corp,  11315 
Edgewater  Drive,  Cleveland  OH  44102. 
(216)  651-2000. 


INDUSTRY  SERVICES 


CONSULTANTS 


CONSULTING,  instruction,  perform¬ 
ance:  All  phases  of  the  weekly  news¬ 
paper-shopper  industry.  "Outside  help 
in  resolving  a  business  problem  is  often 
the  wisest  investment  a  publisher  will 
ever  make.”  Bob  Walton  Management 
Systems.  30  years  an  entrepreneur.  Re¬ 
ferences.  (305)  972-0682.  No  obliga¬ 
tion. 


HIRE  ME  AS  YOUR  TEMPORARY  sub¬ 
stitute  working  manager  while  you’re 
vacationing,  sick  or  need  to  get  away. 
1-week,  to  6-weeks,  or?  Experienced 
community  newspaper  management,  as 
publisher/owner./employee.  Reasonable 
fee.  (817)  577-1558  or  write  “News¬ 
paper  Manager”,  200  Valleyview  North, 
Colleyville  TX  76034. 


EDITORIAL  SERVICES 


PHOTO  SERVICE  WEEKLIES 
Dailies  need  Democratic  National  con¬ 
vention  coverage?  Weekly  News  Service 
will  supply  5x7  and  8x10  photos.  Send 
requests  on  letterhead.  Bill  you  later  for 
art  used.  Weekly  News  Service,  PO  Box 
5522,  Redwood  City  CA  94063. 


MARKETING  & 
READERSHIP  RESEARCH 


WE’RE  IMPROVING  AD  REVENUE 
THROUGH  MARKET  RESEARCH 

Thefirst  goal  of  a  market  research  company  isto 
provide  its  clients  with  accurate  readership 
research.  OMNI-RESEARCH  believes  the  role 
of  a  newspaper  research  firm  doesn't  end  there. 
For  each  of  our  clients,  we  create  a  unique 
competitive  edge  that  results  in  improved  ad 
lineage  from  their  advertising  base. 

We  aim  to  become  part  of  your  management 
team.  From  our  presentations  to  top  manage¬ 
ment,  to  our  sales  seminars  with  your  sales 
force,  we  work  to  make  your  research  data  a 
useful  and  profitable  tool. 

We  welcome  the  opportunity  to  show  you  just 
how  profitable,  productive  and  affordable 
research  can  be.  Call  our  Director  of  Newspaper 
Research,  Jack  Brodbeck  collect,  at  (305) 
746-3335. 

OMNI-RESEARCH 

EQUIPMENT 
&  SUPPLIES 

CAMErrX  i  DARKROOM 


SQUeeze  Lenses,  new  and  trade 
ins. 

Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
VARIABLE  OR  FIXED,  2  to  25% 

CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


COMPUTER  SOFTWARE 


ADMANAGER 
(formerly  ADmaster) 
Established,  powerful,  versatile,  user 
friendly,  ADmanager  is  a  newspaper 
advertising  scheduling,  billing,  and 
sales  reporting  software  system  for 
microcomputers.  It  runs  on  Apple  or  CP/ 
M.  Complete  hardware/software  package 
available.  Write  or  call  for  brochure  and 
report  package.  Sunlight  Software,  PO 
Box  100,  Forestville  CA  95436;  (707) 
887-7141. 


Run  your  ad  for  1 2,  26  or  52  issues  and 
benefit  from  our  low 
contract  rates. 
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EQUIPMENT  &  SUPPLIES 


COMPUTER  SOFTWARE 


CIRCULATI0N-$1195 
Software  for  TRS80III  &  4.  Does  it  all. 
Demo  disk,  $50,  refundable.  500  to 
30,000  circulation.  1  or  more  papers, 
sub-non-sub.  For  information  write: 
BURCO  Systems,  Inc.,  POBox68,  Grid- 
ley  CA  95948.  (AMICO  software  dis¬ 
tributors);  (916)  846-3661. 


CIRCULATION  and  ACCOUNTING  soft¬ 
ware  using  IBM  PC,  newspaper  tested. 
SOFTWARE  WORLD,  206  E  4th  St,  NY 
NY  10009  or  (212)  460-9170. 


PROBLEM  WITH  your  billing?  Our  pub¬ 
lisher  developed  packages  will  fit  easily 
into  your  office.  Single  or  multi-zone  ver¬ 
sions  available  for  the  IBM  PCorTANDY 
microcomputers.  Our  BASIC-400  starter 
system  costs  under  $6000.  This 
includes  the  computer,  printer  and  bill¬ 
ing  software  for  up  to  400  customers. 
Call  or  write  to  Jim  Sutton  or  Steve  Kuck- 
uk.  Publisher  Control  Systems,  223  W 
5th,  Shawano  Wl  54166;  (715)  526- 
6547. 


SYSTEM  390 

Display  ad  scheduling  and  billing. 
Classified  ad  typesetting  and  billing. 
Circulation  management. 

Typesetting  interface  and  editing  soft¬ 
ware. 

Software  for  TeleVideo  multi-user  sys¬ 
tems.  IBM,  DEC  and  most  other 
microcomputers.  Demo  disks  available. 
Free  brochures  and  sample  reports. 
Pacific  Sun  Computer  Systems,  Box 
5553,  Mill  Valley  CA  94942;  (415) 
383-4500. 


USED  AM  VARITYPER  DISCS;  Choose 
from  library  of  over  500  discs.  $95  each; 
add  $  1 5  per  ITC  Track.  Bob  Weber  (216) 
831-0480. 


COMPUTERS 


CIRCULATION— ACCOUNTING- 
ADVERTISING— AR 
Software,  Hardware  or  Both 
No  newspaper  should  be  without  OUR 
systems!  Why?  Because  WESTERN 
COMPUTER  has  developed  newspaper 
software  with  quick  access  inquiry  for  all 
sized  properties,  weeklies  and  dailies. 
Circulation,  Accounting,  Advertising,  A/ 
R.  These  are  total  systems  to  handle  all 
your  needs.  They  are  tailored  to  your 
operation  You  will  be  amazed  at  the 
comprehensiveness  of  each  of  these. 
They  are  user-friendly  and  cost  efficient. 
Write  for  more  information. 

WESTERN  COMPUTER 
PO  Box  1304 
North  Platte  NB  69103 
Or  Call 

Dan  Sikorski — (308)  532-6000 
Max  Miller — (308)  532-6700 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare 
parts.  Also  new  Crabtree  conveyors  and 
spare  parts. 

Rollertop  conveyors,  all  sizes 

Bottom  wrappers 

Sta-Hi  251  stackers 

Cutler  Hammer,  I,  II,  III  Stackers 

Baldwin  Count-O-Veyors  104A's 

Truck  Loaders 

Sheridan  48P 

45'  and  90°  Floor  Curves 

Fly  table  for  Muller  inserter 

NORTHEAST  INDUSTRIES 
(213)  256-4791 


CHESHIRE  545-1  heavy  duty  news¬ 
paper  labeling  base.  Good  running  con¬ 
dition.  $15,000  with  head;  $8000  wit¬ 
hout  head.  Magnacraft  Multiple  Width 
Labeler  with  tip  on  pi^  back  head.  In¬ 
line,  like  new.  $14,00ir  Herb  AMS  Hill¬ 
side  NJ;  (201)  289-7900. 


EQUIPMENT  &  SUPPLIES 


MAILROOM 


FIVE  FERAG  H.500  Compensating 
Counter  Stackers  available  in  Europe. 
Ten  years  old  but  very  good  conditions. 
$11,250  each  or  £50,000  for  the  lot, 
plus  crating  and  shipping  at  cost.  TRH 
Graphics  Ltd.,  telephone  London,  Eng¬ 
land  977  9286,  46-48  Church  Road, 
Teddington,  Middx.  England. 


MUELLER  227,  Mueller  EMlOand  Kan- 
sa  Inserters  with  5  stations  in  excellent 
condition,  available  immediately  with 
full  warranty.  Installation  and  training 
also  provided.  Reply  to  Gr^hic  Manage¬ 
ment  Associates,  Inc;  (617)  481-8562. 


MUELLER  227  with  4  stations  in  good 
condition.  Available  immediately.  Excel¬ 
lent  for  tabloid  inserting  or  Marriage 
Mail  operation.  Call  R.J.  Bobber,  Vice 
President,  Gloucester  County,  Times, 
(609)  845-3300. 


(2)  MIDSTATES  P-53  plastic  strap  tying 
machines.  One  in  very  good  condition- 
the  other  can  be  used  for  spare  parts,  or 
be  brought  back  to  good  running  condi¬ 
tion  with  the  extensive  spare  parts 
inventory  that  comes  with  the  machines. 
To  be  sold  as  total  package  $4000.  Con¬ 
tact  Floyd  Bundy  Mailroom  Foreman 
(217)  351-5201. 


NEWSPAPER  INSERTER  4  station, 
Didde  Glaser  (Kansa).  IDAB  CS  202. 
Davidson  500  perfector  press;  A  and  M 
11  24  17  press  model  2650  with  brun- 
ing  plate-maker.  (703)  521-1089. 


•  24P-48P  and  72P  SHERIDAN/ 
HARRIS  stuffers  guaranteed  pro¬ 
duction;  refurbished  and  installed  in 
your  plant;  training  program  included. 

•  WANTED  TO  BUY:  48P  and  72P  late 
model  stuffers. 

JIMMY  R.  FOX,  MAIL  ROOM  CON¬ 
SULTANT;  (713)  468-5827. 


SHERIDAN  72-P  inserter,  factory  re¬ 
built,  guaranteed,  available 
immediately.  Reply  to  Box  6776,  Editor 
&  Publisher. 


SHERIDAN  72Pand  48P  Inserters,  fac¬ 
tory  rebuilt,  guaranteed. 

Sheridan  24P  Inserter  with  handfly 
table. 

Completely  rebuilt  Sheridan  MS  and  HH 

hoppers  factory  guaranteed 

NEW  Folded  Edge  First  Delivery  System 

for  Sheridan  Inserters 

Sheridan  72P  and  48P  hopper  loaders. 

Muller  227  and  227E  Inserters. 

Muller  231  Counter  Stackers. 

Kansa  Inserter  with  four  stations. 

Idab  440  Counter  Stacker  with  pro¬ 
grammable  keyboard. 

Idab  Shrink  Wrap. 

Ferag  H-500  and  HS-80  Counter  Stack- 
ers-factory  rebuilt. 

Sta  Hi  251  and  257  Counter  Stackers. 
Sta  Hi  Telescopic  Truck  Loaders. 

Cutler  Hammer  Conveyor,  Bottom  Wraps 
and  Pacers. 

Signode  ML2EE  and  MLN2A  Tying 
Machines. 

McCain  Model  660-20  Inserter  v.'th  8 
insert  stations,  brand  new  condition,  two 
years  old. 

All  equipment  in  excellent  condition  and 
available  immediately.  Mechanical 
installation  services  also  provided. 
WANTED  TO  BUY:  MAILROOM  EQUIP¬ 
MENT  AND  COMPLETE  MAILROOM 
SYSTEMS. 

GRAPHIC  MANAGEMENT 
ASSOCIATES,  INC. 
Newspaper  Mailroom  Systems  Division 
11  Main  St 

Southboro  MA  0 1 772;  (6 1 7)  48 1  -8562 


STACKERS 

Two  Cutler  Hammer  high  performance 
Mark  III  newspaper  compensating  coun¬ 
ter  stackers.  Excellent  condition,  some 
spare  parts.  Call  or  write  Henry  Rehl  c/o 
Tampa  Tribune,  Tampa  FL  33601. 
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EQUIPMENT  &  SUPPLIES 
NEWSPRINT 


EQUIPMENT  &  SUPPLIES 
_ PRESSES _ 


EQUIPMENT  ft  SUPPUES 
_ PRESSES _ 


EQUIPMENT  a  SUPPUES 
_ PRESSES _ 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


Newsprint— Specialties,  colors,  con¬ 
verting.  David  F.  Hoy-Paper  Sales,  Cor- 
taro  AZ  85230  602/297-9976;  NY  212/ 
557-3232 


PHOTOTYPESETTING 


AM,  CG  TYPESETTERS.  Reconditioned. 
Trades  OK.  Strips,  Parts  Kits.  All 
Guaranteed.  WSI;  (216)  729-2858. 


CASH  FOR 

MARK  I,  IV,  V  PACESETTERS 
LI  NOT  RON  202-CG8600 
(614)  846-7025 


COMPUWRITER  TG  I,  complete  with 
spare  parts  kit,  processor,  type  fonts 
included,  used  very  little  and  in 
excellent  condition.  Offers  Phone  (919) 
728-4131. 


CG  TYPESETTERS.  Execuwriter  II 
$950,  7200  Blue  $1950,  Comp  IV  HR 
$5500,  CG  Preview  $4000,  CG  ICI 
$2500,  Permakwik  with  dryer  (NEW) 
$1950,  RCP  101  $950,  WSI,  (216) 
729-2858. 


CG  PERMAKWIK  RC  processor,  new, 
$2595;  CG  Selectline  (Compukwik  I), 
new,  $895;  Mohrdryer  $400;  Bob 
Weber  (216)  831-0480. 


COMPSET  500/504,  low  use  $3750; 
Compset  500,  $2750;  Compset  3500/ 
504,  program  23,  $5750;  Bob  Weber 
(216)  831-0480. 


DYMO-ITEK,  Mark  IV  pacesetter  8  face 
$3000,  16  face  $35()0. 

HARRIS  Microstor,  2  boxes,  3  ter¬ 
minals,  spares,  punch  printer, 
$24,000. 

Comstan,  702  Union  Ave,  Laconia  NH 

03246.  (603)  528-4421. _ 

HARRIS  COMPUEDIT  terminal,  plain 
$1000;  Harris  1420  terminal,  $3000; 
Harris  Compuedit  1020,  $1200;  Bob 
Weber  (216)  831-0480. 


NATIONAL  GRAPHIC  ARTS 
EQUIPMENT  BROKERS 
THE  DAVID  JOHN  COMPANY 
AM  Varityper,  Autologic, 
Compugraphic,  EEText,  IBM, 
Itek,  Mergenthaler,  VGC 
"Sell  for  the  most,  buy  for  the  least” 
7%  Selling  Commission... 

Financing  Available 
All  Equipment  Guaranteed 
(216)  562-3750 


TYPESETTERS.  Preview  505  $3000, 
Unified  Composer  $2500,  MDR$1250, 
FDR  $1250,  Uniscan  $1250,  Uniterm 
$950,  Unisetter  Sp  kit  $500,  WSI  (216) 
729-2858. 


USED  TYPESETTING  EQUIPMENT 

Cameras . Platemakers 

Nationwide  Brokers-10%  Sales  Com¬ 
mission.  We  remove  the  risk  when  buy¬ 
ing  or  selling  between  individuals. 

Bob  Weber.  (216)  831-0480 
EAPClauifieds 
W«  move  machinery 


PLATEMAKING 


CHANGING  TO  S.A.U.? 

Two  almost  new  K  &  F  punch  bend  and 
trim  machines  used  only  six  months, 
model  4SGR-21.  23  9/16  by  55  inch 
web  width.  Fantastic  buy,  perfect  for 
Letterflex  operation. ALSO 
340  almost  new  K  &  F  shims  and  lockups 
for  23  9/16  inch  cylinder.  $50  for  shim 
and  lockup. 

(609)  393-9344. 


FOR  SALE:  1-6  unit  Hoe  Color  Convert¬ 
ible  Super  Production  newspaper  print¬ 
ing  press.  Press  includes  one  half  deck, 
one  color  hump,  one  double  2:1  folder 
with  upper  formers,  semi-automatic  ten¬ 
sion  and  full-speed  web  splicing  mech¬ 
anisms  on  all  reels,  one  Dahlgren  plate 

?uncher  and  one  Dahlgren  plate  bender, 
his  press  has  been  converted  to  Di- 
Litho  using  Dahlgren  dampeners.  May 
be  seen  running.  Available  late  1984. 
The  Abilene  Reporter  news 
PO  Box  30,  Abilene,  Texas  79604 
(915)  673-4271 


GOSS 

Goss  Urbanite  5  units,  1972,  3  Cary 
Pasters 

Goss  Urbanite  4  units 
Goss  Urbanite  3  color  units 
Goss  Urbanite  10  units  new  1980 
Goss  Urbanite  1000  series  V*  folder 
Gregg  Flying  Imprinters  (for  Urbanite) 
Goss  Urbanite  folders,  roll  stands,  drives 
&  accessories 

Goss  Communi^  5  units  1976 

Goss  Community  6  units,  SC  folder, 

1974 

Goss  Community  folders,  drives  & 
accessories 

Goss  Suburban  1500&  1600  series,  10 
unit  2  folders 

Goss  Suburban  add-on  units  (1000 
series) 

Goss  HV  8  units 
Goss  HV  4  units 
Goss  Cosmo  units  for  add-on 
HARRIS 

Harris  1650  add-on  unit 
Harris  1650  6  unit  press 
Harris  845  4  units,  folder 
Harris  845  8  units,  2  folders 
Harris  V-25  5  units  1973  with  folders 
Harris  V-25  8  units  1982 
Harris  V-15A  add-on  unit  1976 
Harris  V-22  4  units,  folder 
Harris  folders,  roll  stands,  upper  balloon 
formers  &  drives 
Harris  V15A,  8  units.  1974 
Harris  V25  upper  balloon  former 
KING 

3  Colorking  units  1969 
2  Newsking  units  1979 
2  KJ-6  folders  1979 
6  units  Newsking,  1974 

MISCELLANEOUS 

2  Martin  Flying  Pasters  rated  at  1400 
FPM  1979 

2  Cary  Silicon  Applicators 

3  Cary  Flying  Pasters  (running  on  Urba¬ 
nite) 

1  Web  Specialities  3  Web  Angle  Bar  Nest 
Baldwin  Count-O-Veyors  104,  105, 
106,  108 

Count-O-Veyors  104,  105,  106,  108 
Complete  presses  or  components  sold 
separately 

WANTED:  Newspaper  presses  and 
accessories 

IPEC INCORPORATED 
97  Marquardt  Drive 
Wheeling  (Chicago)  IL  60090 
(312)  459-9700  Telex  206766 


7  unit  Goss  Community,  2  folders,  1 968 
5  unit  RZ  Polygraph,  17x24Vt" 

4  unit  Goss  Urbanite,  1970 
4  unit  Harris  V-15D.  1980 
4  unit  News  King,  rebuilt 
4  unit  Harris  V-15A,  1971 
4  unit  Color  King,  1966 
3  unit  Harris  V-22 
2  unit  Color  King  heatset,  1980 
2  unit  Goss  Urbanite  units  only 
Harris  2  color,  25x38"  sheetfed  press, 
$36,000 

Newman  &  Associates,  208  Nichols  Rd., 
Suite  229,  Kansas  City  MO  64112. 
(816)  756-3350  Telex  80-4294 


Tape  equipped  quarter-folder  for  SC  or 
Suburban  press,  completely  rebuilt  with 
26  inch  web.  $7300.00  exchange.  All 
cylinders  replated,  exchange.  Call 
Dauphin  Graphics  (717)  362-3243. 


GOSS  COMMUNITY  UNITS 

2- units  1977 

3- units  1974 
3-units  1972 
6-units  1970 

GOSS  FOLDERS 
2-SC  1972  40  and  50  HP 
2-Community  1974  6-web  capacity.  20 
and  25  HP 

Will  sell  individual  components.  Call  for 
installed  prices.  Offered  exclusively  by 
OFFSET  WEB  SALES.  INC 
73  N  SUNSET  DRIVE 
CAMANO  ISLAND  WA  98292 
(206)  387-0097 


GOSS  METRO,  4  units,  half  deck,  1973 
Urbanite,  6  units,  3/color  units 
Urbanite,  add  on  units.  3/color  units 
Suburban,  4  units  and  5  units 
SSC  Community,  21 V^”,  8  units 
SSC  Community.  4  units,  VOP 
SSC  Community,  4  units.  1977-82 
SC  Community.  7  units,  1969-76 
SC  Community.  4  units.  1976-77 
Community.  2  units,  1970 
SC,  SU,  Urbanite  folders  in  stock 
Community,  Urbanite  units  in  stock 
HARRIS  1650,  6  units,  excellent 
845,  several  presses 
V25:  6  units,  1972-74 
V15D,  2  units,  1979 
VI 5A,  8  units  and  6  units 
Add-on  Harris  units  and  folders 
Solna  Color  King,  4  units,  1981 
News  King  add-on  units 
ONE  Corp/Atlanta 

(404)  458-9351  Telex  700563 
Harris  1650 

6  units,  2: 1  double  folder  u  1975.  Press 
in  excellent  state  of  mechanical  repair. 
Located  at  40,000  circulation  daily, 
producing  superb  quality  work.  Will  con¬ 
sider  selling  individual  components  of 
this  press.  Available  August/September. 
Offered  exclusively  by: 

ONE  CORP 
ATLANTA  GA 

(404)  458-9351  Telex  700563 


REBUILT  URBANITE  UNITS 

1.  Individual  components  or  complete 
presses. 

2.  Units  are  stripped  down  to  the  side 
frames  and  restored  to  like  new  condi¬ 
tion. 

3.  Cost  is  approximately  half  of  replace¬ 
ment  price. 

4.  Exchange  program  available  to 
minimize  down  time. 

5.  Inquire  for  pictures  and  brochures. 
IPEC,  INC,  97  Marquardt  Drive.  Wheel¬ 
ing  IL  60090;  (312)  459-9700,  Telex 
20-6766. 


2  unit  1000  series  Suburban 
4  unit  1100  series  Suburban 
6  unit  Urbanite  press  complete  with  tri¬ 
color  unit  and  upper  former 
Urbanite  add-on  units— 1962 
Urbanite  Vt  folder 
Urbanite  folder— 1964 
JF12  Harris  folder  with  ouble  parallel. 
VI 5A  add-on  units  1975/76 
2  unit  News  King  with  Kj4 
4  unit  News  King  with  KJ6 
News  King  and  Daily  King  add-on  units 
KJ4  folder 

KJ6  folders— your  choice  of  3 
4  unit  Color  King— 1963 
Gregg  Imprinter  for  VI 5A 
Acumeter  Paster 

Offerred  exclusively  by; 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

PO  Box  15999 

Lenexa.  Kansas  66215 
(9 1 3)  492-9050  Telex  4-2362 


SIX  UNITS  HARRIS  V-15AJF-7  Folder. 
Four  units  64  Newsking.  $65M 
delivered  and  installed.  (818)  885- 
5995. 


URBANITE.  8  units,  22V*".  1965 
Urbanite.  10  units,  239/16".  2  3/C 
units.  1976 

Suburban,  14  units.  10<X)-1 100  series, 
4  folders,  all  or  part 
Harris.  845,  8  units,  1976 
Goss.  Mark  I,  add  on  22V4" 

Goss,  Mark  I,  21V^”,  4  units 
BELL-CAMP  INC 
465  Boulevard 
PO  Box  97 

Elmwood  Park  NJ  07407 
(201)  796-8442  Telex  130326 


10  UNITS  Goss  H.V..  2 1"  cut-off  x  36". 
two  folders  with  V*  fold,  5  Butler  #80  SE 
splicers.  Contact  H.  Rosenberg  A.C.; 
(716)  876-6410. 


WE  HAVE  IN  STORAGE;  Spare  parts  for 
Hoe,  Scott,  Goss  and  Wood  presses, 
offset  or  letter  press. 

1  Hoe  colormatic  folder 
3  to  2-22V*  cutoff 
12  unit  Goss  Mark  I  press 
Goss  Mark  I  add  on  units 
Goss  reels  and  pasters 
Goss  Mark  I  halfdecks 
1  double  Goss  2:1  folder-22 V*  cutoff 
Goss  Skip  Slitter 
Portable  ink  fountains 
Cline  reels  and  pasters 
Goss  single  width  balloons 
104A  counter  stackers 
Hoe  Skip  Slitters 

6  units  of  Urbanite,  folder  and  balloon 

12  Goss  digital  pasters 
Napp  manual  platemaking  systems 
Beach  platemaking  systems 
Capitol  roll-handling  equipment,  new  & 
used 

Heister  fork  lift,  40(X)  pounds 
Datsun40(X}  pounds,  paper  clamptruck 
Goss  Urbanite  quarter  folder 
Cole  quarter  folder 
Paper  roll  dollies 

We  have  or  can  get  what  you  need 
for  your  pressroom  or  maikoom. 

We  do  machinery  moving  and  erecting 
We  buy  printing  equipment. 
NORTHEAST  INDUSTRIES.  INC. 
(213)  256-4791 


WOOD  LITHOFLEX  DOUBLE  WIDTH 
offset  new^per  press,  22V*"  cutoff, 
running  at  66"  web  width.  72  inch  web 
width,  5  printing  units,  2  folders.  5 
RTP's.  Optional  oven  and  chills  for  co¬ 
ated  paper.  Ideal  for  daily  newspaper 
with  high  pagination.  Priced  reasonably. 
$500,000  or  best  offer.  Ipec 
Incorporated:  (312)  459-9700. 


WANTED  TO  BUY 


CHESHIRE  and  Phillipsburg  any  condi¬ 
tion.  Call  collect  Herb  (201)  289-7900. 
AMS.  1290  Central  Av,  Hillside  NJ 
07205. 


USED  EQUIPMENT  WANTED— we  are 
paying  top  value  for  used  Suburban 
Urbanite  Community  V-22  &  V-25  press 
units  and  folders.  Please  call;  (216) 

627-5511. _ 

GOSS  URBANITE  1000  Series  quarter 
folder.  Must  have  immediately.  (206) 
387-0097. 


•  IDAB  440  Counter  Stacker. 

•  Muller  227  Inserter, 

•  Signode  MLN2  or  MLN2A  Tying 
Machines.  Reply  to  Graphic  Manage¬ 
ment  Associates;  (617)  481-8562 


NEED  6  to8  units  Urbanite  and  Folder  in 
good  condition  built  after  1970.  Needed 
for  California  operation.  Call  Morris 
Newspaper  (Corporations  (912)  233- 
1281. 


SHERIDAN  48-P  or  72-P  inserter,  in 
operational  condition.  Reply  to  Box 
6777,  Editor  &  Publisher. 


EDITOR  &  PUBLISHER  for  May  19,  1984 


45 


EQUIPMENT  &  SUPPLIES 


WANTED  TO  BUY 


SHERIDAN  24P  INSERTER  wanted. 
Mayhill  Publications,  Knightstown, 
Indiana  (317)  345-5133. 


USED  MUELLER-MARTINI  inserting 
collator  in  good  condition.  Prefer  model 
227S  or  will  consider  model  227E.  Also 
good  condition  Signode  strap  tires,  pre¬ 
fer  model  MLN  2E  or  EE.  Call  Joe  Scar- 
uzzoat  the  Chrystal  Lake  Morning  Herald 
(815)  459-4040. 


WANT  MGD  (GOSS)  Image  III  (ter¬ 
minals)  and  Micro  and  Edit  Text  sys¬ 
tems.  Call  (312)  586-8800  extension 
391. 


WANTED  TO  BUY 

1  left  side  color  center  plus  two  or  more 
half  decks  for  Goss  Mark  II  press,  A82 
with  23  9/16  inch  cutoff.  Contact:  Terry 
E.  Sturgeon,  PO  Box  2168,  Grand 
Rapids  Ml  49501. 

HELP 

WANTED 


ACADEMIC 


ASSISTANT  PROFESSOR:  Tenure 
track,  begins  August  1984.  Teach  news- 
editorial  and  graphics/design  courses. 
PHD  with  strong  professional  experience 
preferred.  Deadline  June  4.  Write 
Edward  J.  Smith,  Texas  A  &  M  Univer¬ 
sity,  College  Station  TX  77843.  Texas  A 
&  M  is  and  equal  opportunity  through 
affirmative  action  employer. 


ASSISTANT/ASSOCIATE  PROFESSOR 
to  teach  Public  Affairs  Reporting  and 
Editing.  Masters  required,  doctors  pre¬ 
ferred.  Three  to  five  years  professional 
experience.  Salary  competitive;  job 
begins  9-1-84.  Send  letter,  resume  and 
references  to  Dr.  Marian  Nelson, 
Director,  School  of  Journalism  and 
Broadcasting,  Oklahoma  State  Univer¬ 
sity,  Stillwater  OK  74078.  OSU  is  an 
equal  opportunity/affirmative  action 
employer. 


JOURNALISM/PUBLIC  RELATIONS 
Assistant  Professor  of  Communication 
(tenure-track)  to  teach  in  broad-based 
department  offering  majors  in  mass 
communication,  public  relations,  and 
speech  communication.  Teach  courses 
in  print  journalism  and  public  relations 
(e.g.,  newswriting  and  reporting,  edit¬ 
ing,  community  and  press  relations, 
introduction  to  PR,  introduction  to  mass 
media),  and  serve  as  advisor  to 
university-student  newspaper.  Mini¬ 
mum  Master's  degree  in  Journalism  with 
professional  experience  in  journalism/ 
PR.  College-level  teaching  experience  is 
highly  desirable.  Salary:  Competitive. 
Begin:  September,  1984.  Submit  letter 
of  application,  vitae  and  references  by 
June  1,  to  John  P.  Foster,  Search  Com¬ 
mittee,  Department  of  Communication, 
Central  Washington  University,  Ellens- 
burg  WA  98926.  An  AA/EOE/Title  IX  em¬ 
ployer _ 

YOU  CAN  BET  ON 
E  &  P  CLASSIFIEDS... 

THE  UNIVERSITY  of  MISSOURI  seeks  a 
talented,  experiertced  writer  and  editor 
to  teach  advanced  writing  courses  and 
supervise  reporters  on  the  school's  daily 
newspaper.  Substantial  professional 
experience  required;  master's  degree 
preferred.  Send  letter,  resume  and 
names  of  references  to  George  Kennedy, 
Search  Committee  chairman.  School  of 
Journalism,  PO  Box  838,  Columbia  MO 
65205.  Women  and  minorities  are 
especially  encouraged  to  apply. 
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HELP  WANTED 


ACADEMIC 


To  expedite  your  questions, 
ciaims  and  payments  re¬ 
garding  ciassified  invoices 
piease  RETURN  YELLOW 
COPY  OF  THE  iNVOiCE 
WiTH  YOUR  PAYMENT.  This 
wiii  assure  proper  credit  to 
your  account. 


MISSISSIPPI  UNIVERSITY  for  Women's 
Division  of  Communication  anticipates  a 
fall,  1984  opening  for  a  professional 
newsperson  with  a  strong  commitment 
to  teaching  the  basics:  Newswriting, 
reporting  and  editing.  Advanced  degree 
preferable,  with  rank  and  salary  negoti¬ 
able.  Apply  to  William  Sorrels,  Gibbons 
Journalism  Chair,  Mississippi  University 
for  Women,  Columbus  MS  39701.  MUW 
is  an  equal  opportunity/affirmative 
action  employer. 


ADMINISTRATIVE 


HELP  WANTED 


ADMINISTRATIVE 


ASSISTANT  CONTROLLER-Daily  and 
Sunday  newspaper,  100,000  plus,  in 
Southeast  is  seeking  an  individual  to 
assist  in  all  phases  of  accounting.  Appro¬ 
priate  background  would  include  BA  in 
Accounting,  CPA  desirable  but  not 
necessary.  Opportunity  to  advance  to 
chief  financial  officer.  Excellent 
benefits.  Salary  open.  Reply  to  Box 
7452,  Editor  &  Publisher. 


SHOPPER  AND  COMMERCIAL  printing 
operation.  Zone  9,  needs  manager  with 
production  and  marketing  skills.  (801) 
355-1975.  Resume,  Box717,  Salt  Lake 
CityUT  84110. 


THE  ARIZONA  REPUBLIC/The  Phoenix 
Gazette  is  seeking  an  experienced  retail 
sales  manager.  Applicants  must  have 
strong  sales  and  motivational  skills. 
Some  travel  is  involved.  Lead  a  staff  of 
over  35  sales  and  management  per¬ 
sonnel.  Salary  in  mid-40s  with  MBO 
bonus  plan.  Send  resume  and  salary  his¬ 
tory  to  Jeffrey  C.  Haag,  Retail  Advertis¬ 
ing  Manager,  PO  Box  1950,  Phoenix  AZ 
85001  or  call  (602)  271-8556. 


TEXAS  PUBLISHER 
You'll  roll  up  the  sleeves,  get  your  hands 
dirty  running  this  small  daily.  Group 
management  lets  you  do  your  own  thing, 
but  is  there  when  you  need  it.  Applicants 
should  be  strong  on  sales,  cost  cutting. 
Must  know  what  makes  news  side  tick. 
Tough  enought  to  be  firm,  smart  enough 
to  be  diplomatic.  Salary  mid  $30's  with 
chance  to  grow.  Send  resume  to  Box 
7552,  Editor  &  Publisher. 


HELP  WANTED 


ADMINISTRATIVE 


Attention 

Classifieds 

Advertisers 


Due  to  the  Memorial 
Day  holiday,  May  28,  the 
deadline  for  Classified  ad¬ 
vertising  for  the  June  2nd 
issue  will  be  Friday,  May 
25,  at  2:00  p.m. 

Thank  you  for  your  co¬ 
operation. 


DIRECTOR  OF  ADVERTISING 
Worcester  County  Newspapers,  a  group 
Of  fourteen  publications  in  central  Mas- 
sachusets,  is  looking  for  an  individual 
with  experience  at  small  dailies,  weekl¬ 
ies,  TMC  and  specialty  publications  in  a 
competitive  enviroment.  If  you  can 
develop  large  accounts,  train  a  sales 
force  of  25  and  promote  among  others, 
call  John  Berger  at  (617)  832-5876  or 
write  25  Elm  St,  South  Bridge  MA 
01550. 


Publications  Management 

Apply  Your  Communications 
Expertise  With  A  Progressive 
Industry  Leader 

Our  prominent  organization  now  has  a  prestigious,  senior-level  post  available 
for  a  seasoned  Publications  Manager  who  desires  the  enriching  challenges 
only  a  progressive  industry  leader  can  provide. 

The  successful  candidate  will  possess  the  proven  ability  to  establish  and 
maintain  a  solid  working  relationship  with  book  publishers,  literary  agents, 
freelance  writers,  artists  and  photographers.  An  in-depth  understanding  of  the 
publishing  industry  and  current,  applicable  technological  developments  is 
essential.  In  addition,  the  results-oriented  professional  we  seek  will  supervise 
total  publications  activities;  provide  guidance  to  editorial  staff;  monitor  circula¬ 
tion  levels  and  trends:  and  coordinate  the  development  of  specialized  custom¬ 
er  incentive  programs. 

This  exceptional  opportunity  involves  developing  and  implementing  three 
distinct  business  plans  (or  our  major  consumer,  employee  and  retail  distribu¬ 
tor  publications.  These  full-range  plans  will  address  overall  revenue  goals, 
cost  control  guidelines,  the  improvement  of  operating  procedures  and  stra¬ 
tegic  magazine  advertising/promotional  programs. 

This  outstanding  position  is  based  in  the  upper-Midwestern  US  and  offers  an 
attractive  compensation  package  that  includes  a  generous  salary  and  superb 
benefits  program.  For  confidential  consideration,  please  forward  your  resume 
to: 

NAS  REPLY  SERVICE 

Dept.5de127-MA 

1056  Penobscot  Bldg.  •  Detroit,  Ml  48226 

An  Equal  Opportunity  Employer  MIF 
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HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
ADMINISTRATIVE 


HELP  WANTED 
CIRCULATION 


HELP  WANTED 
DATA  PROCESSING 


ASSISTANT 
CREDIT  MANAGER 

Fortune  500  publishing  company,  located  in  central  New 
Jersey,  has  an  immediate  need  for  an  Assistant  Credit  Mana¬ 
ger. 

Responsibilities  include  accounts  receivable,  collections 
administration,  credit  formulation,  and  training. 

The  successful  candidate  will  have  a  BA  in  Business 
Administration  (or  equivalent  experience)  with  at  least  5  years 
experience  in  credit  management;  publishing  industry 
experience  helpful.  The  individual  must  have  excellent  com¬ 
munication  skills  and  the  ability  to  analyze  financial  state¬ 
ments.  Knowledge  of  security  agreements,  credit  legislation 
and  bankruptcy  law  is  a  must. 

We  offer  a  competitive  salary  and  exceptional  benefits. 
Qualified  candidates  should  forward  a  detailed  resume 
including  salary  requirements  in  confidence  to: 

REGIONAL  PERSONNEL  MANAGER 
P.O.  Box  400 

Monmouth  Junction,  N.J.  08852 

Equal  Opportunity  Employer  M'F 


ADVERTISING 


ADVERTISING  DIRECTOR 
Growing  Jewish  weekly  in  New  Jersey, 
seeks  highly  experienced  individual  with 
a  proven  record  in  a  competitive  market 
who  will  be  responsible  for  all  aspects  of 
sales  including  hiring  and  training  of- 
staff,  plus  promotions.  Let's  talk.  Re¬ 
spond  with  resume  and  salary  history  to 
Box  7494,  Editor  &  Publisher. 


ADVERTISING  MANAGER,  major 
accounts.  Weekly  with  TMC.  Present 
manager  retiring.  Salary  open.  Refer¬ 
ences  required.  Send  breif  resume  to 
Paul  Barger,  Winslow  Mail.  Box  AW, 
Winslow  AZ  86047. 


ADVERTISING  MANAGER  for  six-day 
afternoon  daily  in  Zone  7.  20,000 
circulation  TMC.  Experience  necessary. 
Salary  with  bonus.  Write  giving  full 
resume  to  Box  7554,  Editor  &  Publisher. 


CLASSIFIED  ADVERTISING  MANAGER 
Head  classified  department  of  16. 
Running  7.2  million  lines  per  year  for 
leading  Southern  California  daily  news¬ 
paper.  Send  resume  to  Box  7481,  Editor 
&  Publisher. 


_ ADVERTISING _ 

KNOCKED  OUT  of  top  newspaper  man¬ 
agement?  As  the  largest  and  oldest 
religious  page  organization  in  the  coun¬ 
try  we  are  offering  a  permanent  sales 
position  to  a  self-motivated  person  will¬ 
ing  to  travel  Texas,  and  area,  usually  five 
days  a  week,  forty  weeks  yearly.  Our 
product  is  well  known  and  our  reputation 
good.  Excellent  opportunity  to  realize 
$35,000  plus  in  2-3  years.  Send  resume 
in  confidence  to  Box  7547,  Editor  & 
Publisher. 


MARKETING/SALES  DIRECTOR 
For  over  50,000  circulation  newspap¬ 
ers.  Responsible  for  sales  leadership,  all 
revenue  generation,  staff  motivation  and 
key  sales  presentations.  Supervise  top 
managers  and  staff  of  over  50  people. 
This  new  position  includes  directing  all 
sales  efforts  and  expanding  the  market¬ 
ing  dominance  of  this  Zone  2  publishing 
company. 

Proven  sales  managerial  record,  com¬ 
petitive  sales  experience,  marketing 
knowledge  including  marketing  research 
important.  Working  knowledge  of 
circulation  beneficial.  Good  salary, 
benefits  and  community.  Immediate 
opening.  Reply  to  Box  7536,  Editor  & 
Publisher. 


CIRCULATION  MANAGER 
The  candidate  we  are  seeking  is  an 
individual  who  possesses  a  high  level  of 
enthusiasm  and  thrives  on  motivation 
and  leadership  of  people.  Assume  full 
responsibility  for  training  district  man¬ 
agers;  carrier  promotion  design  and 
implementation;  and  maintenance  of 
outstanding  service.  Experience  is  a  fac¬ 
tor,  but  performance  ability  is  more 
important.  College  degree  preferred.  We 
are  a  medium  sized  AM  daily  in  a  com¬ 
petitive  Zone  2  market.  Salary  and 
incentive  to  $30M,  plus  excellent  bene¬ 
fit  package.  Send  resume  and  letter 
explaining  your  strong  and  weak  points 
to  Box  7451,  Editor  &  Publisher. 


CIRCULATION  MANAGER  Zone  6  Met¬ 
ro,  all  adult,  needs  aggressive  motivator. 
Supervise  full  staff  oTnome  deliver  and 
single  copy  operations.  Enthusiastic  and 
hard  working  necessary.  Box  7465,  Edi¬ 
tor  &  Publisher. 


CIRCULATION  MANAGER 
Rapidly  growing  newspaper  group  is 
seeking  an  aggressive  sales  oriented 
circulation  manager  for  daily  and  weekly 
publication.  Responsibilities  include 
managing,  training  and  motivating  dis¬ 
trict  manager  staff,  planning  and 
supervising  promotions  and  directing 
home  delivery/carrier  system  and  single 
copy  sales.  Must  have  strong  com¬ 
munication  skills  and  proven  leadership 
abilities  both  in  the  field  as  well  as  the 
office.  Career  opportunity  in  excellent 
area  for  growth  minded  individual  will¬ 
ing  to  give  110%  and  gain  even  more. 
Send  resume  and  salary  history  to  Shaw 
Free  Press  Newspaper  Group,  250  Wil¬ 
liams  Rd,  Carpentersville  IL  60110. 


CIRCULATION  MANAGER  wanted  for 
5,500  daily.  Zone  5.  Must  have 
experience  in  carrier,  motor  route,  mail- 
room  supervision,  etc.  Promotion 
minded,  enthusiastic  and  hard  working. 
If  you  fit  the  bill  send  resume  and  salary 
requirements  to:  Box  7553,  Editor  i 
Publisher. 


CIRCULATION  SALES  MANAGER  High 
energy  motivation  with  a  documented 
track  record  to  take  charge  of 
telemarketing,  crewing,  contests  and 
over-all  circulation  developments  for  a 
newly  reorganized  30,000  daily  in  a 
booming  state  capital.  Write  Publisher, 
The  Bismarck  Tribune,  PO  Box  1498, 
Bismarck  ND  58501. 


FAST  GROWING  newspaper  needs  an 
aggressive  circulation  promotion/sales 
manager.  Right  individual  will  be  crea¬ 
tive  yet  well  organized  and  detail  con- 
sious.  Solid  opportunity  for  energetic 
individual  with  positive  attitude  and  pro¬ 
ven  abilities.  Salary  in  the  low  20K  range 
with  commission  incentives.  Send 
resume  to  Las  Vegas  Review  Journal, 
Attention  Circulation  Director,  PO  Box 
70,  Las  Vegas  NV  89125-0070.  An 
equal  opportunity  employer. 


SINGLE  COPY  manager  in  Zone  2.  Sal¬ 
ary  in  high  $20's  with  good  benefits  and 
excellent  advancement  opportunity. 
Must  be  aggressive  in  single  copy  sales. 
Background  in  union  enviioment  and 
five  years  experience.  Box  7540,  Editor 
&  Publisher. 


Address  your  reply  to  the  box 
number  in  the  ad,  do  Editor  & 
Publisher,  575  Lexington  Av, 
New  York,  NY  10022.  Please  be 
selective  in  the  number  of  clips 
submitted  in  response  to  an 
ad.  Include  only  material 
which  can  be  forwarded  in  a 
large  manila  envelope. 


SYSTEMS  DIRECTOR 
Zone  2  newspaper  accepting  applica¬ 
tions  for  systems  director.  Will  be 
responsible  for  ali  in-house  dataprocess- 
ing  systems.  Qualified  candidate  should 
have  a  degree  in  computer  science  or 
equivalent,  and  an  extensive  back¬ 
ground  in  newspaper  business  and  pro¬ 
duction  computer  systems.  The  position 
requires  an  individual  with  excellent 
communication  skills  and  proven  leader¬ 
ship  ability.  Send  current  resume  and 
salary  history  alone  with  expected  salary 
range  to  Box  7545,  Editor  &  Publisher. 


EDITORIAL 


ASSISTANT  managing  editor-reporter. 
Prize  winning  twice-weekly  Chicago  sub¬ 
urban  newspaper  group.  Need  creative, 
demanding  leader  with  strong  reporting 
background.  Must  get  most  from  4-5 
person  staff.  Several  adjacent  markets. 
Will  consider  only  a  few  ^rs  experience 
if  you  have  "if  .  Send  resumes,  clip¬ 
pings  to:  Todd  Wessell,  Journal.  13/5 
Oakton  St,  Des  Plaines  IL  60018. 


ASSISTANT  FINACIAL  EDITOR 
Must  be  experienced  copy  editor  with 
strong  interest  in  financial  news  and 
high  energy  level  who  likes  to  help  staff 
compete.  Also  financial  reporter  with 
metro  experience.  Write  to  George  Dis- 
singer,  PO  Box  191,  San  Diego  CA 
92112. 


COPY  EDITOR  for  future  opening  on  Fea¬ 
tures  desk.  Layout  skills  important;  edit¬ 
ing  experience  is  a  must.  Send  resume, 
samples  and  salary  history  to  Diana 
Faherty,  Features  Editor,  Gazette  Tele¬ 
graph.  PO  Box  1779,  Colorado  Springs 
CO  80901. 


COLLEGETOWN  22,000  PM  seeks  copy 
editor  with  stro  'g  layout,  headline  writ¬ 
ing  and  copy  editing  skills.  Some  night 
work.  One  year  desk  experience  or  2-3 
years  reporting  experience  preferred. 
Send  resume,  samples  to;  Personnel 
Department,  Centre  Daily  Times  (a 
Knight-Ridder  newspaper),  PO  Box  89, 
State  College  PA  16804. 


CITY  EDITOR 

19,000  AM  in  Maine's  capital  city  seek¬ 
ing  bright,  aggressive  city  editor  who  can 
direct  strong  repprting  staff.  Need  some¬ 
one  strong  on  writing  and  layout  who  can 
help  develop  in-depth  local  news  and 
state  government  coverage  beyond  the 
routine.  We  want  someone  with  good  su¬ 
pervisory  skills  and  desire  for  top  quality 
work.  Reply  Scott  Gibson,  Kennebec 
Journal,  274  Western  Av,  Augusta  ME 

04330. _ 

CREATIVE  EDITOR  for  anglo-Jewish 
weekly,  northern  New  Jersey.  Ability  to 
develop  cover  stories,  special  features, 
and  coordinate  expanding  staff.  Layout 
knowledge.  Strong  communal 
involvement.  Send  resume,  by-lined 
clips  and  salary  requirements  (con¬ 
fidentiality  respected)  to  Box  7537,  Edi¬ 
tor  &  Publisher. 

CONNECTICUT  newspaper  seeking  a 
sports  reporter.  Experience  not  required. 
Strong  academic  credentials  are  a  plus. 
Please  send  resume  to  Box  7549.  Editor 
&  Publisher. 


COPY  WRITER/SPECIAL 
PROJECTS  COORDINATOR 
Are  you  creative?  A  self  starter?  Reliable? 
Able  to  handle  10  things  with  one  hand 
behind  your  back?  If  you  are,  and  have 
experience  as  a  copy  writer,  we  want  to 
talk  with  you.  We  need  someone  to  write 
copy  for  our  in-house  agency  materials 
and  coordinate  company  special  pro¬ 
jects.  If  you  think  this  position  sounds 
just  like  you.  let's  hear  from  you.  Send  a 
resume,  a  cover  letter  telling  us  why  you 
are  "the  one",  some  samples  of  you’re 
writing  and  salary  requirements  to:  Box 
7551,  Editor  4  Publisher. 
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CLASSIFIED 
OUTSIDE  SALES 
MANAGER 

The  exciting  successes  enjoyed  by  our 
outside  sales  team  during  1984  have 
necessitated  our  seeking  an  additional 
Outside  Sales  Manager  to  assume 
responsibility  for  maximizing  our  anti¬ 
cipated  future  growth  potential. 

This  excellent  opportuniW  at  the  San 
Francisco  Chronicle  and  San  Francisco 
Examiner  will  suit  an  experienced  career 
minded  individual  with  a  keen  interest  in 
training,  motivating,  and  the  total 
development  of  salespeople. 

You'll  need  at  least  3  years  experience  in 
managing  people  and  a  track  record  that 
commands  a  substantial  salary  plus  our 
generous  relocation  benefits  package. 
For  immediate  consideration  please 
send  your  resume  to  Paul  K.  Philips,  San 
Francisco  Newspaper  Agency,  925  Mis¬ 
sion  St.,  San  Francisco  CA  94103. 

Equal  Opportunity  Employer  M/F 


"SHOPPER"  CAREERS 

Please  send  resume  with  $  history  tO: 
Multi-Media,  7616  Lindley  Av,  Reseda 
CA  91335.  Or  leave  day  and  night  #s  at 
(213)  344-7177. _ 


ARTIGRAPHICS 


NEWSPAPER  ARTIST  with  degree  and 
2-3  years  experience  or  comparable  re¬ 
lated  experience-circulation  15,000- 
must  be  sales  oriented.  Send  resume  to 
Box  7558,  Editor  4  Publisher.  All  ap¬ 
plications  confidential 


STAFF  ARTIST 

Major  metro  in  Zone  5  is  seeking 
experienced  cartographer  and  also  and 
imaginative  illustrator,  designer  who  can 
perform  under  deadline  pressure  in  a 
highly  competitive  market.  Excellent 
salary,  fringes.  Send  resumes  to;  John 
Nocita,  Art  Director,  401  N.  Wabash, 
Chicago  IL  60611. 


EDITOR  &  PUBLISHER  for  May  19,  1984 


HELP  WANTED 


EDITORIAL 


COPY  DESK  Intern  for  Bay  Area  PM  dai¬ 
ly.  Desk,  VDT  experience  preferred, 
^nd  resume,  clips  to  Chris  Campos, 
Daily  Review,  PO  Box  5050,  Hayward  CA 
94540.  Immediate  opening. 


COMMUNITY  NEWSPAPER  in  Zone  9 
seeks  imaginative,  hard  working  sports 
editor  to  cover  variety  of  youth  sports 
programs,  three  high  schools,  major  uni¬ 
versity  and  community  college;  direct 
stringers  and  photographers;  do  layout, 
heads,  etc.  Three  years  experience  pre¬ 
ferred.  ^nd  resume  to  Box  75 12,  Editor 
&  Publisher. 


ENTRY  LEVEL  EDITORIAL  staff 
position,  generalist,  open  on  Catholic 
weekly  in  Zone  3.  Excellent  opportunity 
for  recent  or  May  journalism  school 
graduate.  Layout,  headline  writing,  use 
of  35mm  camera  essential.  Must  have 
auto.  Salary  $13,000-$15,000 
depending  on  skills.  Begin  Thursday, 
August  2.  Send  resume  and  cover  letter 
to  Box  7496,  Editor  &  Publisher. 


EDUCATIONAL  WRITER 
THE  COLUMBIAN 
47,000  daily 
Vancouver,  Wash. 

We've  identified  education  as  one  of  our 
top  priorities  and  are  now  looking  for  a 
seasoned  reporter  to  cover  ten  local 
school  districts,  one  junior  college  and  a 
few  private  schools.  Work  in  a  modern 
newsroom  and  benefit  from  quality  edit¬ 
ing  staff  on  an  independently  owned 
newspaper  that  is  committed  to 
excellence.  Live  near  Columbia  River 
across  from  Portland,  Oregon  and  one 
hour  from  mountains  and  ocean 
beaches.  You  should  understand  educa¬ 
tional  issues  and  have  spent  at  least  two 
years  reporting  on  that.  $377-$425  a 
week  to  start,  depending  on  experience 
plus  full  benefits  including  27  paid  days 
off  annually,  paid  medical,  dental,  life, 
LTD,  and  employee  stock  ownership 
plan.  To  apply,  please  send  cover  letter, 
resume,  and  approximately  six  clips  to: 
Ann  Michael,  The  Columbian,  PO  Box 
180,  Vancouver,  WA  98666. Equal 
_ opportunity  employer. 


EDITORIAL  ASSISTANT 
To  help  produce  a  monthly  trade 
publication.  Job  requires  strong  gram¬ 
matical  skills,  and  experience  in  news¬ 
paper  and  magazine  reporting,  writing, 
editing,  and  proof  reading.  Technical 
knowledge  helpful  but  editorial  ability 
far  more  important.  Ideal  entry  level 
position  with  growth  potential.  Located 
10  miles  south  of  Sun  Valley,  Idaho. 
Send  resume  and  writing  samples  to; 
Pam  Waite,  Commtek  Publishing  Com¬ 
pany,  Box  1048V,  Hailey,  ID  83333. 


EDITOR 

Medium-sized  daily  offers  excellent 
career  opportunity.  Candidates  should 
be  able  to  demonstrate  solid  experience 
and  ability  in  hard  hitting  but  respons¬ 
ible  journalism,  inspiring  leadership, 
and  training.  Zone  5.  Send  resume  to 
Box  7471,  Editor  &  Publisher. 


EDITOR 

Must  be  experienced. lOM  county  seat 
weekly-competitive  Sun  Valley  Idaho 
area  paper  averages  80  tab  pages.  If  you 
can  handle  staff  of  five,  edit  tightly,  write 
crisp  headline,  make  imaginative  news 
assignment,  do  layout  and  supervise 
makeup,  meet  tight  deadline,  we  have 
good  paying  position  open.  All  benefits 
paid  by  company.  Send  full  resume, 
clips  and  references  to:  Gordon  Glas- 
man.  Publisher,  Wood  River  Journal,  c/o 
PO  Box  468,  Jerome  ID  83338. 

ENTERTAINMENT  REPORTER/Editor 
wanted  for  general  interest  weekly  in 
Santa  Cruz,  California.  Ideal  location, 
managment  opportunity  for  person  with 
at  least  one  year  experience.  Send 
resume  and  clips  to  GT,  PO  Box  1139, 
Santa  Cruz,  CA  95061. 


HELP  WANTED 


EDITORIAL 


EDITORIAL  WRITER 
Zone  9  daily  of  150,000  plus  is  looking 
for  a  skillful  generalist  prepared  to  write 
editorials  in  the  mood  of  enlightened 
conservatism.  We  are  right  of  center  but 
not  predictably  so.  We  want  someone 
who  thinks  clearly  in  addition  to  writing 
well.  Good  salary  and  benefits  for  the 
right  (no  pun)  person.  Replies  con¬ 
fidential.  Send  resumes  and  salary  re¬ 
quirements  to  Box  7059,  Editor  &  Pub¬ 
lisher. 


EDITOR  needed  for  small  weekly  in 
interesting  locale  and  competitive  mar¬ 
ket  of  Zone  3.  Must  have  experience, 
camera  and  car.  Send  clips,  resume,  let¬ 
ter  and  salary  requirements  to  Box 
7510,  Editor  &  Publisher. 


EDITOR  FOR  DAILY  news  service  dis¬ 
tributed  to  the  American  Republics  by 
the  U.S.  government.  Six  years 
experience  as  journalist  required.  Must 
have  excellent  working  knowledge  of 
Spanish.  Salary  in  mid  to  upper  $30's. 
Send  SF171  (standand  government 
application  form)  to  U.S.  Information 
Agency,  M/PDP,  Room  518,  301  4th  St 
SW,  Washington  DC  20547.  Note 
announcement  number  PDP-209-84  on 
application.  Must  be  received  by  June  5. 
USIA  is  an  equal  opportunity  employer. 


EDITOR  naval  audit  service,  northeast 
region  Camden  NJ.  Our  audit  reports 
present  interesting,  complex,  and  poten¬ 
tially  controversial  audit  findings  that 
can  bring  great  improvement  in  Navy 
operations  and  save  millions  of  dollars. 
But  before  our  audit  work  can  generate 
results,  our  reports  must  clearly  describe 
management  problems,  and  convince 
decision  makers  that  our  recommenda¬ 
tions  should  be  adopted.  We  have  an 
opening  for  an  editor  who  can  (1) 
organize  information  gathered  during 
audits  into  convincing  and  logical  pre¬ 
sentations,  and  (2)  translate  the  jargons 
of  various  technical  fields  into  "just 
plain  English"  without  distorting  the 
meaning.  We  aspire  to  the  highest  jour¬ 
nalistic  standards  for  objectivity,  clarity, 
and  accura^.  Starting  civil  service  sal¬ 
ary  $21,066;  near-term  promotion 
potential  to  $25,489;  long  term  oppor¬ 
tunity  for  higher  salaries.  To  obtain  an 
application  form  call  (609)  757-5180 


REPORTER 

$35,000-$40,000 

The  weekly  STAR  is  seeking  an  aggres¬ 
sive,  experienced  reporter  for  its  head 
office  in  Tarrytown,  New  York.  The  right 
candidate  must  be  an  excellent  writer 
and  be  eager  to  travel  on  a  moment’s 
notice.  5  years  experience  on  a  daily 
newspaper  with  a  circulation  of 
200,000 -F  is  a  must.  DO  NOT  CALL. 
Send  resumes. 

Personnel  Director 
STAR 

660  White  Plains  Road 
Tarrytown  NY  10591 


FAST-GROWING,  FLORIDA  daily  seek¬ 
ing  copy  editor,  assistant  city  editor  and 
executive  sports  editor.  If  you  are  strong 
in  any  of  these  areas  and  ready  to  grow 
with  us,  send  resume  and  clips  to  Box 
7495,  Editor  &  Publisher. 


GENERAL  ASSIGNMENT  REPORTER 
for  small  North  Alabama  daily. 
Immediate  openings  for  experienced 
writer  willing  to  “do  it  all"  on  quality 
publication.  Basic  photographic  knowl¬ 
edge  helpful,  must  be  fast  accurate  writ¬ 
er  with  VDT  experience.  Good  benefits, 
salary  commensurate  with  experience, 
excellent  opportunity  for  advancement. 
Send  resume,  non-returnable  clips  and 
salary  requirments  to  Bob  Bryan,  Editor- 
in-Chief,  The  Cullman  Times,  300  4th 
Ave  SE,  Culiman  AL  35055. 


HELP  WANTED 


EDITORIAL 


"HOW  TO  GET  HIRED  IN  JOURNAL¬ 
ISM”  For  information,  write:  Northwest 
Marketing  Limited,  Box  3658-J,  Lacey 
WA  98503. 


INVESTOR'S  DAILY,  America’s  Busi¬ 
ness  Newspaper,  is  seeking  experienced 
financial  journalists  with  daily 
experience  for  its  Los  Angeles,  N.  Y.  and 
Washington  offices. 

Send  resumes  &  clips  to  Maryanne 
McNellis,  Editor,  Investor’s  Daily,  P.O. 
Box  24559,  Los  Angeles,  CA  90(324 


MANAGING  EDITOR 
Join  one  of  New  Jersey’s  most  pre¬ 
stigious  weekly  newspapers.  The  Some¬ 
rset  Messenger-Gazettefd  a  managment 
level.  We  are  looking  for  someone  with 
grassroots  news  savvy  and  the  ability  to 
work  with  and  lead  people.  Send  resume 
in  confidence  to:  Editor,  The  Gazette, 
PO  Box  699,  Somerville  NJ  08876. 


MANAGING  EDITOR 
Denver,  10  year  old  metro  weekly, 
53,000  circulation,  needs  strong  pro¬ 
fessional  with  2-5  years  experience  to 
direct  staff  of  3.  An  original  thinker  with 
a  strong  news  background  is  what  we 
need  to  continue  our  tradition  of  scoop¬ 
ing  the  dailies!  Send  resume  and  editing 
examples  to:  Publisher,  Up  The  Creek, 
2038  S  Pontiac  Way,  Denver  CO  80224. 


NEWS  EDITOR-reporter  for  award  winn¬ 
ing  South  Carolina  semi-weekly.  Must 
make  up  front  page  and  run  a  sharp  news 
department.  7800  circulation.  Modern 
offset  plant.  Lovely  area  in  the  foothills 
of  the  Smokies.  Send  complete  resume 
with  salary  requirements  confidentially. 
Box  7528,  Editor  &  Publisher. 


NEWS  EDITOR-lf  you  enjoy  designing 
easy-to-read  news  pages,  polishing  good 
news  stories  into  gems  and  coordinating 
the  work  of  reporters  and  photographers, 
we  have  the  ideal  job  tor  you .  Write  or  call 
Jack  Morris,  Managing  Editor,  The  Daily 
Union,  Box  129,  Junction  City  KS 
66441.  (913)  762-5000. 


NEWS  EDITORS  for  videotex!  company 
in  Connecticut.  Background  in  business 
or  sports  particularly  helpful.  Resumes 
to:  Gail  Lee,  Comtex  Scientific  Corp, 
850  3rd  Ave,  New  York  NY  10022. 


NEWS  EDITOR  for  AFTERNOON  DAILY 
in  Zone  7.  Must  have  active  news  back¬ 
ground,  know  photography.  Three  pub 
lications.  Staff  of  five.  Send  applicatior 
to  Box  7555,  Editor  &  Publisher. 


REPORTER  to  train  for  News  Editor  on 
small,  exclusive  Sun  Belt  daily.  Clips  to 
Box  7542,  Editor  &  Publisher. 


REPORTER  with  energy,  ideas  and  4  to  7 
years  of  proven  ability.  Must  be 
enterprising  and  ready  to  work  on  special 
assignments  across  a  broad  range  of  sub¬ 
jects  as  well  as  cover,  in  depth,  a  state- 
level  beat.  We’re  a  growing,  120,000- 
plus  Zone  2  daily  with  a  commitment  to 
qualityand  public  service.  Send  resume, 
clips,  references  to  Box  7531,  Editor  & 
Publisher. 


REPORTER  for  nation’s  largest  daily  law 
newspaper.  Must  have  strong  back¬ 
ground  in  journalism  and  law.  Good  pay¬ 
ing  and  benefits.  Send  resume  and  clips 
to  Editorial  Department,  Los  Angeles 
Daily  Journal,  210  S  Spring  St,  Los 
Angeles  CA  90054. 

SOLID  EDITOR 

Desk  person  who  knows  good  writing  and 
can  teach  young  staffers  what  it  is.  We 
are  a  44,000  AM  in  the  Upper  Midwest, 
one  of  the  best  in  the  state  and  Gannett. 
Editing  skills  must  include  headline 
writing,  layout  and  speed.  No  rookies, 
please.  Must  be  firm,  but  fair.  Must  get 
excited  about  hard  news.  Give  salary 
requirement.  Box  7516,  Editor  &  Pub¬ 
lisher. 


HELP  WANTED 


EDITORIAL 


EDITOR  WHO  CARES 
about 
QUALITY, 
about 

TECHNOLOGY 

Time  Inc.'s  Editorial  Technolo¬ 
gy  Group  needs  a  few 
extraordinary  editors  with  an 
affinity  for  technology  to  serve 
as  SYSTEM  EDITORS. 

These  key  staffers  will  learn  all 
there  is  to  know  about  the  Sll 
and  related  systems.  They  will 
serve  as  advisors  and 
troubleshooters  to  the  editors, 
writers  and  researchers  of  Time 
Inc.'s  magazines,  its  News  Serv¬ 
ice  and  Library  as  these 
operations  computerize.  They 
will  represent  the  interests  of 
these  units  as  the  company 
continues  to  develop  its  editorial 
and  production  systems. 

Solid  editing  experience  a 
must.  Experience  with  the  Sll 
systems  would  be  most  helpful. 
High  ideals,  intelligence, 
energy,  enthusiasm  and  deep 
dedication  to  helping  other  edi¬ 
tors  break  through  the  hi-tech 
barrier  will  be  the  secret  to  suc- 


Please  send  your  resume  and 
clips  (even  old  ones)  to  Don  Sid- 
er,  director  of  editorial 
operaions.  Editorial  Technolo¬ 
gy  Group,  Time  &  Life  Bldg. 
Rockefeller  Center,  New  York 
10020. 


YOU  CAN 
BET  ON 


CLASSIFIEDS  .  .  . 


TWO  OPENINGS  on  a  progressive. 
13,000-circulation  daily  in  northeastern 
Oregon.  Western  applicants  preferred. 

1 .  Reporter  to  cover  county  government, 
Indian  tribal  government  and  some 
police  news. 

2.  Experienced  journalist  to  fill  a  new 
bureau  cheif  position  In  3-reporter 
bureau  in  a  fast  growing  farm  communi¬ 
ty- 

Send  letters,  resumes,  examples  of  work 
to:  Editor  Mike  Forrester,  East  Orego¬ 
nian,  PO  Box  1089,  Pendleton  OR 

97801.  (503)  276-2211 _ 

TOLEDO  BLADE 

Seeking  librarian  to  perform  professional 
library  activities  including  general  refer¬ 
ence,  marking,  clipping  and  filing,  and 
also  assist  in  development  of  automated 
system.  An  MLS  with  daily  newspaper 
library  experience  is  preferred.  Send 
resume  to  William  Day,  Assistant  Man¬ 
aging  Editor.  The  Blade,  541  Superior 
St,  Toledo  OH  43660-0300. 


EDITOR  &  PUBLISHER  for  May  19,  1984 


HELP  WANTED 


EDITORIAL 


QUALITY  JOURNALISTS 

The  Seattle  Times,  winner  of  many  of  the 
most  prestigious  national  newspaper 
awards  in  1984,  including  a  Pulitzer 
Prize,  is  seeking  experienced  and 
talented  journalists. 

We  anticipate  only  a  few  openings  during 
the  remainder  of  the  year  —  virtually  all 
of  them  for  news  and  feature  copy  editors 
and  assistant  copy  editors  —  and  we  will 
hire  only  the  very  best. 

We  are  looking  for  copy  editors  who  are 
highly  prized  by  their  newspapers,  but 
who  are  seeking  a  bigger  challenge  — 
the  challenge  of  helping  a  very  good 
newspaper  become  great. 

We  are  looking  for  assistant  city  editors 
who  combine  first  rate  story  editing  skills 
with  demonstrated  supervisory  know¬ 
how. 


We  expect  all  applicants  to  have  energy, 
ideas,  at  least  5  years  of  proven  ability 
and  a  desire  to  join  in  our  commitment  to 
excellence. 

We  offer  challenging  work  in  one  of  the 
country's  most  livable  regions,  excellent 
pay  and  benefits  and  aggressive  editorial 
leadership. 

All  contracts  will  be  considered  con¬ 
fidential.  Inquiries  include  a  concise 
resume,  a  letter describingyourinterests 
and  goals  and  samples  of  recent  wcrk 
(copies,  samples  can  not  be  returned). 

No  phone  calls,  please.  Each  applicant 
will  receive  a  written  response.  Send 
information  to  R.C.  Follett,  The  Seattle 
Times,  PO  Box  70,  Seattle  WA  98111. 
An  equal  opportunity  employer  M/F/H. 

REPORTER 

Major  national  newsletter  publisher  in 
San  Francisco  Bay  area  is  expanding.  We 
need  experienced  reporter  willing  and 
able  to  learn  and  report  on  the  real  estate 
financing  market.  You  must  be  a  self 
starter,  capable  of  discovering  stories, 
following  leads  and  researching  the  facts 
by  telephone.  You  should  beable  to  learn 
to  write  newsletter  style.  Salary  range 
$24K  to  $36K.  Send  resume  to: 

Personnel  Department  E 
Krittenden  Publishing,  Inc. 

Box  1150 
Novato  CA  94948 

WASHINGTON,  D.C 
Newspaper  group  has  opening  for 
experienced  reporter  in  its  Washington 
news  bureau.  Resume  and  clips  to:  Edi¬ 
tor,  PO  Box  7608,  Washington  DC 
20044. 


daily  in  southern  Idaho,  is  looking  for  a 
desk  editor  as  an  addition  to  its  3-person 
universal  desk.  Applicants  should  have 
superior  editing,  headline  writing  and 
layout  skills  and  be  familiar  with  all 
phases  of  modern  newspaper  layout  and 
graphics.  Entry-level  applicants  consid¬ 
ered.  Send  complete  resume,  references 
and  tearsheets  to  Steven  Hartgen,  Man¬ 
aging  Editor,  Box  548,  Twin  Falls  ID 

83301. _ 

WRITER/ARCHITECHTURE 
AND  INTERIOR  DESIGN 
SOUTHERN  LIVING  MAGAZINE 
Do  you  have  a  strong  interest  or  pro¬ 
fessional  training  in  residential  design? 

Do  you  have  professional  writing 
experience  with  a  newspaper  or 
magazine?  Would  you  relocate  to  Birm¬ 
ingham?  Would  you  be  willing  to  travel 
across  the  South  a  minimum  of  one  week 
a  month?  If  you  can  answer  yes  to  ALL 
these  questions,  send  a  resume,  at  least 
five  examples  of  your  writing,  and  a 
stamped  self  addressed  envelope  to: 

Louis  Joyner,  SOUTHERN  LIVING 
Magazine,  Box  523,  Birmingham  AL 
35201. 

EDITOR  &  PUBLISHER  for  May  19,  1984 


HELP  WANTED 


EDITORIAL 


WRITER/EDITOR  AVIATION 
Associate  editor  aviation  publication. 
Write  news,  news  features  on  business 
and  commuter  aviation,  civil  helicop¬ 
ters.  Competent  writer,  photographer,  li¬ 
censed  and  active  pilot;  En^ish  skills. 
Travel.  Send  resume  and  published  writ¬ 
ing  samples  to  Aviation,  PO  Box  277, 
Midland  Park,  NJ  07432.  Good  salary 
and  fringes. 


WRITER/EDITOR 

Staff  writer  needed  for  leading  health 
and  fitness  magazine.  Great  growth  op¬ 
portunity  for  talented,  ambitious  person 
with  solid  feature-writing  experience. 
This  is  an  exciting  position  with  one  of 
America;s  most  dynamic  publishers, 
Rodale  Press.  Relocate  to  pleasant  area 
in  Pennsylvania,  one  hour  from  Phila¬ 
delphia,  two  hours  from  NYC.  Send  best 
samples,  resume,  salary  requirements 
to;  Johm  Feltman,  Managing  Editor,  Pre¬ 
vention,  33  E.  Minor  St.,  tmmaus,  PA 
18049. 

EOE-M/F 


MARKETING 


HELP  WANTED 


WRITER/REPORTER 
Fast-growing  alternative  newsweekly 
seeks  aggressive,  energetic  writer/ 
reporter.  Opportunity  to  develop 
investigative  and  general  interest 
pieces.  We  emphasize  local  coverage 
and  are  looking  for  a  self-starter  and 
first-rate  writer.  Send  resume  and  clips 
to  Deborah  Norton,  Worcester  Magazine, 
PO  Box  1000,  Worcester  MA  01614. 


MARKETING 


AN  EXCELLENT  position  with  a  well 
established  daily  in  an  exciting  top  50 
market.  Individual  will  work  in  the  realm 
of  the  total  newspaper,  and  with  high- 
level  executives  and  major  clients.  Must 
have  a  strong  background  in  the  writing 
of  copy  for  both  promotion  and  advertis¬ 
ing  sales  development  for  dissemination 
in  print,  a.'v  presentation  and  broadcast. 
Must  have  an  understanding  of  research 
data  and  their  intergration  into  per¬ 
suasive  copy.  A  good  sense  of  graphic 
design  and  an  understanding  of  produc¬ 
tion  IS  also  disirable.  Must  have  initiative 
and  self  drive.  Must  be  ojectives  orien¬ 
tated.  Send  resume,  including  salary  re¬ 
quirements,  in  confidence  to  Box  7520, 
Editor  &  Publisher. 


HELP  WANTED 


LIBRARIAN 

Florida's  best  newspapers  are  seeking  a 
night  assistant  librarian-an  experienced 
professional  who  can  supervise  a  night 
staff  in  indexing,  reference  senrices  and 
cataloging  and  who  can  aid  in  future 
planning  and  development  of  on-line 
data  base.  We  believe  a  news  library  is 
more  than  a  room  full  of  clips  and 
photos.  It's  a  dynamic  data  base 
designed  to  meet  the  needs  of  an  edito¬ 
rial  staff. 

Daily  newspaper  library  experience  and 
leadership  skills  are  required.  MLS 
degree  and  knowledge  of  electronic  stor¬ 
age  and  retrieval  systems  are  desrable. 
Send  complete  resume  including  salary 
history  telling  us  why  you  should  have 
this  highly  desirable  job  to: 

James  Scofield 
Chief  Librarian 
St.  Petersberg  Times 
&  Evening  Independent 
PO  Box  1 1 2 1 ,  St.  Petersberg  FL  3373 1 
EOE  M/F 


MARKETING 


l^Larketing 
Technical  Support 

Atex,  the  leading  supplier  of  front  end  publishing  systems,  has  been  advancing 
the  text  processing  industry  since  our  founding  in  1973.  In  1981,  Atex  merged 
its  resources  with  those  of  Eastman  Kodak  and  is  now  creating  the  next 
generation  of  publications  systems  using  sophisticated  computer  and  electronic 
technology.  Our  customers  include  some  of  the  largest,  most  prestigious 
newspaper  and  magazine  publishers,  legal  Firms,  and  corporations  in  the  world. 
To  help  fulfill  our  commitment,  we  are  looking  for  dedicated  professionals 
for  the  following  position  in  our  nationwide  regional  offices: 


Atex's  national  Applications  organization  has  excellent  opportunities  to 
provide  technical  pre-sale  and  system  installation  support.  Applications 
Specialists  write  systems  specifications,  prepare  installation  guidelines,  work 
on  site  with  a  customer  to  meet  installation  milestones,  and  participate  in 
project  management. 

The  following  is  required: 

•  A  good  understanding  of  computerized  text  processing  and/or  composition 
systems. 

•  E  xcellent  customer  relations  skills  that  can  also  work  well  with  Atex  sales/ 
marketing  and  technical  personnel. 

•  Production  experience  in  newspapers,  magazines,  or  technical  publications. 

•  Proven  skills  in  problem  solving  and  technical  support. 

•  A  willingness  to  travel. 


The  future  of  electronic  publishing  is  at  Atex.  Join  the  leader.  Please  send 
resumes  to: 

Grant  Keith  I 

Depait^ent  7 1 0 
32  Wiggins  Avenue 

Bedford,  MA  01730  ^  ^ 

We  are  an  equal  opportunity  employer.  A  KODAK  COMPANY 


HELP  WANTED 
MARKETING  RESEARCH 


HELP  WANTED 
PRESSROOM 


HELP  WAHTED 
PRODUCTION 


HELP  WANTED 
EDITORIAL 


RESEARCH/MEDIA  COORDINATOR 
Immediate  need  for  the  right  person  in 
our  in-house  advertising  agency.  Degree 
in  market  research  and  one  year  work 
experience  preferred.  Ability  to  work  well 
with  numbers  and  people.  Excellent 
written  and  oral  communication  skills  a 
must.  Responsibilities  include  but  are 
not  limited  to;  Serving  as  company 
media  contact;  buyer  of  all  media  time; 
generating  and  disseminating  needed 
research  data;  assisting  in  training  a 
sales  staff  r^arding  research  and  media 
utilization.  Qualified  persons  respond 
with  resume,  cover  letter  addressing 
specific  skills  and  salary  r^uirments  to; 
Box  7550,  Editor  &  Publisher. 


PHOTOJOURNAUSM 


WE  ARE  LOOKING  for  an  aggressive  self 
starter  with  particular  emphasis  on  pic¬ 
ture  stories.  You’ll  have  the  time  and 
we'll  have  the  space.  This  is  the  opportu¬ 
nity  of  a  lifetime  to  join  an  aggreable  and 
hard  working  staff  of  award  winners. 
Only  the  best  need  apply,  minimum  two 
years  experience.  No  phone  calls  please. 
Submit  resume  and  rartfolio  by  June  4: 
The  Grand  Rapids  Press,  Jim  Starkey, 
Picture  Editor,  155  Michigan  NW, 
Grand  Rapids  Ml  49503.  An  equal 
opportunity  employer. 


PRESSROOM 


PRESSROOM  SUPERINTENDENT. 
Goss  offset  experience  required.  Must 
have  excellent  mechanical  and  admin- 
strative  abilities.  Proven  record  in  quali¬ 
ty  and  cost  controls.  Northeast  region. 
Box  7509,  Editor  &  Publisher. 


ASSITANT  PRESSROOM  FOREMAN 
Northern  New  Jersey  state-of-the-art 
newspaper  with  new  offset  presses  seeks 
an  experienced  offset  pressroom  mana¬ 
ger.  Quality  color  experience  is  a  require¬ 
ment.  Individual  will  be  required  to  run 
the  pressroom  on  a  rotational  basis  with 
two  other  assistant  foremen  on  a  7-day, 
3  shift  operation.  Ability  to  com¬ 
municate  and  instruct  pressmen  is  man¬ 
datory.  Will  be  expected  to  assist  in  the 
preparation  of  operating  procedures, 
training  outlines  and  training  manuals. 
Experience  In  quality  control  procedures 
and  waste  reduction  programs  highly 
desirable.  Send  resume  including  salary 
r^uirments  to  Box  7539,  Editor  &  Pub¬ 
lisher. 


ASSISTANT  PRESSROOM  FOREMAN 
To  assist  pressroom  manager  in  the 
printing  operation  for  a  group  of  growing 
weeklies  in  northern  New  Jersey.  Goss 
Urbanite  experience  necessary.  Super¬ 
visory  experience  a  plus.  Send  resume 
and  salary  requirements  to  Box  7546, 
Editor  &  Publisher. 


WEB  OFFSET  PRESSMAN 
Immediate  opening  for  experienced  pre¬ 
ssman  able  to  do  quality  work  with  low 
waste  on  Goss  7  Unit  S/C.  Top  wages, 
excellent  fringes.  Lead  pressman  or 
working  foreman.  Bruce  Pedersen,  Pro¬ 
duction  Director,  Casa  Grande  Newspap¬ 
ers  Inc,  PO  Box  639,  Casa  Grande  A2 
85222. 


To  onswor  box  number  ods  in 

EDITOR  &  PUBLISHER 

Addreu  your  reply  to  the  box  number 
given  in  the  od,  do  Editor  &  Publisher, 
S75  Lexington  Av,  New  York,  NY  10022. 
Please  be  selective  in  the  CHjmber  of  clips 
submitted  in  response  to  on  od.  Include 
only  material  which  con  be  forwarded  in 
o  Ivge  monilla  envelope.  Editor  &  Pub¬ 
lisher  is  not  responsible  for  the  return  of 
any  material  submitted  to  its  advertisers. 


50 


SMALL  ALASKA  DAILY  needs  Goss  pre¬ 
ssman  who  can  double  as  foreman  for 
3-man  print  shop.  Operate  and  maintain 
equipment,  train  and  supervise  others. 
Good  future.  Excellent  fishing  and  hunt¬ 
ing.  N.  Freeman,  Kodiak  Daily  Mirror, 
Box  1309,  Kodiak  AK  99615.  (907) 
486-3227. 


PRESSROOM  FOREMAN 
We  are  seeking  an  experienced,  mature 
individual  to  manage  our  three  shift 
newspaper/commercial  press  operation. 
Applicant  must  have  a  minimum  of  5 
years  supervisory  experience  on  Goss 
Communities  and  possess  strong  people 
skills,  leadership  qualities  and  have  a 
strong  commitment  to  quality  and  pro¬ 
ductivity.  Beautiful  coastal  Zone  2  loca¬ 
tion.  Send  resume  including  salary  his¬ 
tory  and  requirements  to  Box  7530,  Edi¬ 
tor  &  Publisher. 


PHOTOGRAPHER 


PHOTOGRAPHER:  Super  opportunity 
for  entry  level-person.  You'll  play  a  key 
role  in  changing  the  visual  impact  of  our 
quality  weekly.  Rush  resume  and  mini 
portfolio  to  Brian  Whiteley,  Managing 
Editor,  New  Milford  Times,  11  Board- 
man  Terrace,  New  Milford  CT  06776. 


PRODUCTION 


A  MULTI  PRESS  operation  in  a  competi¬ 
tive  growth  market  is  expanding  their 
production  capabilities  and  is  seeking 
three  assistant  production  managers. 
Requirements  for  these  positions  are  at 
least  two  years  newspaper  production 
management  experience,  good 
administrative,  technical  and  human  re¬ 
lations  skills  and  the  ability  to  com¬ 
municate  and  interface  well  at  all  levels. 
Offset  experience  would  be  a  plus.  Col¬ 
lege  degree  or  equivalent  desired. 

If  qualified,  we  can  offer  you  an  opportu¬ 
nity  to  contribute  to  one  of  the  nation’s 
leading  newspapers  by  working  on  the 
most  technologically  advanced  printing 
equipment  today.  Mail  resume  with  sal¬ 
ary  requirements  to:  Linda  Whitehead, 
The  Dallas  Morning  News,  Com¬ 
munications  Center,  Dallas  TX  75265. 


COMPOSING  ROOM  MANAGER 
We  are  a  growing  Midwest  newspaper 
and  commercial  printing  plant  seeking 
an  experienced  individual  to  manage  our 
composition  dept.  Must  have  working 
knowledge  of  all  phases  of  newspaper 
production  and  experience  with  front 
end  system  operations.  Department  pro¬ 
duces  15  company  publications, 
including  weeklies  and  dailies  and 
numerous  commercial  printing  jobs. 
Successful  candidate  must  have  proven 
management  skills,  ability  to  train  and 
be  able  to  motivate  others  effectively. 
Send  resume  and  salary  to  Box  7461, 
Editor  &  Publisher. 


NEWSPAPER  PRODUCTION  MGR 

We  are  seeking  an  experienced  Produc¬ 
tion  Manager  to  join  our  management 
staff  and  direct  the  production  of  our 
group  of  12  weekly  Zone  1  newspapers. 

Beacon  is  equipped  with  "state-of-the- 
art"  technology,  so  the  successful  candi¬ 
date  must  be  able  to  step  in  and  use 
electronic  know-how  AND  managerial 
experience  to  motivate  a  staff  of  tech¬ 
nicians  in  all  aspects  of  production. 

This  is  a  immediate  opening  and  appli¬ 
cants  should  send  their  resumes  and  sal¬ 
ary  requirements  immediately  to: 
Beacon  Communications 
Attn:  John  Sweeny 
20  Main  Street,  Acton,  MA  01720 


COMPOSING  ROOM 
Foreman  potential.  Experiencing  phases 
of  composition  plus  front-end  system 
maintenance  with  plate,  camera  and 
press  knowledge  beneficial.  Send 
resume  to  Jeff  Asbach,  PO  Box  956, 
Virginia  MN  55792. 


PRODUCTION  DIRECTOR  Must  be 
strong  inallfacetsofproducingdailyand 
weekly  products-pressroom,  commercial 
printing,  camera,  mailroom  and 
photocomposition.  Looking  for  good  pro¬ 
ductions  systems  manager.  Must  have 
strong  experience  and  high  quality  offset 
printing  operation.  Excellent  salary  and 
benefits  in  fast  growing  company.  Print¬ 
ing  facilities  are  located  in  the  District  of 
Columbia  area.  Send  resume  and  salary 
history  to  Box  7541 ,  Editor  &  Publisher. 


BINDERY  FOREMAN 
Geneva  Lakes  Wisconsin  area  web 
publishing  company  has  an  immediate 
position  available  for  the  right  person .  To 
qualify  for  this  position  a  hands-on  back¬ 
ground  of  not  only  Macey  saddle  gatherer 
with  3  knife  trimmer  is  required,  but  a 
most  extensive  knowledge  of  newspaper 
inserts  and  mechanical  inserting  in 
multi  publications  ad  zoning  is  an  abso¬ 
lute  must.  Write  Steve  Karstaedt,  Gener¬ 
al  Manager,  PO  Box  367,  Delavan,  Wl 
531 15  or  call  (414)  728-3424  days,  or 
(608)  365-2441  evenings. 


PRODUCTION  MANAGER:  Strong, 
aggressive,  quality-minded  8-paper 
weekly/bi-weekly  group  in  grovrth  market 
seeks  hands-on  production  head.  Must 
have  working  knowledge  of  computer 
front-end  systems,  pressroom  and  com¬ 
posing  room.  Must  work  well  with  and 
motivate  people.  Excellent  salary, 
benefits,  working  conditions  and  area. 
EOE  M/F.  Send  resume  salary  history 
and  salary  requirements  to:  James  Kil¬ 
gore,  Princeton  Packet,  Box  350,  Prin¬ 
ceton  NJ  08542. 


PRODUCTION  SUPERVISOR,  for  a  7 
day  morning  paper  in  Florida  with 
20,000  circulation.  Knowledge  of  Harris 
press  desirable.  Demonstrated  ability  to 
lead  train  and  direct  staff,  ability  to  set 
schedules  and  meet  deadlines,  have 
mechanical  knowledge  for  maintaining 
production  equipment.  Send  resume 
and  salary  requirements  to  Sheila  Tuttle, 
c/o  Vero  Beach  Press-Journal,  P.O.  Box 
1268,  Vero  Beach,  FL  32961-1268. 


PRODUCTION  MANAGER  wanted  by 
weekly  newspaper  in  beautiful  wine 
country  of  Sonoma,  California.  Excellent 
salary,  benifit  package  for  right  person. 
Should  have  web  offset  press,  compos¬ 
ing,  darkroom  and  computer  experience. 
Send  resume  to  Bill  Lynch,  Assistant 
Publisher,  Sonoma  Index-Tribune,  PO 
Box  C,  Sonoma  CA  95476. 


PROMOTION 


CIRCULATION,  PROMOTION  and  busi¬ 
ness-minded  general  manager  wanted 
for  fast-growing  pro  football  news-weekly 
devoted  to  Washington  Redskins.  Must 
be  energetic,  hard-working.  Expect  long 
hours.  Write  Redskin  Report,  PO  Box 
25497,  Washington  DC  20007. 


SALES 


A  NEW  NETWORK  targeted  publication 
based  in  Zone  9  is  looking  for  a  top-notch 
Sales  Manager.  This  aggressive 
individual  must  manage  3  national  sales 
offices  plus  a  dynamic  local  sales  force. 
Solid  sales  experience  and  2  years  or 
more  of  proven  sales  management  is  re¬ 
quired.  Salary  and  bonus  plan.  Send 
resume  and  salary  history  in  complete 
confidence  to  Box  7466,  Editor  &  Pub¬ 
lisher. 


AGGRESSIVE,  highly  motivated  sales 
people  are  needed  to  become  a  part  of  a 
long  established  growing  com¬ 
munications  company.  Newspaper  and 
shopper  properties  located  in  California, 
Indiana.  Illinois  and  Iowa.  Immediate 
openings  in  most  areas.  Send  resume 
and  salary  history  to  PO  Box  838,  Dow¬ 
ney  CA  90241. 


IMMEDIATE  OPENING  for  strong  sales¬ 
people  in  Evansville,  Indiana  area. 
Expansion  of  successful  shr^per  re¬ 
quires  that  we  hire  people  now.  Top  earn¬ 
ings  and  benefit  package.  Send  resume 
and  salary  history  to  Jim  Schmitt,  2105 
East  Division  St,  Evansville  IN  47711. 


SALESMAN  WANTED 
Quipp  Inc.,  manufacturers  of  newspaper 
mailroom  equipment,  has  several 
openings  for  regional  salesmen 
experienced  in  selling  capital  equipment 
to  the  graphic  arts  industry.  Salary  and 
commission  and  benefits.  Write  or  call: 
Jim  Quakenbush,  Quipp  Inc.,  7971  W 
25th  Court,  Hiahleah  FI  33016.  Tele¬ 
phone  (305)  556-0255. 


SALES 


SALES 


KING  FEATURES 
SALES  REPRESENTATIVE 

KING  FEATURE  SYNDICATE  seeks  an  aggressive,  self-starting 
sales  representative  for  its  nine-state  MIDWEST  territory. 

The  ideal  candidate  should  have  two  to  five  years  of 
demonstrably  successful  sales  experience  in  newspaper  or  re¬ 
lated  media. 

Responsibilities  will  include  new  business  development  and 
direct  supervision  of  all  territorial  accounts.  Significant  travel 
will  be  required  to  develop  market  potential. 

Salary  commensurate  with  experience.  We  offer  excellent  sal¬ 
ary,  commission  and  benefits  package. 

Qualified  candidates  are  asked  to  send  their  resume,  including 
salary  history  and  requirements,  in  confidence  to; 

Lawrence  T.  Olsen 
Director  of  Marketing  &  Sales 
King  Features  Syndicate 
235  East  45th  Street 

L  New  York,  N.Y.  10017  , 
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POSITIONS 

WANTED 

ADMINISTRATIVE 

MIDSOUTHERN  Catholic  Diocese,  Zone 
6,  needs  Communications  Director  with 
educational  and  experiential  back¬ 
ground  in  newspaper  journalism  and 
radio-TV  programming.  Must  be  solidly 
grounded  in  Catholic  faith,  man¬ 
agement-oriented  and  able  to  perform  all 
staff  positions.  Salary  negotiable.  Box 
7535,  Editor  &  Publisher. 


PUBLISHER-GENERAL  MANAGER; 
Profit  and  people  oriented.  Experienced 
in  highly  competitive  market.  Com¬ 
mercial  outlook.  Versed  in  all  phases 
from  editorial  to  sales  to  marketing.  Re¬ 
sults  oriented.  Paper  being  sold.  Seek¬ 
ing  position  in  Management  or  Market¬ 
ing.  Have  editorial  staff.  Call  (818)  995- 
4281  or  write  S.  Olinka,  4425  Ventura 
Cyn  Ave,  Sherman  Oaks  CA  91423. 


STRONG  EXECUTIVE-experienced  daily 
and  weekly  general  manager-and  pub¬ 
lisher-owner.  Know  value  of  bottom  line 
and  putting  profitable  team  together. 
Community  involved.  Box  7561,  Editor 
&  Publisher. 


ADVERTISING 


CLASSIFIED  MANAGER,  also 
experienced  in  display  and  national. 
Goal  oriented,  proven  track  record. 
(203)  635-0110. 


NEWSPAPER  BROKERS 
KNOW  THAT 
E&P  CLASSIFIEDS 
GET  THEM 
THE  BUSINESS! 


ART/GRAPHICS 


GRAPHICS  EDITOR  seeks  advancement 
to  daily.  Now  employed  7  years  on  finan¬ 
cial  weekly.  Knowledge  of  page  layout, 
design,  production,  VDT.  Visual  reporter 
with  interest  in  informational  graphics. 
Some  copy  editing.  Creative,  hard  work¬ 
ing  team  player.  Box  7513,  Editor  & 
Publisher. 


CIRCULATION 


CIRCULATION  MANAGER  seeking 
position  with  small  to  medium  daily. 
Experienced  In  all  phases  of  circulation. 
(914)692-5865. 


DO  YOU  NEED  an  experienced  manager 
with  management  experience  on  TMC, 
shopper,  voluntary  collect,  daily  and 
weekly  Mpers?  I  am  ready  to  relocate. 
Box  7508,  Editor  &  Publisher. 


EDITORIAL 


ASSISTANT  PRODUCTION  director 
seeks  job  as  production  manager. 
Experienced  in  camera,  composing, 
mailroom  and  pressroom.  People 
oriented.  18  years  experience.  Willing  to 
relocate.  Box  7543,  Editor  &  Publisher. 


AGGRESSIVE,  semi-weekly  journalist  in 
California  seeks  advancement  on  solid 
daily  in  sunbelt.  Daily  experience.  Box 
7544,  Editor  &  Publisher. 


BUSINESS/POLITICAL  reporter,  3 
years,  seeks  spot  on  daily  or  weekly.  Box 
7517,  Editor  &  Publisher. 


BUSINESS  WRITER/REPORTER  with  3 
years  experience,  Medill  MSJ,  seeks 
business  beat  on  daily  or  associate  editor 
position  on  magazine/business  journal. 
Eastern  seaboard  (Zones  1,  2.  3,  4), 
Write  PO  Box  612,  Millburn  NJ  07041. 


POSITIONS  WANTED 


EDITORIAL 


GENERAL  MANAGER-Publisher;  Profit 
oriented.  Innovative  and  aggressive. 
Experienced  in  competitive  market  at 
pulling  together  a  loyal  motivated  team 
that  can  take  advantage  of  opportunities 
in  your  market.  Absolutely  can  take 
charge  of  all  departments.  Great  track 
record  and  reerences  from  inaustry  lead¬ 
ers.  Box  7159,  Editor  &  Publisher. 


SPORTSWRITER  seeks  position  to  grow 
with  daily  paper.  Three  years  experience 
for  award  winning  weekly.  Desire  Zone  5 
or  3.  Call  Steve  after  6  pm.  (513)  233- 
8942. 


CiTY  Editor  looking  to  move  quickly  to 
medium  or  metropolitan  daily.  Three 
years  supervisory  experience;  one  on  ma¬ 
jor  market  daily  and  two  on  excellent 
medium  sized  daily.  Eight  years  as  a 
reporter  before  promotions.  Will  consid¬ 
er  assistant  position  for  right  newspaper. 
Fine  credentials.  Minimum  salary 
$31,000.  Box  7522,  Editor  &  Pub¬ 
lisher. 


EXPERIENCED  WRITER  (18  years) 
seeks  new  post.  Best  in  science  or 
sports.  Will  consider  any  iob.  Can  free¬ 
lance.  Box  7534,  Editor  &  Publisher. 

EXPERIENCED,  CREATIVE,  award- 
winning,  reliable  and  responsible  repor¬ 
ter  wants  to  learn  the  art  of  desk  work. 
Prefer  northeast.  Can  write  a  bright 
headline  but  knows  his  layout  and 
makeup  talents  need  polishing.  Box 
7439,  Editor  &  Publisher. 


EDITOR  16,000  Midwest  daily  seeks 
new  challenge  in  newspaper  manage¬ 
ment.  1 1  years  experience,  6  as  manag¬ 
ing  editor.  Will  consider  any  Zone.  Reply 
Box  7562,  Editor  &  Publisher. 


HELP! 

The  only  way  I’m  going  to  get  any 
experience  is  to  get  a  job!  Young  (21), 
single.  Journalism  graduate  seeks  entry 
level  position  with  daily  paper.  Prefer 
Southeast,  but  will  goanywhere.  Primary 
interest  is  circulation.  Have  had  some 
experience  handling  carriers  and 
circulation  for  small  weekly  while  in  col¬ 
lege.  Love  the  newspaper  business  and 
want  to  make  it  my  career.  Will  you  help- 
?Call  (815)  626-3788  or 
(815)  625-1707 
ASK  FOR  PETE 


LIFESTYLE  WRITER,  four  years  on 
weeklies,  seeks  any  reixrrting  spot  on 
small  daily  in  South  or  Southwest.  M.A. 
Box  7548,  Editor  &  Publisher. 


MANAGING  EDITOR  with  20  years  solid 
experience  on  top-20  metro  wants  to 
spend  next  17  years  helping  make  quali¬ 
fy  newspaper  even  better.  Box  7525, 
Editor  &  Publisher. 


NEWS  EDITOR,  31,  looking  for  competi¬ 
tive  metro  daily.  Will  consider  other  off¬ 
ers.  Strong  on  graphics/design  (awards 
in  2  states),  quality  control  in  editing 
and  news  judgment.  Experience 
includes  lar^  metro  daily,  2  midsized 
dailies.  Box 7526,  Editor  &  Publisher. 


REFUGEE  FROM  RUPERT:  Solid  news- 
executive  experience  with  Chicago  Sun- 
Times  and  other  major  metros.  Mature 
news  editor  and  people-manager. 
Stimulating  challenge  major  factor,  not 
size.  Sox  7559,  Editor  &  Publisher. 


SHORT  on  experience;  long  on  talent. 
Recent  master’s  degree  graduate  of  the 
University  of  Missouri  seeks  position  as  a 
feature  writer  or  general  assignment 
reporter.  Wrote  news  features  and  an 
investigative  story  for  the  Columbia  Mis¬ 
sourian.  Now  working  part-time  writing 
features  for  the  Missouri  Alumnus 
magazine.  Quick  learner-grade  point 
average  is  3. 5/4.0.  Cynthia  Levesque, 
406  Vi  N  Tenth  St,  Columbia  MO 


65201. 
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POSITIONS  WANTED 


EDITORIAL 


BLACK  SPORTS  copy  editor  with  jour¬ 
nalism/biology  double  major  seeks 
sports  writing,  sports  desk  or  medical 
writing  job  with  200,000-plus  daily  on 
East  Coast.  Now  working  at  125,000 
daily.  Box  7438,  Editor  &  Publisher. 


VETERAN  REPORTER  seeks  position  on 
metropolitan  daily.  After  three  years  in 
newspaper  management  looking  to  re¬ 
turn  to  reporting.  Have  11  years 
experience  on  large  dailies  covering 
state  and  local  government,  features, 
state  and  federal  courts,  police  agencies 
and  rewrite.  Minimum  salary  require¬ 
ment  $600  per  week.  Box  7523,  Editor 
&  Publisher. 


7  YEARS  writing  for  ARCHIE,  also  have 
written  for  Captain  Vincible  and  soon-to- 
be  published  HEATHCLIFF  comic  book, 
illustrated  two  joke  books  for  Ballentine 
with  cartoon  spots,  staff  artist  for  King 
Features  for  18  ^  years  and  cartoon  edi¬ 
tor  for  7  years.  I’m  seeking  full  or  part- 
time  staff  job  in  New  York  City  or  steady 
freelance  work.  Harold  A.  Smith,  Box 
60,  Grand  Central,  New  York  NY  10163. 
Phone  (212)  366-3554. 


FREELANCE 


CHICAGO  STRINGER,  tech/business 
specialist  covering  trade  shows.  Phone 
(312)  684-3124. 


SEASONED  DALLAS  newspeople  avail¬ 
able  for  GOP  custom  coverage.  Fast  tur¬ 
naround.  Photos. 

(214)  351-2358 


MAILROOM 


MAILROOM  MANAGER  Aggressive-gets 
the  job  done.  Familiar  with  all  mailroom 
equipment  and  systems.  Experienced  in 
department  budgeting,  heavy  inserting 
demands,  and  mailroom  coordination 
and  sceduling.  Reputation  for  keeping 
costs  low  while  increasing  productivity. 
Experience  in  union  and  non-union  en- 
viroments.  Wish  to  relocate.  Box  7505, 
Editor  &  Publisher. 


PHOTOGRAPHER 


PHOTOGRAPHER  with  experience  in 
weeklies  and  yearbooks  seeks  position 
with  small  to  mid  sized  daily  in  Zones  3 
or  4.  Write  Box  7488,  Editor  &  Pub¬ 
lisher. 


HELP  WANTED 


PHOTOJOURNAUSM 


CREATIVE  AND  DEPENDABLE  photo¬ 
journalist  looking  for  a  position  on  a 
medium-to-large  metro.  Recent  college 
graduate  with  a  degree  in  photojournal¬ 
ism.  Three  internships  and  other  pro¬ 
fessional  experience.  Ron  Bell,  (504) 
845-4043. 


PHOTOJOURNAUST 


DEPENDABLE,  HARD  WORKING  pro, 
seeks  re-entry  with  small  or  medium  size 
daily.  References  will  confirm  ability  and 
expertise  in  photography  and  darkroom. 
Zones  6,  7, 8, 9.  Jack  Morrow,  Box  804, 
Monument  CO  80132,  (303)  481- 
3836 


PHOTOJOURNALIST  with  manage¬ 
ment,  design  experience,  multi  state, 
regional,  national  award  winner  seeks 
new  challenges  with  Rocky  Mountain 
area  paper.  No  rookie,  mid-30’s,  self 
starter  with  drive  and  energy  willing  to 
join  staff  or  train  and  motivate  staff -any 
size  publication  considered.  Reply  Box 
7518,  Editor  &  Publisher. 


PRODUCTION 


PRODUCTION  MANAGER,  12  years 
experience.  Excellent  production  back¬ 
ground  and  education.  Experience  in  all 
phases  of  newspapers  and  commericial 
cold  web.  Proven  management  and  orga¬ 
nizational  skills  and  ability  to  motivate 
Looking  for  top  notch  organization  with 
growth  potential.  Box  7560,  Editor  & 
Publisher. 


RESEARCH 


RESEARCH  ANALYST 
(Consultant) 

Experienced  in  all  size  markets.  Will 
help  you  in  problem  definition,  question¬ 
naire  design,  and  data  analysis  (from 
training  sales  staff  to  presentations  to 
advertisers).  Write:  Box  75CX},  Editor  & 
Publisher. 


PUBLIC  RELATIONS 


PROMOTION/PUBLIC  RELATIONS; 
Female  minority  college  grad  with  six 
years  of  newspaper  experience.  Four 
years  as  a  Promotion  Coordinator  with  a 
newspaper;  circulation  of  90,000 
Available  immediately,  open  for  reloca¬ 
tion.  Box  7538,  Editor  &  Publisher. 
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SHOP  TALK  AT  THIRTY 


A  battle  newspapers  can’t  afford  to  lose 


By  Otto  Silha 

Why  does  a  business  which  feels  a 
deep  responsibility  for  encouraging 
fairness  and  demonstrating  balance 
today  find  itself  in  serious  conflict 
with  the  U.S.  postal  establishment? 

The  answer  is  third-class  postal 
rates.  Your  subscribers’  mailboxes 
are  stuffed  with  the  result  of  those 
rates.  And  your  advertising  staff  has 
lost  a  lot  of  business  because  of  those 
rates. 

The  American  Newspaper  Publish¬ 
ers  Association  and  the  Newspaper 
Advertising  Bureau  are  battling  for 
fair  postal  prices. 

The  present  unreasonable  low 
third-class  mail  rates  have  produced 
higher  first-class  rates  and  the 
escalating  volume  of  unsolicited 
third-class  Marriage  Mail  now  show¬ 
ing  up  in  mailboxes  all  across  the  land. 

Here  is  some  background. 

During  the  late  1970s,  the  U.S. 
Postal  Service,  spun  off  by  Congress 
into  a  protected  nonprofit,  quasi¬ 
government  corporation,  began 
aggressive  pricing  practices  that 
changed  some  200  years  of  postal  his¬ 
tory. 

The  overall  intent  was  to  build  busi¬ 
ness,  attract  new  volume  mailers  and 
(this  is  a  matter  of  no  small  concern  to 
postal  authorities)  to  prove  it  could 
flourish  with  a  greatly  reduced  sub¬ 
sidy  in  its  new  private  sector  role. 

One  result  of  those  predatory  pric¬ 
ing  practices  is  that  tax-paying,  pri¬ 
vate  businesses,  including  direct 
competitors  with  the  Postal  Service, 
have  had  serious  problems  maintain¬ 
ing  their  position  in  an  increasingly 
less-free  marketplace. 

The  newspaper  industry,  which 
uses  all  classes  or  types  of  mail,  is  a 
large  customer  of  the  Postal  Service. 
As  captive  customer  of  this  gov¬ 
ernment-protected  monopoly,  we  are 
concerned  that  the  internal  USPS 
accounting  policies,  which  serve  to 
justify  rate  decisions,  appear  to  be 
flawed. 

Often  they  are  so  complex  and  con¬ 
fusing  —  such  as  allocating  the  costs 
of  overhead  expenses  like  air  con¬ 
ditioning,  wages  and  rubber  bands  — 
that  it  is  not  easy  for  anyone  tb' 
determine  whether  each  class  of  mail 
is  actually  covering  its  own  costs  as 
required  by  law. 

Our  studied  analysis  reveals  with- 

(Silha  is  chairman,  Cowles  Media 
Co.  and  Chairman,  ANPA/NAB/NNA 
joint  postal  task  force.) 


out  question  that  the  general  public 
has  been  absorbing  huge  increases  in 
the  first-class  postage  stamp  over  the 
past  few  years,  while  bulk  business 
mailers  have  received  steadily 
improving  service  at  stable  or 
declining  prices. 

In  our  opinion,  the  first-class  mailer 
is  subsidizing  the  third-class  advertis¬ 
ing  mailer.  In  short,  we’re  all  paying 
for  the  Postal  Service  “Loss  Leader’’ 
—  third  class  shared  mail. 

Look  at  these  figures,  for  example. 
A  one-ounce  piece  of  mail  sent  third- 
class,  pre-sorted  by  carrier  route, 
costs  7.40  per  piece  or  $74  per 


In  our  opinion,  the 
first-ciass  maiier  is 
subsidizing  the  third-ciass 
advertising  mailer.  In  short, 
we’re  all  paying  for  the 
Postal  Service  “Loss 
Leader”  —  third  class 
shared  mail. 


thousand.  That  is  the  equivalent  of  a 
12-page  advertising  circular. 

For  two  one-ounce  ad  flyers,  the 
rate  is  still  $74  per  thousand.  For  three 
flyers,  the  rate  is  the  same.  The  rate 
does  not  begin  to  increase  until  the 
weight  reaches  almost  a  quarter  of  a 
pound  and  then  the  cost  rises  only 
slightly  to  $76.50  per  thousand. 

Just  for  comparison,  take  a  look  at 
what  it  would  cost  to  send  four  ounces 
of  mail  at  first-class  rates.  A  four- 
ounce  letter  would  cost  710.  almost 
ten  times  as  much. 

Now  let’s  take  a  look  at  the  USPS 
proposal  to  increase  the  third-class 
rates,  the  28%  increase  the  bulk  mail¬ 
ers  are  fiercely  fighting. 

Under  the  Postal  System’s  pro¬ 
posal,  the  four  ounce  package  will  still 
travel  for  just  9.50,  still  a  bargain  buy 
when  you  consider  third-class  mail 
can  go  anywhere  in  the  country  for 
less  than  the  price  of  a  local  phone 
call. 

More  disturbing  yet  is  this.  The 
Postal  Service  is  actually  proposing  a 
reduction  in  the  cost  of  third-class 
pieces  weighing  more  than  eight 
ounces,  an  increasing  weight  cate¬ 
gory  for  shared  or  Marriage  Mail. 

Meanwhile,  as  the  first-class  rate 
goes  higher  and  higher  and  the  third- 
class  rate  goes  lower  and  lower  in 
comparison,  the  Postal  Service  is 


racking  up  a  surplus  to  the  tune  of 
$800  million  in  1982  and  $616  million 
in  1983.  Some  have  questioned 
whether  a  rate  increase  is  needed  at 
all,  with  a  surplus  charted  again  in  the 
first  quarter  of  this  year. 

Having  heard  all  of  this,  you  may  be 
thinking  back  to  your  own  mail  last 
week.  You  may  have  seen  a  little  post¬ 
card  from  ADVO  System,  Inc.,  arriv¬ 
ing  in  the  middle  of  the  week,  carrying 
an  ad  for  pizza  or  an  oil  change  or 
pantyhose.  You’re  thinking:  That  lit¬ 
tle  card  got  into  my  mailbox  for  only 
7.40. 

And  you’d  be  .  .  .  wrong.  A  magi¬ 
cian  couldn’t  do  it  better.  That  little 
card  is  like  magic.  It  got  there  for  free. 

It  is  free  because  the  Postal  Service 
has  ruled  that  the  detached  label  card, 
which  was  designed  for  boxed  sam¬ 
ples,  can  be  used  for  the  so-called 
“flats”  of  Marriage  Mail. 

The  cards  do  double  duty  as  an 
address  label  and  a  piece  of  advertis¬ 
ing,  but  the  Postal  Service  has  chosen 
to  treat  the  advertising  as  part  of  its 
alter  ego,  the  label.  The  card  then 
becomes,  presto,  not  a  piece  of  mail, 
but  a  magic  piece  of  the  four  or  five 
unaddressed  advertising  circulars 
that  paid  the  mighty  sum  of  7.40  to  get 
into  your  mailbox. 

The  Postal  Service  calls  these  cards 
“detached  labels.”  It  charges  no 
extra  postage  for  delivering  them, 
whether  they  arrive  as  intended  in 
weight  figured  for  postage  or  not, 
except  for  a  fraction  of  an  ounce  in 
weight  figured  for  postage  of  the 
“flats .” 

In  other  words,  these  packets, 
which  have  become  known  as  Mar¬ 
riage  Mail,  are  weighed  with  their 
postcards  and  no  postage  is  calcu¬ 
lated  for  each  piece.  If  you  mailed 
them  together  as  a  “flat”  with  four 
advertising  circulars  and  an  address 
card  with  a  fifth  advertiser,  you  pay 
7.40  total. 

Pardon  us,  but  our  eyes  must 
deceive  us.  When  we  look  at  a  post¬ 
card  and  a  packet  of  mail,  we  see,  at 
the  very  least,  two  pieces.  If  we  sent 
the  mail  first-class,  it  certainly  would 
be  two  pieces  and  it  would  cost  at 
least  400. 

If  it  looks  like  a  duck,  feels  like  a 
duck  and  flies  like  a  duck,  it  must  be  a 
duck.  You’ll  forgive  my  saying  there 
is  something  foul  about  this  system. 

The  result  is  that  the  Postal  Service 
is  now  delivering  advertising  at  the 
expense  of  other  classes  of  mail  —  at 
(Continued  on  page  29) 
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Hall  Systems,  Inc.  •  George  R.  Hall,  Inc. 
24400  Sperry  Drive  •  Westlake,  Ohio  44145 
(216)  835-0700  •  Telex:  985258 


Hall  Systems  can  provide  this  equipment  and  more  —  Stacker  Programming, 
Stream  Conveyors  and  Stream  Conditioners,  Stack  Count  Verification  and 
Bundle  Distribution  Systems.  Roller  top  and  Belt  Conveyors,  Deflectors, 
Truck  Loaders,  etc.  —  Hall  can  supply  all  your  mailroom  needs. 


How  do  you  put  it  all  together?  Find  a  supplier  that  can  provide  the 
equipment  and  installation  on  a  turnkey  basis.  ONLY  HALL  OFFERS 
THIS.  George  R.  Hall,  Inc.  can  also  install,  rebuild  or  recondition 
press  equipment,  and  provide  parts  and  labor  to  do  web  width 
changes. 


Hall  is  the  logical  choice  — 


Booth  1621  Atlanta  ANPA/RI 
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The  Scripps-Howard  national  Spelling  Bee  starts  with 
over  eight  million  kids  competing  in  classrooms 
throughout  America,  as  well  as  Puerto  Rico,  Guam, 
the  Virgin  Islands  and  Mexico  City.  They  demonstrate 
their  grasp  of  spelling,  meaning  and  usage  in  single 
elimination  until  151  finalists,  representing  146 
sponsoring  newspapers,  remain.  They'll  square  off  in 
Washington,  D.C.  the  week  of  May  28th.  Unlil  one 
stands  alone:  1984  Champion. 

But  truly  all  the  participants  are  winners.  For  this 
is  not  only  about  spelling.  It's  also  about  learning 
how  to  learn.  Just  as  we  hoped  it  would  be  when  we 
became  principal  sponsor  of  the  tradition  in  1940: 

A  motivational  competition  with  no  losers. 


